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BLACK SILK PRODUCTS 


are 
Renowned Throughout the Country 


As the best selling, longest wearing and most satisfactory STOVE POLISH, METAL 

POLISH and IRON ENAMEL that can be obtained. They do not dry out, rust 

through cans or freeze in any climate. The quality of BLACK SILK STOVE 

POLISH, METAL POLISH and IRON ENAMEL is unquestionably the highest. The 

name BLACK SILK guarantees our products fully, and assures them of ready saies. 
Se 


BLACK SILK STOVE POLISH; MESAL \P POLISH and 
IRON ENAMEL can be secured-thngygh 4 ‘our jobber. 
You will be making a good in¥estme by ordering 


some at once. 


BLACK SILK STOVE POLISH WORKS pga 


Sterling, Illinois 


ALPHABETICAL INDEX AND CLASSIFIED LIST OF ADVERTISERS, PAGES 60 and 61 
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ANSWER TO 
HOW LONG WILL 
THE KELSEY 

ZIGZAG TUBES 

LAST IN THE 

KELSEY GENERATORS 


E don’t know how long they will last. We Get it everlastingly fixed in your mind that if 
have been making KELSEY WARM AIR GEN- any heating system will last, the KELSEY will. 
ERATORS for 22 years, and we have never Also that we guarantee to heat any room in any 
known of a case where they didn't outlast the weather with 4 to 4 less coal than any furnace, 
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> other parts. and are prepared to prove its economy over Pe] 
> This one at the left was taken from a gen- either water or steam. The kind of proof it’s hes | 
& erator 15 years in use and as far as we can see simple to prove to your customer. ee | 






it’s good for another 15. You can see it by drop- This ought to interest you. Send for our 
ping in at our New York Office, 103 Park Ave. Dealer proposition. 


Kelsey Repair parts for H i S F NEW YORK 
the Northwestern trade E, rE. 103-Y Park Ave. 
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will be shipped by Geier DEALERS IN ALL = 
cla Deawen Chicana WARM AIR GENERATOR PRINCIPAL CITIES $ 
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Syracuse, N. Y., 301 James Street 
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“ OUICK MEAL” WICK OIL a ea 


WITH GLASS FOUNT 


























It has the 
Our 1914 Automatic 
Cabinet Oil Stove Chimney Lifting 
is a Device, 
Model of Blue Porcelain 
Beauty Enameled Burner 
a Drums, 
Convenience. Glass Door and 
Large Oven. 


























THE BURNERS ARE STRONG, POWERFUL AND EASILY REGULATED 


Samples Now Ready for Immediate Shipment. 


ING N_ Stove (3 


AMERICAN STOVE CO. 


SAN. FRANCISCO.CAL. ST. LOUIS, MO. 
976.1NDIANA. $T. NEW CATALOGUE NOW READY e2s OUIS, MO 
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FOSTER’S OPAL 


The Cast Iron Range with a Record 
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We Guarantee 
Ist. That with only 8 pounds of soft coal, and in 40 minutes from 


lighting match, FOSTER’S Opal will bake two pans of biscuits, 
one after the other, cook a large meal and heat 12 quarts of water 


in the reservoir. 


2nd. That 3 bushels of soft coal and a FOSTER’S Opal will do 


all the cooking and baking for a large family for a whole week. 


The reason this range is so economical in operation is because the heat 
passes under all of the six lids no matter how the dampers are turned. 


Secure the agency and boost your stove trade. 


THE FOSTER STOVE CO. 


Ironton, O. 
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“FRONT RANK” 


All Steel, Warm Air Furnaces 





NEW STYLE “FRONT RANK” 


GRATE 


As will be seen from accompanying cut, 
there are no cog wheels on the grates, so 
that any bar can be shaken without dis- 
turbing the others. This enables one to 
shake the outside bars, thus making the 
fire burn better around the edges. 


These bars are triangular, having an air 
space in the center to improve combus- 
tion, and any side may be turned to 
the fire. 


Any one bar can be removed while the 
others remain in position, making the 
installation of a new grate bara very 
simple matter. 


HAYNES-LANGENBERG MFG. CO. FF 


FEED POUCH 


ia ‘ 

The “FRONT RANK” FEED 
POUCH is a solid one-piece cast- 
ing, extending forward through the 
casing, the doors being hung directly 
on the pouch upon lugs which protrude 
through the feed door frame. It is im- 
possible for smoke or gas to escape into 
the casing, the ordinaryjasbestos joint 
being entirely eliminated. 


HOT WATER COIL 


In moderate weather when but little 
heat is needed, the hot water coil should 
be as near the fire as possible. We 
have placed it at the bottom of the 
pouch. 


4045-4047 Forest Park Boulevard 
ST. LOUIS, MO: 





F 


SAAT pe dag» Pete 
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FOR THE DEALER 


Who wants an all cast warm air furnace that will 
burn either hard or soft coal, wood or natural gas, we 
are manufacturing the BOYNTON 


OVERLAND FURNACE 


It is low priced but the standard of quality that is 
evident in all BOYNTON Warm Air Furnaces is not 
reduced. The combustion chamber is large and the 
radiator is cast in one piece. It has double feed doors 
and either a sectional or one piece corrugated firepot is 
furnished. 





As a fast seller, it cannot be beat. Write for 
literature. 


WHY NOT INVESTIGATE? 





BOYNTON’S 
OVERLAND. FURNACE 





. CHICAGO 
NEW YORK * JERSEY CITY 























Value Received 


is what people are demanding now-a- 
days when they spend their money. 


AJAX and EMPIRE 


WARM AIR FURNACES guarantee value re- 
ceived for every dollar they cost and 


THEY ARE GIVING IT 


They have reached the top and stay there. Why? Because of 
their quality construction and unexcelled reputation. 


Made Entirely of NEW Iron 


SPECIAL FEATURES 








FIRST—Extra large grate surface. FOURTH—Extra heavy corrugated 
SECOND—Extra large cast and steel straight fire pots. 

radiators, FIFTH—Extra heavy draw-out triangu- 
THIRD—Extra large feed door for soft lar bar grate. 


coal or wood. SIXTH-——Extra high and roomy ash pits. 


Write for new 1914 Catalog, just issued, illustrating and 
describing the New Ajax. Also for prices and terms. 


CO-OPERATIVE FOUNDRY CO. 


ROCHESTER, N. Y. 


Western Branch: 
505 SO. CLINTON Sf. (Phone Harrison 6373), CHICAGO, ILL. 
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@age Furnace Hints—WNo. 4 












mr 


[LT EDG —ALL CAST IRON 


To meet the demand for a strong, durable warm air furnace that will 
burn either hard or soft coal, the GILT EDGE ALL CAST IRON 
FURNACE has been designed. An extra large combustion chamber 
utilizes every particle of gas and smoke before they pass into the outer 
radiator. This saving of fuel makes the GILT EDGE ALL CAST 
IRON FURNACE one of the cheapest furnaces to operate. 

Patented Anti-Clinker Grate keeps the fire clean. No unconsumed 
fuel can fall through. Easy to shake or dump. 


Write fer Descriptive Catalog of the GILT EDGE LINE of 
WARM AIR FURNACES. They are worth investigating. 


R. J. Schwab & Sons Co., Milwaukee, Wis. 
































e TRADE MARK 


Our 1914 Sample Proposition gives you an 
opportunity to become the leading furnace 
man of your town. 


Write for information. 


THE T. E. HENRY FURNACE CO. 


MAKERS OF 





Cloud 
FLORAL CITY FURNACES 


HAVE BEEN CROWNED 


“KING” 


OF ALL 
THIS IS OUR “KING” FURNACE B= 


An economical warm air furnace of the well-known down-draft type 
that will burn practically any kind of fuel equally well. 


Large Radiating Surface. Large Fire Doors. 


NOTE the offset at the side of fire door to receive water coil. 
This does away with the necessity of drilling the body. 


Send Today for Catalog 


THE MONROE FOUNDRY & FURNACE COMPANY 


Monroe, Michigan 




















a | 
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WHY NOT SAVE 


A Half of Your Coal Bill? 
This can be accomplished by the use of 


HAMMOND UNDERFEED 
WARM-AIR FURNACES 


There is always a steady, even fire in 
HAMMOND UNDERFEED WARM-AIR FUR- 
NACES. The loss of fuel caused by periods 
of heat and cold in door feed furnaces is 
eliminated. Every bit of fuel is utilized, 
giving an even heat at all times. 


HAMMOND UNDERFEED WARM - AIR 
FURNACES will not only save money on 
‘the coal bill but on repairs as well. Alto- 
gether, they are a fitting combination of 
economy and durability. 












Our latest catalog will fully explain 
the many exceptional features of HAM- 
MOND UNDERFEED WARM-AIR FURNACES. 
Write for it at once. 


THE PECK-HAMMOND CO. 


CINCINNATI, OHIO 


THE CHOICE OF THE PEOPLE| ther YOST Seller 














CANTON EAGLE Warm Air Furnace 





— _ The CANTON EAGLE Warm Air Furnace is 

A EX W built very low so it will go in any cellar 
P arm Air Furnace and insure a good elevation to the pipes. 
Another feature is the new Overdraft Fire- 


The APEX Warm Air Furnace is a durable, gas <Grges F a . 
pot, which is found in no other furnace. 


tight furnace made to burn either hard or soft coal. 


I 
B= och adhe bay 4 YOUNGSTOWN Warm Air Our new line of Steel Warm Air Furnaces is 
town. alibme ich there are 3,000 in use in Youngs- now ready. Write for complete catalog of the 

CANTON LINE of Warm Air eden: It will be 


Our latest catalog will tell you about the many selling ts 
poin 
YOUNGSTOWN Warm Air Furnaces have. W ‘rile for it today. 


THE YOUNGSTOWN FURNACE CO. || The YOST FURNACE CO. 


FACTORY: OFFICE: ° 
Andrews Ave. & Sycamore St. 13 East Commerce St. Canton, Ohio 


Youngstown, Ohio 


sent to you at your request. 
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A PROPOSITION 
WORTH LOOKING INTO 


a 





You can become a SPRAGUE Agent and enlarge your profits 
considerably by writing for our Agent’s proposition. It will be 
sent to you together with our latest catalog fully explaining 
SPRAGUE UNDERFEED WARM AIR FURNACES abso- 
lutely freee DO IT NOW! 


SPRAGUE FOUNDRY & MFG. CO. 


COUNCIL BLUFFS, IOWA 


You Will Find 


SCHEIBLE WARM AIR 
FURNACES in the lead of 
the furnace trade. Their 
practicability and dur- 
ability has’ placed them 
there. They are built 
by experts who special- 4 
ize on warm air fur- 
naces only. 








Let us send you our illustrated catalog. It 
fully explains the many features of SCHEIBLE 
WARM AIR FURNACES. 


THE SCHEIBLE-MONCRIEF HEATER C0. 
1444 West Ninth Street Cleveland 


Boosting 
Sales 


: with an at- 
\ tractive little 
| Regulator 









Something every 
dealer will ap- 
preciate and find 
a big help in 
making sales. 


Prices are very 


y, FURNACE 
reasonable. 


REGULATOR §& 


The Furnace Supply & Mfg. Co. 
Cleveland, Ohio 


Make your own 


Furnace Casing Rings 
as you need them 


Saves Storage Room—Saves Handling—Saves Freight. 


We own and control the rolls for the manufacture of 
m Square Bead Furnace 





hawt Ol Band Section. 

< $ Made of Soft Open 
el i Hearth Steel. 

f Serr ot ——-——-- ~-—-»| Guaranteed not to weigh 





No.V-88 Wt. .80 Ib, over .80 Ibs. per foot. 


Much lighter—neater and stronger than clumsy cast 
iron rings. 
Bars are straight and particular care used in cutting. 


Write for sample to F-B Department. 


Che Belz-Pierce Co. 


“STEELS or QUALITY” 
Cleweluni 


SixtTtwn City 





DO YOU KNOW 


That SMITH’S “MAL- 
TESE” WATER HEATERS 

are made with eight styles 
of tappings? They can be 
used in any Warm Air 





Furnace, Steam or Hot 
Water Boiler. Easy to in- 
stall and always ready. 


Write for our catalog and 
prices at once. 


CHAS. SMITH CO. 


57 West Lake Street Chicago, Illinois 















MARVEL ——% 
CELLAR CHUTE —=t 


Protects Wallis. Locks Automatically. ws 
Burglar Proof. 


Can be put in any wall, old or new. = 
Made of wrot plates and tough cast 
iron. 3 sizes of openings for 3 thick- @ 
nesses of walls. No pouch to be _ = 
bent or broken. mE 


Business Getters. Prices Reasonable. 
ASK FOR BOOKLET “B" 


SPECIAL—The Marvel Furnace is made of Old Style Wrot 
Iron, the best for endurance, fuel economy and comfort. 
Write for information. 


INTERSTATE MANUFACTURING CO. 








Oskaloosa, lowa 
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“MISSION” 


SYMONDS’ NEW SIDE WALL REGISTER 


Greater Area, — rs oo and Operation, 
asily Installed. 


Send for complete catalogue and prices. It will pay you to write. 


SYMONDS REGISTER CO. 


1102-04 Madison St. ST. LOUIS, MO. 











AUER REGISTERS 


Something out of the 
| ordinary — no other 
Warm Air Register 
like it. The handy 
feet warming grate, 
| that closes in sum- 
\ mer, is a feature in 
this style of register. 





J A live seller with a 
liberal profit. 


<< Send for our 


Stamped Steel AUER Baseboard Register, . 
with Prous Art Deflector, open for heating Register Book. 


THE AUER REGISTER C0. Ceylond 


1914 


OGhe 
Hanson & Van Winkle Co. 


extends its greetings 
to the readers of 
AMERICAN ARTISAN 


| aero week we will present some- 
thing of interest to stove and 
hardware manufacturers. 


E make everything in the way 
of equipment and supplies for 
Electro-Plating and Polishing. 


UR factories and general offices 
are in Newark, N. J. A large 
stock is carried in Chicago for the 
convenience of our Western trade. 


The Hanson & Van Winkle Co. 


Manufacturers’ Plating and Polishing Equipment 
NEWARK, N. J. 
Western Branch: 110 N. Clinton St., Chicago 





























Good-Bye, Dirt 


No more dirty, greasy 
hands if you use 


HAND WITCH 


é TN iN i 
It takes off grime and Z_virt REV 
grease quicker and with less | URIBE HA 


soap than any other cleaner. 
It’s all in the making. 





Sample will be sent free at your request. 
Write for it today and see for yourself. 


NICKEL PLATE STOVE POLISH CO. 


Manufacturers Chicago, III. 











I 


“Never make the same mistake 
twice”—if you were not adver- 


tising yesterday, start today. 

















————— 








REGISTERS 





For 
6 and7 in. Pipe 

The design, trueness of castings and rich, glossy 
finish of Ideal registers is unequaled. 

All stove dealers should sell them. 
convince you they are the best. 

We have scores of other furnace and stove trimmings, 
also hardware specialties that will tone up your business, 


Check below the items you are interested in, sign and send the 
We'll show you some exceptionally nice goods. 


A trial lot will 


coupon to us. 


Stover Mfg. Co., Freeport, Ill. 


719 East Street 


We are interested in the following goods: 

Damper Clips Fireplace Fixtures 

Dampers Waffle Irons 

Registers Lemon Squeezers 

_Pokers Ice Shaves and Picks 

___Lifters Door Knockers 

__ Scrapers Screen Door Hinges 

___ Furnace Pulleys Saw Vises 

___Awning ‘% Chest Handles 

___ Door Latches Harness Hooks 
___Tdeal and Stover Feed Mills 
___Samson Wind Mills 


NAME __ 





STATE 


CITY 





Am. Art, 5-23-14 
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SAFETY FIRST 






































MICHIGAN SAFETY 




















FURNACE PIPE 


A pipe that will make good under all circum- 
stances. ABSOLUTELY FIREPROOF. The air 
chamber between the inner 
and outer pipe is always 
kept supplied with fresh 
air which keeps the outer 
pipe from becoming over- 
heated. This also keeps the 
heated air from becoming 
chilled by cold outside 
walls. Perforations in the 
collar at each end of the 
pipe keep the air in circu- 
lation. 





The Automatic Locking 
Device, which is a feature 
in all MICHIGAN SAFE= 
TY FURNACE PIPE, is 
a great help to all furnace 
men. It not only com= 
pletely locks the sections 
of furnace pipe, but makes 
an airtight joint. About 
60 per cent of the time 
and labor usually spent on a job is saved. 








SDM mMH Arr eran 
MAO OP THHH PD 


























Sold everywhere by all 
first class jobbers. Send 
for our latest catalog. 


















































Michigan SAFETY FURNACE Pipe COMPANY 
New Address: {13-115 Fort Street East, Detroit, Michigan 
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Mu n €.,. tg IP’s Mi ca The Standard for 


High Grade Stoves 
EUGENE MUNSELL & COMPANY 


NEW YORK: 68 Church St. CHICAGO: 542 S. Dearborn St. And Leading Jobbers Everywhere 


ec 


Furnaces and Hot Water 
SPECIALTIES FOR COMBINATION HEATING 

CHARLES SMITH, 24 

YALE, @& 


West Lake Street, Chicago, Illinois 


STOVE PIPE STOVE REP AIRS 


ee Range and Furnace Repairs 
A. G. BRAUER SUPPLY CO. 


lue Polished Steel and {| 
ST. LOUIS, MO. 





















is coated toprevent rust- 
ing. Madein all sizes. | 
Packed twenty-five and } 
fifty jointstocrate. For 
sale by the JobbingHard- 
ware Trade throughout 
the United States. 


Mid. by HEMP & CO. 
ST. LOUIS, MO. § 







316-318 N. Third St. 





In the event of your 
jobber does not handle 
this pipe send your inquiries to us. 


Wood and Metal 
























STOVE PATTERNS | 


Cover Plate Patterns Match Plates 


MOSER PATTERN WORKS 
Newark, Ohio 


PATTERNS 


FOR STOVES AND HEATERS 


First-Class in Wood and Iron 


VEDDER PATTERN WORKS 
Established 1835 TROY, N. Y, 





PATTERNS 


For Stoves and Heaters 
The Cleveland Castings Pattern Co. 


Cevplond 
THE GEO. W. COPE 


STOVE PATTERN 
WORK COR. BRUSH AND 


WOODBRIDGE Sts. 


DETROIT, MICHIGAN 


WELLER PATTERN (9 
Baa as ae 


QUINCY. 


is 


UIN( Y Partern(o 





The COOPER OVEN 
THERMOMETER 
Attracts The Woman Buyer 


She knows what an oven thermometer is for. She 
knows the best—Cooper’s. And she decides the sale. 


A Cooper Oven Thermometer will add selling tea 
your range. 


It is accurate and durabie. 


Get our catalog and prices 


The Cooper Oven Thermometer Ce. 
PEQUABUCK, CONN. 














es ~ 
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DAILY BETWEEN 


(LEVELAND 
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THE GREAT SHIP “SEEANDBEE” 


dating 1500 
gers. Greater in cost—larger in all proportions—richer in all appointments—than any steamer on 
inland waters of the world. In service June 15th. 


Magnificent Steamers “SEEANDBEE,” “City of Erie” and “City of Buffalo” 


Daily —CLEVELAND and BUFFALO — May Ist to Dec. 1st 





Length 500 feet; breadth 98 feet, 6 inches; 510 staterooms and parlors acc 


8:00 P. M. 
6:30 A. M. 


8:00 P. M. Leave Buffalo 
6:30 A. M. Arrive Cleveland 
(Central Standard Time) 
Connections at Buffalo for Niagara Falls and all Eastern and Canadian Points. Railroad tickets 
reading between Cleveland and Buffalo are good for ny sy en on our steamers. A 
your ticket agent for tickets via C. & B. Line. Write us for handsome illustrated booklet free. 


THE CLEVELAND & BUFFALO TRANSIT CO., Cleveland, O. 


Leave Cleveland 
Arrive Buffalo 











—— 








i ma 





want agents in every state in the Union to take subscriptions for 


E 
W AMERICAN ARTISAN. Agents can devote all or part time. 




















IRON&WOOD 


STOVE PATTERNS 


> 
4 — 
— Vv 
Np £ | 7cy ILL. Ww 
VS Eee SS) 


Subscribers can gnake a nice little sum each week on the side by devot- 
ing their spare time to this work. Write for agent’s terms. Sample 
copies sent upon request. Address AMERICAN ARTISAN, 910 
Michigan Boulevard, Chicago, III. 
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U O Yourself the Advantages of Modern Wall Registers 


WHY NOT THE BURGESS? 































\ 
t 
s 
1 
1 
Cc 
d 
V 
S 
I 
‘ 
* r 
A Few Reasons That Bring Results: t 
C 
They come complete with Double box packed in Individual Cartons. 
Recessed Floor Line on Box making it Easy to Set. 
Adjustable Fastener that saves Time for Workman. ' 
¢ 
Valve that is positive and easily adjusted by Hand or Foot. 
) 
These reasons assure you of more Profit and a Satisfied Customer from every 
job using Burgess Registers. 
66 aw 4 I 
SS ERATE ? The “How” is told in our catalogue. | 
; 1228-30 5th Ave., Rock Island, III. ee) Send Cou on Toda 
Gentlemen: P y 


You may send me your new catalogue and 


OR | Rock Island Register Co. FO 


1230 5th Avenue, ROCK ISLAND, ILL. 





Re se i sssikaon.o 4inhc Meee oie kia eee Stocks carried by F. Meyer & Bro. Co., Peoria, Ill., 
and Meyer Furnace & Supply Co., Kansas City, Mo. 























ESTABLISHED 1880 
Representative of 
The Stove Tin Hardware 
Heating and Ventilat- 
ing Interests 
PuBLISHED [EveRY SATURDAY 


rdwar 


ARTISAN 





Address all communications and 
remittances to 


DANIEL STERN 
Publisher and Proprietor 
910 South Michigan Avenue 
Chicago Illinois 


TERMS OF SUBSCRIPTION IN THE UNITED STATES AND Its PossEssions (Invariably in Advance) ONE YEAR PostaGE Parp $2.00 
ForEIGN COUNTRIES ONE YEAR PostaGe Parp $4.00 CaNnapa ONE YEAR PostaGE Pap $3.00 


Entered as Secénd-Class Matter June 25 1885 at the Post Office at Chicago Illinois under Act of March 3rd 1879 








Vol. 67. No. 21. 


CHICAGO, MAY 23, 1914. 


$2.00 Per Year. 








WHEN IT comes to a question of law, you don’t hesi- 


tate to see an attorney. 
If you feel ill, you lose little time in 


The ,calling up old Doctor Saw-bones. 
a If something goes wrong with the 


drainage, a plumber is summoned. 

In a word, you believe that specialists fit into their 
specialties. 

Good logic. 

Why do you not follow the same policy in advertis- 
ing? 

Do you realize what it would mean to you? 

A certain stove and furniture store has been look- 
ing, these eighteen years, for an advertising man. This 
concern must have confined its search to the couch 
department. 

What an amazing amourit of gray matter must-be 
weighing down the head of this estab!ishment! 

Think of it—eighteen years of weary, fruitless 
search for a mere furniture ‘“ad-man !” 

They have had over a dozen advertising managers. 
But none could write to suit the house. 

They were this or they were that. 

There was always something wrong. 

So, one day, they held a pow-wow, and concluded to 
write their own copy. 

Yes, they are “open” for an advertising manager 
now. 

But they would prefer not to consider any applica- 
tions, because—well, they feel quite sure that no one 
could fill the bill. 

Supreme conceit of narrow minds! 

Small potatoes are found where weeds are thickest. 

It seems to be a well settled opinion, in many quar- 
ters, that any clod, from a barber to an elevator boy, 
can write an “ad.” 

If you cherish this fallacy, let us not rob you of 
your dreams. 

But, for the benefit of the wide-awake, it should be 
said that advertising is, today, a recognized profession ; 
and, furthermore, that a man without brains and spe- 
cial aptitudes, without an education and sufficient 
knowledge of merchandise and human nature, cannot 
produce results as a writer of “ads.” 








A campaign to further the prosperity of the small 
retail merchant, to increase comfort and reduce the 
so-called high cost of living, has been 


‘ong instituted in Philadelphia, Pennsyl- 
feral vania. It is the plan of the promoters of 


the campaign to bring the retailers to- 
gether in a series of meetings, in the course of which 


every opportunity to make a success of their respec- 
tive enterprises will be pointed out to them by ac- 
knowledged business experts. The move is the first 
step in an organized undertaking having for object 
the development of self-sustaining communities in 
various sections of the Quaker City. 

The progress of the campaign, no less than its ulti- 
mate outcome, will be watched with great interest 
by all classes of merchants who are alive to their in- 
terests and desirous of promoting the particular in- 
dustry of which they form a part. 

Director Cooke, of the Department of Public 
Works of Philadelphia, gives the following explana- 
tion of the objects of the movement: 

“Retail merchants’ week is the first gun in the 
campaign for greater prosperity for the retail mer- 
chants, especially in the outlying districts. Looked at 
in a larger way, it is a move for a greater and better 
Philadelphia. . 

“Philadelphia must develop in the outlying districts 
complete centers of population—really cities within 
the city—each entirely self-sufficient, but ministering 
to the others. Dr. Simon Patten has forcibly pointed 
out that the great city of the future will not be one 
which is forced to bring too large a percentage of 
its population to the city’s geographical center either 
every day or at frequent periods. 

“Our great metropolitan districts must grow so 
as to minimize the demands on rapid transit lines. 
Everything within reason must be done to make it 
possible for an ever-growing percentage of the popu- 
lation to find their work and their recreation in the 
immediate vicinity of their homes. This is the only 
way in which all the manifold influences which tend 
in the opposite direction can be counteracted. 

“In Frankford and Germantown, in Manayunk and 
Roxborough, in both Philadelphia south and Philadel- 
phia west, we must build up stores which will be as 
complete as those which are found in the center of the 
city. 

“To the merchant it is hoped that this series of 
meetings to be held on each night of the coming week 
will prove both enlightening as to their opportunities 
and as to the best ways in which to meet these oppor- 
tunities. It is hoped to make the retail merchant feel 
that the time has gone by when size was the main 
consideration. 

“The smaller store in the outlying district is be- 
coming a greater and greater economic necessity. To 
build up in each of these outlying communities a group 
of stores in which complete lines of standard merchan- 
dise are carried, and through proper display and joint 
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local purchasers, is a result well worth going after. 

“Obviously, in this one retail merchants’ week only 
a beginning can be made. There are already indica- 
tions that in one section of the city this will be fol- 
lowed next winter by a retail merchants’ institute, in 
which a series of educational talks will be held for the 
henefit of this one section alone. The University of 
Pennsylvania has already expressed its willingness to 
help in this further development of the idea. 

“For the department of public works we expect a 
direct gain to come about through the discussion of 
the means of marketing foodstuffs and of making the 
city’s markets, those now in existence and those which 
will be created, of greater usefulness. Indirectly, the 
department expects to profit by the demand for better 
lighting, paving and cleaning of streets that will in- 
evitably accompany the prosperity of the retail mer- 
chandising streets in the outlying districts. 

‘This plan for the education and encouragement of 
the retail merchants has been tried in other places and 
has proved its value. St. Paul, Minnesota, has been 
using the plan for three years past. The program has 
been so arranged as to be different at every meeting, 
so that merchants or their employees desiring to get 
the benefit of a comprehensive course of twelve or fif- 
teen lectures on the methods and opportunities of the 
sma]l store can do so by attending each of the six 
sessions.” 

We have for some considerable time past been grad- 
ually approaching a point which will enable us to form 
a more accurate estimate of things, gain a more prac- 
tical knowledge of surrounding circumstances and 
prescribe a more corrective remedy for troubled or 
diseased conditions. 

The present movement undoubtedly means a long 
step forward in the elimination of hitherto seemingly 
haffing problems. 

[t is safe to say that once a trade-at-home spirit 
has been placed upon a sound working basis, and firm- 
ly established in the minds of dealers and consumers 
alike, by consistent and practical demonstration of 
the henefits to be derived, much of the vexatious and 
annoying trouble which falls to the lot of the average 
neighborhood retailer, shall be dissipated. 








Too many hardware manufacturers limit their ap- 

preciation of the benefits of advertising 

Continuity to direct results. They seem to be of the 

aaneuntinas: opinion that an advertisement in any me- 

dium, must, in order to be effective, pro- 
duce immediate response from the readers. 

Their conception of advertising is that it must 
either succeed or fail at once. 

These people fail utterly to appreciate what is real- 
ly the greatest asset, the most forcible quality of ad- 
vertising—and that is the power of long continued, 
well directed publicity, whose aim is not so much to 
produce immediate results as it is to keep the manu- 
facturer’s product constantly before the eyes and in 
the minds of the reading public. 

It is by means of this sort of publicity that all the 
best known brand commodities have become familiar 
to young and old throughout the entire country. 
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advertising to make it possible to increase sales to 






When once a given article has become a familiar ob- 
ject under its brand name with all the possible pur- 
chasers in the land, it goes without saying that the 
actual selling of the product will follow in the natura! 
course of things. 

The manufacturer’s salesman who starts out in the 
morning buoyed up with hope and optimistic energy, 
is well equipped for the day’s work. 

It must be indeed a sad set-back to his cheerfulness 
and courage, both valuable assets to any salesman, if, 
upon approaching a prospective customer, this dealer 
says to him: 

“Brown & Company? Never heard of them. 

“How long have you people been making hardware 
specialties. . 

“Where do you say your town is located? 

“What railroads run through your town? 

“What shipping facilities have you?” 

You can readily imagine that such a reception as this 
will take the “punch” out of your salesman. He wilts 
and crumples up. His confidence in himself is gone. 
Incidentally, it is only reasonable to suppose that his 
faith in his house and its products has received a rude 
jolt. 

Something has been neglected here. 

Something has been invariably neglected, overlooked 
when such an occurrence as this takes place. 

The possibilities of a salesman have been dwarfed 
and stunted by the stupid oversight of the manufac- 
turer to acquaint the minds of all possible purchasers 
with what he considers to be the merits of his prod- 
ucts and his facilities to manufacture and distribute. 
This should be done consistently, continuously, not 
spasmodically or occasionally. 

It is then no task for the salesman to conciliate the 
good will of a dealer with a house of which he has 
already !earned much in the proper mediums. 

One of the great essentials of commerce has been 
established in favor of the manufacturer—the confi- 
dence of the dealer in the maker’s goods. 

The rest will be comparatively easy. 

Let us say that a house is doing a very gratifying 
volume of business. Well and good. 

Can this be advanced as a reason or justification for 
refusing to invest in publicity, and in this manner in- 
sure a further expansion of the business? 

There is no stopping point in commerce. And the 
hardware line surely affords no exception to this rule. 

The business which ceases to expand must inevitably 
contract. 

The unknown concern, on the other hand, which re- 
fuses to recognize the necessity for advertising, has 
but a very poor prospect of ever climbing out of ob- 
scurity. 

This is not theorizing. It has been proven many 
times and is known and acknowledged by all intelli- 
gent, thinking men, to be a fact. 

How can a salesman, representing a house which 
does not advertise, be expected to succeed against the 
representative of a progressive, properly advertised 
line of goods? 

It is not good logic, good business sense, to expect 
him, to do it. And, what is more, he will not do it. 
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Advertising is the backbone, the life blood, the sinew 
and soul of modern commerce. 

You may turn your back against a stone wall. But 
the stone wall is there just the same. 
And so it is in this very vital matter of advertising. 








RANDOM NOTES AND SKETCHES 





BY SIDNEY ARNOLD 

The following item is taken from the Chicago Daily 
Tribune of May 5: 

James A. Patten, wheat trader, is believed to be 
paying for the defense of a man placed on trial for 
murder before Judge Walker yesterday. 

William Keith is charged with slaying Walter Paul 
in the saloon of Jacob Wetterhahn at 3330 West Chi- 
cago avenue. Keith is said to have told a coroner's 
jury his wife confessed to having been intimate with 
Pau! and other men. 

Joseph A. Paden, former mayor of Evanston and 
ir. Patten’s personal attorney, appeared with Attor- 
nev George Popham to defend Keith. 

“Do you know James A. Patten of the board of 
trade?” Assistant State’s Attorney Witty asked one 
of the veniremen. 

“I object,” Attorney Popham said. “What has Mr. 
Patten to do with this case?” 

“The State has information Mr. Patten is paying for 
the defense,” Witty said. “I believe he is in the court- 
room.” 

A search for Mr. Patten failed to reveal his pres- 
ence. Judge Walker upheld the objection.” 

Shades of the old Blue Laws? Shades of Connecti- 
cut puritanism! What are we coming to? Can it be 
that the political wards of the state, never more faith- 
fully typified than in the personnel of the average 
state’s attorney’s office, are ignorant of the commonest 
rudiments, of the most elementary principles of the 
Constitution ? 

What crime would it be for Mr. Patten, for Bath- 
house John or the king of Spain, to contribute funcs to 
the defense of an American citizen charged with crime? 

Surely, if the learned assistant state’s attorney could 
iar himself into a sense of semi-consciousness, he 
would remember having read sometime in his life, in 
the statute books of Illinois, that, in the event of one 
being arraigned for trial on a criminal charge, the 
state 1tself must provide for his defense, if he is un- 
able to do so himself. 

In this connection I must say that for long I have 
Leen sadly impressed with the rapacious spirit which 
very evidently prompts the average prosecutor. His 
methods are closely akin to those of the police. 

There must be a victim. 

How many thousands of dollars have been squan- 
dered to no purpose by the various state’s attorneys of 
Illinois in the course of the past four or five years? 

All Lecause there was no evidence adduced at the 
various trials, had never been any evidence, upon 
which to convict the defendants before a fair-minded 
jury. 

Politics, in this particular instance, garbed in robes 
of petty, shallow ambition, affords incentive for the 
return of all the many so-called “true” bills. 
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‘. few days ago a state’s attorney’s representative 
appeared before a Chicago criminal court on the day 
set for the trial of a man and woman who were ac- 
cused of murder. For months the names of these two 
defendants had been dragged through the daily papers. 

After all this blackening of character, this blasting 
of reputation, this searing of powerless victims with 
the red brand of Cain, the assistant state’s attorney 
announces lightly, self-confidently, to the court that 
there is not sufficient evidence upon which to convict 
the defendants and that the State wishes to nolle the 
case, 

Why was this not learned before the good names 
of these people had been ruined forever in the com- 
munity ? 

We Americans are very prone to taking a fling at 
the political and economical conditions of other coun- 
tries. We are particularly fond of hurling a bit of 
satire at the penal system of Russia. 

It strikes me that we might turn the focus of scru- 
tiny onto ourselves—and that to much better profit. 

a * * 
IN THE CHAMBER ABOVE. 
Speak softly ; Death is here, 

In the chamber above. 
Tread lightly—not too near! 

Rest quietly, my love. 


They have laid roses red 
At the feet of my queen; 

And she rests on 4 bed 
Of her loved evergreen. 


All about the sweet face 
They have gathered the strands; 
And her favorite lace 
Falls in waves on her hands. 
° 
Ah, the silence of Death 
Fills the room with its fears; 
And I feel the cold breath 
Through the heat of my tears. 


Yet we breathe the same love 
Though her lips are quite still; 
In her haven above 
She must feel the same thrill. 


Oh, I know she can see 

As I kiss the white face, 
As I press her to me 

In her favorite lace. 


Will she know through the years 
That my love is the same; 
That in sadness and tears 
I have cherished the flame? 


I would fain have her say; 
But her sleep is so sweet! 

And the angels hold sway 
In her hallowed retreat. 
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UP TO THE MINUTE 
NEWS SIFTINGS 








STOVE MANUFACTURERS’ DELEGATES AP- 


PEAR BEFORE HOUSE COMMITTEE 
ON PATENTS. 





A delegation from the National Association of 
Stove Manufacturers went to Washington, District of 
Columbia, on Monday, May 18, and appeared before 
the House Committee on Patents for the object of 
urging upon the committee the advisability of report- 
ing favorably on House Bill No. 11321, on “Design 
Registration.” 

The members composing the delegation were: 


’ Abram C. Mott, Abram Cox Stove Company, Phil- 
adelphia; Frank Brayer, Co-Operative Foundry Com- 
pany, Rochester, New York; H. J. Morgan, Fuller 
Warren Company, New York, New York; F. W. Wil- 
liams, Jewett & Company, Buffalo, New York; R. E. 
Warner, White Warner Company, Taunton, Massa- 
chusetts; George Mitchell, Pittston Stove Company, 
Pittston, Pennsylvania; A. W. Dotterer, Buckwalter 
Stove Company, ‘Royersford, Pennsylvania; H. J. 
Fueller, Wincroft Stove Company, Middletown, Penn- 
sylvania; J. D. Green, Detroit Stove Works, Detroit, 
Michigan; H. E. Bridge, Bridge & Beach Company, 
St. Louis, Missouri; H. E. Campbell, Reading Stove 
Company, Reading, Pennsylvania; P. M. “Stover 
Grander Stove Company, Royersford, Pennsylvania ; 
W. R. Shafer, Mt. Penn Stove Company, Reading, 
Pennsylvania; Frank QOuerbacher, O. K. Stove & 
Range Company, Louisville, Kentucky; M. Ouer- 
bacher, O. K. Stove & Range Company, Louisville, 
Kentucky; A. A. Miller, secretary Pennsylvania Stove 
Association; Alfred S. Hughes, Southard Robertson 
Company, New York; Norman H. -Moyer, Roberts, 
Winner & Company, Quakertown, Pennsylvania; E. 
J. Hill, Union Stove Works, New York; W. J. My- 
ers, Union Stove Works, New York; A. D. Sperry, 
Rock Island Stove Company, hock Island; C. W. Cur- 
tis, Sill Stove Works, Rochester, New York; Lazard 
Kahn, Estate Stove Company, Hamilton, Ohio; 
Charles L. Gohman, Gohman Brothers & Koehler 
Company, New Albany, Indiana; James A. Lansing, 
Scranton Stove Works, Scranton, Pennsylvania; P. 
W. Elliott, Boston, Massachusetts; E. W. Bradford, 
General Counsel National Design Registration 
League. 

Hearings were held on Monday, Tuesday and Wed- 
nesday, May 18, 19 and 20, by the delegates of the 
National Association of Stove Manufacturers and the 
[louse Committee on Patents, the latter body being 
composed of the following representatives: 

William A. Oldfield, Arkansas, Chairman; Martin 
\. Merrison, Indiana; John I. Nolan, California ; Cal- 
vin D. Paige, Massachusetts. 

Those delegates of the National Association of 


Stove Manufacturers who addressed the House Com- 
mittee on Patents were: 

William J. Myers, John D. Green, George Mitchell, 
Frank OQuerbacher, R. E. Warner, A. D. Sperry, N. 
H. Moyer, Edward Hill, Horace E. Campbell, A. W. 
Dotterer, A. C. Mott, and C. W. Curtis. 

During the stay of the delegates of the National 
Association of Stove Manufacturers in Washington, 
a number of private sessions were held by them, the 
presiding officer over these meetings being Abram 
C. Mott. 
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ATTACHMENT FOR STOVES PATENTED AND 
ASSIGNED. 





Frank G. Lawrence, Indianapolis, Indiana, has se- 
cured United States patent No. 1,096,039 for an at- 
tachment for stoves, two-thirds of which he has as- 
signed, by mesne assignments, to the Lawrence Heat 
Distributor Company, Indianapolis, Indiana. In an at- 
tachment for stoves of this description there is com- 
prised a base formed with openings, a deflector depend- 
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ing from the base, the base having openings adjacent 
the terminals of the deflector to admit air to the air in- 
let, a closed lid fitted in one of the openings and a 
grid fitted in the other said opening, the deflector and 
the bottom of the base between the latter forming a 
passage from the products of combustion introduced 
below the lid, the products of combustion passing 
through the grid drawing in a supply of air and there- 
by improving the combustion at the grid. 


MEETING OF STOVE SALESMEN’S ASSOCIA- 
TION OF NEW YORK STATE. 








Members spent a busy couple of hours at the meet- 
ing of the Stove Salesmen’s Association of New York 
State, held at the Marlborough-Blenheim Hotel, 
Broadway and 36th street, New York City, Friday 
evening, May 22. 

The meeting was called to order by the president, 
Charles D. Carter, and the minutes were read by Sec- 
retary Krekel. 

Much excitement prevailed during the adoption of 
a new constitution and by-laws. Several new members 
were proposed and the refreshments that were served 
were thoroughly enjoyed by all in attendance. 
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OIL OR GAS COOKING STOVE PATENTED. 





Jefferson W. Seale, Mineral Wells, Texas, has se- 
cured United States patent No. 1,096,200 for an oil or 
gas cooking stove, including an oven provided with a 
bottom arranged to deflect heat around the outside of 





























the oven and composed of sections hinged at their 
outer portions and arranged to swing upwardly into 
the oven, and a removable false bottom located within 
the oven above the sections and co-operating therewith 
to form a complete closure for the oven. 
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BLACK JACK. 





A polish for new and old stoves and Russia iron pipe 
is manufactured by the Nickel Plate Stove Polish 
Company. This polish, the makers assert, is the only 
stove polish in paste form that can be reduced with 
water. A fact which bears great weight with stove 
dealers and others who use large quantities of stove 
polish as the use of water for thinning Black Jack 
Stove Polish eliminates the necessity of buying ben- 
zine. According to the makers, Black Jack is the finest 








Reduced With Water. 


polish for sample stoves, as the shine obtained can 
not be surpassed by any other stove polish. 

Prominent among the other excellent products of 
the Nickel Plate Stove Polish Company are: Black 
Eagle, a benzine paste polish put up in one-pound cans 
for family use; Black Kid, a high-grade turpentine 
paste polish, in five-pound cans, for stove dealers’ use, 
and Wizard Metal Polish, for copper, brass, zinc, 
nickel, silver and gold, which produces a bright lustre 
in very little time. 

“Hand Witch,” a hand cleaner in paste form, is 
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also manufactured by the Nickel Plate Stove Polish 
Company, 360-362 Illinois Street, Chicago, who guar- 
antee their products to give satisfaction. Interesting 
and nicely illustrated circulars, together with full in- 
formation and price list, will be sent by the company 


on request. 
pashan 


COLLAPSIBLE STOVE PATENTED. 





Edwin C. Moats, Colorado City, Colorado, has se- 
cured United States patent No. 1,096,739 for a col- 
lapsible stove, comprising a base portion, side and end 
walls connected therewith, the side walls having slid- 
able connection with the end walls, a vertically ar- 
ranged plate having slidable connection with the side 
walls and forming one wall of a fire box, a grate for 
the fire box, a second plate having slidable connection 
with the side walls, upper and lower detachable plates 
connecting the said second plate with the plate first 
mentioned, forming an oven, the lower plate being 





























provided with means for engaging the lower portion 
of the second plate, and the second plate being pro- 
vided with means for engaging the upper plate. 
AMERICAN COOKING STOVES AND BASE 
BURNERS AT PRAGUE, 








Interesting information on the subject of base- 
burners and cooking stoves is given out by Consul J. I. 
Brittain, who is stationed in the city of Prague, in the 
following paragraphs, which appear in a booklet of 
Special Consular Reports (63), just issued: 

“American base-burners are being sold in this city 
and elsewhere in Bohemia, but it would be difficult to 
introduce any sort of heaters unless an agent were to 
visit the territory and demonstrate what the heaters 
will do. Some of the newer apartment houses have 
steam-heating apparatus, but all the older and many 
of the newer houses have tile stoves. The people here 
are very conservative, and a new article should be 
shown and its practicability proved. 

“All the cooking stoves used here are manufac- 
tured in Austria, mostly in Bohemia. They are not so 
good as the American make; but it will take practical 
demonstrations to convince the people that American 
stoves produce more heat with less coal, and that they 
bake more evenly. Of course, the average housewife 
here does not pay so much attention to baking, as most 
of the pastry is bought at bake shops, and practically 
no one bakes bread at home. The bread sold in shops 
is made in the form of small rolls or buns, and not in a 
loaf as in the United States. 

“Most of the cooking stoves or ranges in the bet- 
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ter houses are built with tile sides, and have tops cov- 
ered with steel slabs, without the holes for cooking 
utensils provided in American stoves. In some houses 
stoves are made of metal, with one hole in the front 
part, back of which is a higher part with an oven 
having two decks. This back part also has a reservoir 
for hot water. All kitchens are equipped with stoves 
when the house is built, at least in all the medium and 
better grade houses.” 


ORNAMENTAL DESIGN FOR ORCHARD 
HEATER PATENTED. 





Emanuel W. Dunn, 
Oakland, California, 
has secured United 
States patent No. 45,- 
703 for an ornamental 
design for an orchard 
heater, as shown in ac- 
companying _illustra- 
tion. 

This design is a de- 
cided improvement 
over the ordinary kind 
of orchard heaters. It 
enables the fruit grow- 
ers to use a_ heater 
without detracting 
from the appearance of his orchard. 
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TRADE=MARK PATENTED. 














The Cleveland Foundry Company, Cleveland, Ohio, 

have secured United States patent No. 76,461 for a 

trade-mark in Class 34, for 

heating, lighting, and ven- 

PU R [ T A N tilating apparatus, not in- 

— cluding electrical appa- 

ratus. The particular description of goods to which 

the trade-mark will apply is oil-stoves, oil-heaters, and 

portable steel ovens, sad-iron heaters and cabinets. 

The Cleveland Foundry Company claim use of this 
trade-mark since January, 1893. 





AMERICAN STOVES MOST ECONOMICAL. 





In the course of a remarkably clear and concise 
report, which is part of a series (63) issued recently 
by the Bureau of Foreign and Domestic Commerce, 
and covering in a very satisfactory manner the subject 
of foreign markets for American stoves and ranges, 
Consul Philip Holland, stationed at Basel, Switzerland, 
Says: 

“One of the largest stove dealers in Basel says that 
the Germ’n and Swiss made stoves consume more 
gas in cooking than do stoves of American make. The 
high state of perfection of the American stoves in the 
economic use of gas is being closely studied by the 
Swiss manufacturers. 

The imports of stoves into Switzerland in 1912 
amounted to $256,056. The exports of Swiss stoves 
in 1912 amounted to $102,590. 

“Tt is reasonable to believe that the American manu- 
facturers can compete with both the German and Swiss 
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manufacturers in gas stoves. It will require energetic 
and patient efforts, but, when it is once proved that 
the American stove is equal or superior to the stoves 
now in the market and that they can be laid down in 
Basel as cheap, a permanent market will be estab- 
lished. The American manufacturers can not expect 
as yet that their catalogues and correspondence will 
meet with the same results as the persistent and patient 
efforts of the German traveling salesmen. Stoves are 
sold at 3 months net or 2 per cent for 30 days. The 
Swiss import duty on stoves is 79 cents per 100 
pounds.” 


ORNAMENTAL DESIGN FOR GAS RANGE 
PATENTED. 








Russell E. Sard, Albany, New York, has secured 
United States patent No. 45,768 for an ornamental 




















design for a gas range, as shown in accompanying il- 


lustration. 
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TRADE=MARK PATENTED. 








The Estate of P. D. Beckwith, Incorporated, Dow- 
agiac, Michigan, have secured United States patent 
No. 74,227 for a trade- 
THE DOWAGIAC mark in Class 34, for 
t+ heating, lighting, and 
‘ventilating apparatus, 
not including electrical apparatus. The particular de- 
scription of goods to which the trade-mark will apply 
is wood, coal, gas, and vapor stoves and furnaces. The 
estate of P. D. Beckwith claim use of - trade-mark 
since January, 1874. 


GAS BURNER PATENTED AND ASSIGNED. 
Bernard A. Geurink, East Cleveland, Ohio, has se- 
cured United States patent No. 1,096,426 for a gas 
= burner, which he has assigned to 
the Trenkamp Stove & Manufac- 
turing Company, Cleveland, Ohio. 
In a gas burner of this description 
"1,096,426 there is comprised a casing pro- 
vided with a gas supply conduit there through, the cas- 
ing having two straight diverging sides, and laterally. 
directed holes opening into such conduit, certain of 
such holes lying parallel and adjacent to one of such 
straight sides, and the remainder of such holes being 
similarly disposed with respect to the other of such 
two straight sides. 
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EXHIBITS IN AMERICAN ARTISAN 
WINDOW DISPLAY CONTEST 











A WINCHESTER WINDOW. 


The accompanying photograph shows an attractive 
hunting goods display, which received Honorable 
Mention in AMERICAN ARTISAN Window Display 
Contest. The window was arranged for the W. A. L. 
Thompson Hardware Company at Topeka, Kansas, 
by Jay W. Studer. The attention given to every de- 


Hardware Company. Although the other makes of 
firearms carried in stock by the firm were displayed 
also, they were not given especially prominent 
position. 

As is shown in the illustration, a large letfer “W” 
forms a background for the guns. This letter was 


constructed to represent the trade-mark of the Win- 
chester Repeating Arms Co. and the red cloth which 





Window display aranged by Jay W. Studer for the W. A. L. Thompson Hardware Co., Topeka, Kansas, which received Honorable 
Mention in AMERICAN ARTISAN Window Display Contest. 


tail of the display is evinced by its effectiveness and 
artistic symmetry and from reports it proved decid- 
edly magnetic. 

The goods displayed included nearly every article 
of interest and value to the huntsman. Various styles 
of modern shotguns and rifles were shown, together 
with ammunition, hunting clothes, gun cases, revolv- 
ers, dog collars, cartridge belts and several other lines 
of lesser significance. , A majority of the firearms dis- 
played were manufactured by the Winchester Repeat- 
ing Arms Company and as this company were, at that 
time, carrying on a strenuous advertising campaign in 
the Topeka, Kansas papers, the window display was a 
big boost for them as well as the W. A. L. Thompson 


covered it not only made a very effective background, 
but conformed with that firm’s official “W” as well. 
The apex of the “W” was cut very low, so as to allow 
an appropriate picture to occupy the central position. 

The photograph of the display indicates how careful 
the W. A. L. Thompson Hardware Company were 
to clearly mark the price of every article in the win- 
dow. Neat placards were placed below each gun, 
giving not only the price, but also the name and 
calibre. 

From various reports this display of the W. A. L. 
Thompson Hardware Company proved very success- 
ful and resulted in the sale of many articles in the lines 
shown in the window. 
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HARDWARE CLUB 
OF CHICAGO AND ITS DOINGS 














NORTHWEST DELEGATES TO N. R. H. A. 
CONVENTION, AT INDIANAPOLIS, ENJOY 
HOSPITALITY AT HARDWARE CLUB 
OF CHICAGO. 

On Monday, May 18, the delegates to the annual 
convention of the National Retail Hardware Asso- 
ciation, at Indianapolis, Indiana, from the States of 
Wisconsin, Iowa, Nebraska, Minnesota, South Da- 
kota, North Dakota, Washington, and California, 
stopped over for the better part of the day in Chicago, 
and while in the city made their headquarters at the 
Hardware Club. A number of Illinois delegates were 
also present. 

Invitations had previously been sent broadcast to 
members of the National Retail Hardware Associa- 
tion in the States above mentioned, offering them the 
freedom of the beautifully appointed rooms of the 
Hardware Club of Chicago during their stay in the 
Windy City. A goodly number of the members bound 
for the convention city accepted the hospitality of the 
Club, as will be seen by the following list of guests 
who responded : 

J. B. Carroll, Ottumwa, Iowa; A. J. Hoffman, 
Murray, Iowa; E. H. Ramm, New London, Wiscon- 
sin; W. D. Hussie, Omaha, Nebraska; H. F. Krueger, 
Neenah, Wisconsin; Hugh Eaton, Endicott, Wiscon- 
sin; Hubert Fuge, West Bend, Wisconsin; H. L. 
Davis and wife, San Francisco, California; George W. 
Kornnley, Milwaukee, Wisconsin; P. J. Jacobs, Ste- 
vens Point, Wisconsin; E. C. Warren and wife, Pierre, 
South Dakota; W. H. Brown, Chicago; O. W. An- 
derson and wife, Lane, South Dakota; R. J. Odell, 
Montrose, South Dakota; W. J. Deering and wife, 
Atlantic, Iowa; T. C. Wood, Rhineland, Wisconsin ; 
F. W. Arndt and daughter, Blair, Nebraska; J. J]. 
Jennings, Gothamburg, Nebraska; T: F. Hollaway, 
Fremont, Nebraska; Nathan Roberts, Lincoln, Ne- 
praska; R. G. Roberts, Omaha, Nebraska; J. C. Stuhl- 
man, St. Paul; W. T. Cowing and wife, Alexandria, 
Minnesota; John Schlick, North St. Paul; Ed. Eivers 
and wife, Priceton, Minnesota; C. F. Ladner and two 
daughters, St. Cloud, Minnesota; Charles W. Bouck, 
Royalton, Minnesota; A. J. Smith, Carrington, North 
Dakota; I. L. Newgard, Grafton, North Dakota; H. 
C, Hertz, St. Paul; H. S. Hancock and wife, Foss- 
ton, Minnesota; W. H. Ryan, Little Falls, Minnesota ; 
J. C. Nolting, St. Paul; E. E. Lucas, Spokane, Wash- 
ington; L. D. Nish, Elgin, Illinois; H. L. McNamara, 
Janesville, Wisconsin; C. A. Anderson, De Kalb, IIli- 
nois. 

The visiting members of the National Retail Hard- 
ware Association were treated to an auto ride over 
Chicago’s magnificent boulevard and park system. 
Automobiles for the conveyance of the guests were 


donated by the following members of the Chicago Re- 
tail Hardware Association: 


Vatwnan a BMsOG sh 6. -cnce cose cecsen 2 autos 
AOC 2 NOE ~ 0 o:4 vk ct Epic el ee hb a I auto 
ee Pe er re a ete Met fa I auto 
POO Y COMUNSE .. so 2.0 Lavin Schalke saw ala’ I auto 
S. M. Perrigo of E. C. Atkins & Co........ I auto 
Fic Ms 0G Wa 3h om 65 eR eres I auto 
Prasle Fas a cyity hake sre ate ke wnt cocks I auto 
Payson Manufacturing Company.......... I auto 
Chicago Retail Hardware Association...... 6 autos 
Andrew P. Dease, Mueller Furnace Co..... I auto 


The auto ride, which consumed about 2% hours, 
terminated at the Hardware Club of Chicago, where a 
tempting lunch awaited the sightseers. 


The Illinois Retail Hardware Association was host 
at the luncheon. Seventy-five covers were laid and 
many ladies, wives and daughters of the visiting mem- 
bers of the National Association, graced the dining- 
room with their presence. 


The speakers called upon were: W. D. Hussie, 
Omaha, Nebraska; H. F. Krueger, Neenah, Wiscon- 
sin; Harry L. Davis, San Francisco, California; P. J. 
Tacobs, Stevens Point, Wisconsin; E. C. Warren, 
Pierre, South Dakota; R. J. Roberts, Omaha, Ne- 
braska; E. E. Lucas, Spokane, Washington, and H. L. 
McNamara, Janesville, Wisconsin; L. D. Nish, Elgin, 
Illinois; and W. T. Gormley and H. W. Beegle, of 
Chicago. 

A special train, which had been engaged for the 
departing guests, left Chicago at 3 p. m., reaching In- 
dianapolis, Indiana, at 8:30 p. m. The train was com- 
posed of two parlor cars, a diner and coaches. - 

At Tipton, Indiana, the Indianapolis Reception 
Committee boarded the train and after greeting the 
visitors, attached identification tickets to all the hand 
baggage so that, upon arrival, the luggage was taken 
in charge by the committee and sent to the hotel, leav- 
ing the delegates to fall in line and march in proces- 
sion to the oscillary, to the music of a brass band play- 
ing airs of welcome. 

The only feature to mar the pleasure of the special 
train was a regrettable accident which occurred to 
Irving S. Kemp, Treasurer of the Hardware Club of 
Chicago. While cranking his automobile, Mr. Kemp 
fractured him arm—the car having been furnished 
for the entertainment of the visitors. 


_ Among those whose ability and personality as hosts 
shone with particular brilliancy on this occasion were 
FE. Meier, chairman of the Entertainment Committee 
of the Retail Hardware Association; A. Vere Martin. 
chairman of the Membership Committee of the Hard- 
ware Club of Chicago, and H. B. Macrae, chairman 
of the Entertainment Committee of the Club. 
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THE WEEK'S HARDWARE 
RECORD 


Of Interest to Manufacturer, Jobber and Dealer 











AMERICAN ARTISAN AND HARDWARE 
RECORD is the only publication containing west- 
ern hardware and metal prices corrected weekly. 
You will find these on pages 54 to 5? inclusive. 








The Toledo Aluminum Company, Toledo, Ohio, has 
been incorporated by William H. Bell. Capital stock 
$5,000. 

The St. Louis Hardware Manufacturing Company, 
St. Louis, Missouri, are building a $1,200 addition to 
their factory. 

The Cincinnati Hardware Club, Cincinnati, Ohio, 
has mailed notices of annual meeting which will take 
place May 28. 

David S. Keiser of the Reading Shear Works, 
Reading, Pennsylvania, recently purchased a factory 
site between Reading and Pennsylvania avenues. 

The Western Reserve Steel Company, Warren, 
Ohio, has been incorporated by C. G. Thomas, Ira A. 
Thomas, Charles Fillius and C. E. Stevens. Capital 
stock $600,000. 

The Aluminum Goods Manufacturing Company of 
Newark, New Jersey, have bought a block of land 
270x575 feet. The company is erecting a one-story 
addition to its present plant, to be used as a foundry. 

E. C. Barbour, a leading hardware dealer of Fort 
Madison, Iowa, dropped dead while transacting busi- 
ness in his store on May 11th. The decedent was a 
brother-in-law of Charles T. Woodward, of Carlin- 
ville, Illinois, 

Incorporation papers have been filed by the Acme 
Fence & Iron Company, Cleveland, Ohio. L. C. Heim- 
berger, F. W. Raehl, William Hammermeister, Wil- 
liam A, Dreker and W. J. Zoul are the incorporators. 
Capital stock $10,000. 

The directors of the National Hardware Associa- 
tion comprising most of ‘the jobbers of hardware of 
the United States held a meeting at Philadelphia, 
Pennsylvania, Thursday, May 21st, and made arrange- 
ments for the approaching convention at Atlantic City 
in October. A reception was tendered Thursday night. 

The Miller Lock Company, Philadelphia, Pennsyl- 
vania, have bought the entire equipment and patents 
of the Nasco Manufacturing Company also of Phila- 
delphia. The transaction becomes effective immediate- 
ly and Edward S. Jackson, president of the Miller 
Lock Company, wil! have the management of the new 
branch of the business. 





THE ASSOCIATION CORKSCREW. 


The regular monthly meeting of the Pittsbiz-gh Re- 
tail Hardware Dealers’ Association was held at Sort 
Pitt Hotel, Pittsburgh, Pennsylvania, Friday evening, 
May 22, 1914. 

Many problems relative to the welfare of Pittsburgh 





hardware dealers, were brought up for discussion, and 
answers developed with the characteristic dispatch of 
the progressive organization whose slogan is “The 
Corkscrew.” 


= 
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ARTISTIC DESIGN. 

The Taylor & 
Foundry Company, Cleve- 
land, Ohio, have just placed 
on the market another 
neat and attractive design 
as illustrated above. It is 
known as their “Glen” de- 
sign and is made in both 
wrought steel and wrought 
bronze metal and furnished 
in all the popular finishes. 
Upon request the makers 
will be pleased to mail 
folder illustrating and de- 
scribing this design. 
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CO-OPERATION COUNTS. 
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Richards-Wilcox Manufacturing Company, are be- 
lievers in the old adage, “In union there is strength.” 
Working on this principle they supply dealers who help 
develop the sale of Richard-Wilcox products, with ad- 
vertising literature, newspaper advertising cuts, and 
large attractive hangers free of charge. 

A large variety of booklets and folders is supplied 
by the manufacturer. These little books are written in 
a convincing manner and are given the dealer for dis- 
tribution to people who may be interested in buying 
hardware specialties such as the Richards-Wilcox 
Manufacturing Company make. 

A new booklet devoted to the description of door 
hangers, grindstone and hardware specialties, has re- 
cently been issued by the Richards-Wilcox Manufac- 
turing Company, 100 Third street, Aurora, Illinois. 

On the first few pages of this nicely illustrated lit- 
tle book, are shown some barn door hangers which the 
makers assert cannot be excelled for smoothness of 
operation and strength. 

Among the grindstones that are illustrated on the 
following pages are the number 07 Mogal, a power 
grindstone and number 025 a high grade grindstone 
operated with pedals. Both of these grindstones the 
manufacturers claim, are the finest in the land for 
grinding heavy tools such as axes and scythes. 

Sliding door locks, racket and adjustable wrenches, 
steel hatchets, fence stretchers, vises and wagon jacks, 
are all illustrated and described in the compact twenty- 
four page booklet. 

Catalog and information as to how to obtain a sup- 
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ply of these valuable little business getters, with the 
dealer’s name and address printed on the covers, may 
be had by writing to the manufacturers of R.-W. 
products. 
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SAW SET PATENTED. 








Erik W. Setterlund, Sandridge, Manitoba, Canada, 
has secured United States patent No. 1,096,131 for a 
saw set, having an upper jaw comprising a slotted 
sheath and an integral head disposed in advance of the 





sheath, a guide plate adjustably secured to the head, a 
lower sectional jaw pivotally connected to the upper 
jaw, a spring disposed between the jaws, an adjustable 
saddle disposed about the sheath and operatively con- 
nected to the same and to the lower sectional jaw and 
an adjustable anvil carried by the lower sectional jaw. 
CALIFORNIA STATE RETAIL HARDWARE 
ASSOCIATION. 





Members of the California State Retail Hardware 

Association, south of Tehachapi, held their bi-annual 
meeting at the Hollenbeck Hotel, Los Angeles, Califor- 
nia, May 13, 1914. 
‘ The meeting was well attended, many of the mem- 
bers having looked forward to this event as a sort of 
reunion. “Cost Accounting” was the only topic of 
interest that was brought up for discussion. The as- 
sociation are in hopes that every merchant will eventu- 
ally adopt this system. 


> 
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PANAMA PACIFIC INTERNATIONAL EXPO- 
SITION. 





Among the many industrial displays to be exhibited 
at the Panama Pacific International Exposition at 
San Francisco in 1915, will be an extensive exhibit 
of the iron and steel industry, planned by the United 
States Steel Corporation and subsidiary companies. 
A. T. DeForest of the United States Steel Products 
Company of San Francisco, is at the head of a com- 
mittee that is handling the work. H. V. Jamison Ad- 
vertising Manager of the American Sheet and Tin 
Platé Company of Pittsburgh, has been appointed 
Director of Exhibits, and is busy mapping out plans 
for the exhibits of the corporation and subsidiary com- 
panies. 

It is intended to show the entire process of manu- 
facturing iron and steel products from the ore as it is 
taken from the mine to the riumerous articles manu-’ 
factured by the corporation. Among the features will 
be shown how the ore is transported both by rail and 
by water, the smelter operations, the production of 
coke and pig iron. It will be possible to follow a bar 
of pig iron through the many intricate processes of 
manufacture, to the completed articles, which may be 





any one of the hundreds of products manufactured by 
the United States Steel Corporation. 

Moving pictures will play an important part in this 
comprehensive exhibit. The corporation’s many de- 
vices insuring the safety of employees will be exhib- 
ited. The pictures will also show the social benefits 
gained by the employees of the United States Steel 
Corporation, as no other company does more to fur- 
ther the social welfare of their employees. 

As this is the first time in the history of the steel 
industry that such a comprehensive display has been 
planned, it is certain that this exhibit will be well at- 
tended by visitors at the Exposition in San Francisco 
next year. 


o>} 
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A LETTER ON THE MINIMUM WAGE FOR 
WOMEN. 





The following letter tells what a hardware dealer 
thinks about the minimum wage for women question 
He writes AMERICAN ARTISAN, saying: 

“T have, in part, analyzed the agitation relative to the 
subject of creating a national law for establishing a 
minimum wage for women workers and setting that 
wage at $9 per week, which has been manifested for 
some time past, especially in the larger cities of the 
United States. Numerous have been the investiga- 
tions and cross-examinations to which employers of a 
large working force of girls and women have been 
subjected, and the general public has been terribly 
wrought up over conditions in some department stores 
and factories where it was discovered that hundreds 
of girls were working long hours for such a ridiculous 
wage as three and four and five dollars per week. 


“ “No wonder these poor girls’ standard of morals is 
so low,’ says the general public, with great foresight 
and penetration. ‘No wonder so many of them go 
wrong: succumb to temptation and find themselves 
hopelessly lost on life’s road to hell. These abused 
working girls do not earn enough to live upon; they 
see starvation and misery staring them in the face 
and so when the tempter happens along they grasp at 
the bait he extends with the last hope of a drown- 
ing person. How can employers be so inhuman, such 
beasts, as to allow such conditions to exist? By all 
means, give these girls $9 a week, so they may live 
virtuously!’ Thus the general public, having deliv- 
ered an opinion and freed its mind, proceeds to for- 
get all about the matter. I don’t quite agree with the 
public. 


“T find another side to this question, just as there is 
to every existing issue, private or public, large or 
small, and in this particular case it’s a mighty strong 
side. These employers who pay their working forces 
of girls and women such a wage as $3, $4, or $5 a 
week are having their daily struggle for existence 
along with the rest of humanity. They regard labor 
as a commodity and they proceed to purchase it in 
the lowest market available—which is natural. I 
think that before the Civil War even women school 
teachers were practically unknown, but the scarcity of 
men in 1866-67-68 brought the woman school teacher 
to the front and normal schools came into existence 
all through the United States to fit country girls for 
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the office of teaching. Then came the typewriting 
machine, and that assured women an important place 
i the business world. 

| “It seems to me that much of the scorn and indig- 
nation of the public has been directed against de- 
partment store owners and managers who employ, 
without exception, more women than men. Cash 
girls and bundle girls are hired for very low wages 
when they are quite young. Many of them develop 
into saleswomen, some into department heads. I have 
found that in several cities some of the great depart- 
ment stores have a regular school attached, where 
the younger members of the force are taught book- 
keeping, arithmetic, stenography and accounting. 
These girls are nearly all of a poorer class; distinctly 
ineficient and absolutely uneducated. If the em- 
ployer is compelled to pay a minimum wage of $9 all 
these girls are going to be out of work, because they 
are not worth more than $3 a week. Is it better for 
them to be working all day and enjoying the benefits 
of an education and earning $3, $4 or $5 a week, or 
being entirely idle and earning nothing? Will this 
condition tend to increase the chances for right living 
and right thinking and make better women? |The em- 
plover may be forced to pay his women and girl 
employes a minimum wage of $9 per week, but he 
can’t be forced to retain help that he doesn’t want. 
I ask, ‘What chance has the untrained, friendless 
country girl of living and keeping straight with prac- 
tically no place to obtain honest employment ?’ 

“I feel that the real tragedy enters when one of 
these country girls comes to the city to compete with 
the girls who live at home. I am strong in my asser- 
tion that it is this latter class, the girls who have 
homes and who are not required to pay board, who 
have made the general wage so low and kept it there. 
These girls are not only willing, but anxious, to work 
for $3. $4 or $5 per week, in order to have a little 
money to spend on clothes and theater. They are 
not worrying over board or room, because they have 
that furnished them at home, gratis, and their parents 
allow them to keep all they earn to spend as they 
please. Naturally, then, their wage is of no vital 
consequence to their actual existence—it simply means 
more or less of life’s luxuries and I believe that the 
girls of this class will go wrong if they are so in- 
clined; probably more quickly with a larger salary 
than a smaller one. 

“Among the great corporations which have schools 
where they are constantly fitting their employes for 
higher and more responsible positions are included the 
United States Steel Corporation, the General Electric 
Company, the Pennsylvania railroad and the New 
York Central railroad. From the fullness of our 
hearts we say, vehemently, ‘Give the poor working 
girl $9 a week.’ But just suppose I have in my 
employ a girl who has worked for me four years and 
is now earning $12 a week. Would I consider starting 
a raw recruit at only $3 a week less than this girl who 
has been trained for several years under my super- 
vision? It would hardly be fair to her, or to myself. 
Elbert Hubbard, the East Aurora, New York, editor, 
philosopher and business man, said, ‘Let it not be for- 
gotten that all wages are based primarily on productive 


power. Anything else would be charity. We want 
what we earn and we do not want more than we earn; 
otherwise we are victims of paternalism. And pa- 
ternalism breeds the beggar. Justice is what the 
worker asks for. And justice is not only love with 
seeing eyes, but it is a matter of mathematics.’ 

“T have found that inefficient, untrained labor takes 
up the valuable time of skilled people, who must act 
as teachers. The employer may only pay a girl $4 
a week, but at the same time he is fitting her for a 
position where she may earn $18 or $20 or $25 a 
week. If wages are increased at the bottom of the 
ladder then in all justice to the rest the employer 
must raise his scale throughout his entire force of 
workers. 

“Then, again, I do not think a minimum wage of 
$9 per week is going to save girls from immorality, 
degradation and final ruin. The power of good is 
born in dne and it’s not so much the wage one gets, 
as one’s construction. A. girl with naturally loose 
morals—who has a tendency towards harsh laughter, 
sham and mock pleasures—will not be saved from 
treading the paths of lost souls by $9 a week or $50 
a week. I firmly believe that life is life and we all 
must work out our own salvation. When a girl of 
this type just described comes to a big city from the 
village in which she has been none too good, and goes 
to work in a store or factory at a very small wage, 
the ‘primrose path’ looks very easy and wonderfully 
inviting—and it’s easy for such a girl to go wrong. 
Then she blames her employer. 

“T know a certain merchant in the east who decided 
to adopt a minimum wage of $9 a week for his force 
of girls. Accordingly he discharged all of those 
earning less than that amount and replaced them with 
boys. This raised the standard of efficiency among 
the girls he kept, but how about the hundred-odd 
girls, mostly of foreign parentage and unfitted to 
earn $9 a week, who were out of a job? They needed 
work and they needed education far worse, and it 
seems that if we make $9 a week a minimum wage 
and assure it by law, then we must think up a plan 
whereby the state shall educate girls to a degree of 
efficiency where they will be able to produce $9 a 
week worth of results. Then, again, if there is to be 
a minimum wage for the girl, it would be obviously 
unjust not to have one for the boy, too. He is just as 
likely to go wrong, although perhaps in a little differ- 
ent way, as his sister. Woman asks for equality, not 
chivalry, and why should a minimum wage statute 
protect her alone? 

“In closing, I quote a noted author: ‘Women are 
adding greatly to the welfare of society. Woman is 
a natural economist and conservator. She does not 
need patronage, and paternalism is a thing from which 
she has suffered much. Let women fit themselves for 
the production of wealth and wealth shall be theirs. 
Factories, department stores are all, in a degree, peda- 
gogic institutions. The world is not moving as fast 
as we would like@but it is certainly moving, and it is 
moving in the right direction.’ 

“B. M. ReEttuc. 


“Chicago, May 20, 1914.” 
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INDUSTRIAL PEACE IN DETROIT. 

Optimism was the dominant note in all the addresses 
and reports submitted to the members of the Employ- 
ers’ Association of Detroit at the eleventh annual 
meeting of this organization. 

The association accomplished much that made for 
better working conditions, farther reaching results and 
greater general effectiveness of the Employers’ Asso- 
ciation. As for the work of the immediate future 
with which the association must concern itself, the 
issue was placed squarely before the members of the 
association by President Frank P. Johnston, who said 
in part: 

“TI call your attention to the condition of unrest 
existing, not only in our midst, but over the entire 
civilized world. There is a noisy discussion which 
assumes that everything in this country is ripening 
with decay—everybody blames everybody else for 
conditions that are hastening this harvest. That much 
of this suspicion and distrust, accusation and counter- 
accusation, is due to a shameless and sensational press 
with no regard for the industries attacked, or even for 
the welfare of the workers, is apparent. How these 
conditions are best to be met in our own community 
is the problem we face, not only as an association 
pledged to a square deal—but as individuals. We 
have set our standards high, our own ideals are well 
defined in our own declaration of principles. Co-oper- 
ation has shown results and splendid achievements. 

“The reports of the committees cover in detail the 
activities with which your association has been engaged 
the past year. They cover a wide range of subjects. It 
takes long years of hard labor and laborious work to 
accomplish the achievements attained by the Employ- 
ers’ Association from a modest beginning eleven years 
ago to a position of affluence and recognized power 
for good in this community. We cannot rest upon 
our laurels—the work must go on; we must live up 
to our reputation and continue to grow—be better 
than the best. 

“In the work of the committees which I have men- 
tioned, the very strongest factor in Detroit’s indus- 
tries, in their future and the city’s welfare, is this one 
of education. The boy or man, in the cintinuation 
classes, receives instruction in his work, in drawing, 
in shop mathematics, in those things which he did not 
get at school and cannot get in the shop. He learns 
the most approved methods of doing things—he is 
taught the right way and the wrong way, safety meas- 
ures are instilled into him, and be puts his knowledge 
of these various things into practical operation in your 
plant. He takes pride in his personal cleanliness, in 
having his particular bench, or his machine, in apple- 
pie order, in making suggestions that will lessen acci- 
dents or improve sanitary conditions and production. 

“Your officers urge upon every member of this 
association, more earnest co-operation on this point. 
Interest your factory and production managers, super- 
intendent and foremen to be on the watch for bright, 
intelligent men in your shop and d® not hesitate to 
speak to the boss about him and then you give him a 
show and help him. While we may all have men who 
do nct care for or appreciate the opportunity—men 


who are satisfied just to have a job—there are man, 


who do appreciate and their efforts and increased 


efficiency will return you many fold. 

“The continuation of Detroit’s most excellent repu 
tation for industrial peace depends upon the open 
shop and upon our support of those firms that are 
maintaining that condition.” 

John J. Whirl, Secretary of the organization, read 
the following remarks from his report: 

“A number of men equal to one-third of the work- 
ing population of the city passed in review before our 
counter during 1913. Of that vast army we were 
successful in sorting out and placing in your plants 
24,395 men, or an average of 86 men every working 
day during the entire year. 

“Our greatest efforts during the year have been 
directed toward the upbuilding of our employment 
bureau. It has been alleged, and the story spread 
broadcast, that we were too active, that we have been 
urging men here from other localities, assuring them 
that work is plentiful, that in one instance alone we 
contracted for three thousand men to come here. That, 
as you perhaps know, refers to our correspondence 
with Howard E. Coffin, of the Hudson Motor Car 
Company, regarding industrial conditions in Panama. 
Mr. Coffin, while visiting the Canal Zone, had inter- 
ested himself in conditions there and reported to us 
that there were quite a number of skilled men who 
would, during the course of the year, be discontinued, 
and who had no definite destination in mind. We 
wrote Mr. Coffin last November, and our letter was 
published in the Canal Record. I will read it so that 
you may judge how far your secretary strayed from 
the truth in explaining local conditions: 


““Since that most enjoyable round table talk of a 
few weeks ago, the gentlemen who were so fortunate 
as to be present have given the matter discussed no 
little consideration. 

“*There is here in Detroit a constant demand for 
skilled labor, and if, as we understand, there is now 
available in the Canal Zone, or soon will be, a number 
of such men, we believe that it would be of consider- 
able service to them if they could be informed of the 
conditions prevailing in this locality. 


“Just at this writing, owing to the usual slacken- 
ing down in many industries at this time of the year, 
there is not so general a demand for labor as during 
the busy spring and early summer months. There is, 
however, a reasonably good call for skilled workmen, 
i. e., real mechanics, and in fact such men can always 
quite readily find employment to their liking here. 

““We would not be justified in urging men of less 
skill to come here, as there is now quite a supply of 
such help available—handy-men, helpers, laborers, 
etc. This is also the case to a considerable extent 
insofar as technical men are concerned, as well as 
executives, superintendents, foremen, etc. * * * 

“*The members of the Employers’ Association of 
Detroit, by whom the labor bureau is maintained, and 
who drew upon it for their labor, have on their pay- 
rolls an aggregate of about 100,000 workmen, or about 
80 per cent of the skilled men employed in Detroit. 
Up to the first of November we have placed this year 
with the various members 21,509 men, or an average 
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of g2 men every full working day. This has been 
done without any expense whatever to the workmen. 
no fee being charged them, our only requirements 
being that they have the necessary skill to qualify 
for the position they are seeking, that they are law- 
abiding citizens, and that they have no objection to 
working under “open shop” conditions; and with 
regard to this last qualification, Detroit, as you well 
know, is as a barren desert to the man who will 
engage only in a “closed” shop. 

“‘We shall be very glad indeed to receive in our 
bureau men who have rendered satisfactory service in 
the Canal Zone, and to do all within our power to 
direct them to plants where men of their particular 
experience are being called for. 

“‘The employment here for skilled help has always 
been reasonably steady. Wages compare very favor- 
ably with those paid in other cities of like size, and 
vary with the skill of the operative, the class of work 
upon which he is engaged, etc. 

“*You understand, of course, that it is not possible 
for us to guarantee positions to any individual man, 
or any number of men. 

“*T wish to thank you on behalf of our bgard, and 
our members, for the interest you have taken in this 
matter, and for your splendid and most interesting 
talk regarding those matters in the Canal Zone in 
which we are most interested from an industrial stand- 
point. 

“ “November 6, 1913.’ 

“As I remarked in the forepart of this report, there 
is now another strenuous effort being made, as least 
so we are told, to organize Detroit, to put it in the 
closed shop class. This is not at all to be wondered 
at. The Detroit correspondent of the American Fed- 
erationist reports in the February issue of that organ 
of the American Federation of Labor: ‘Conditions 
of organized labor are fair, but there is a vast army 
of unorganized.’ Things have been quiet through- 
out the country; labor organizations have felt the de- 
pression; dues have not been coming in so freely; 
new business is scarce and hard to get; the report 
comes to headquarters that Detroit workmen are 
prosperous; that there is a ‘vast army of unorgan- 
ized.’ What would your selling department do under 
like conditions? Go to Detroit, of course, and go 
there strong; and that is what they are doing. 

“They have come here to sell their goods; your 
workmen have something better than they can offer ; 
and if you continue on the broad lines you have so 
long followed, the organizers’ campaign will be too 
unprofitable to be of long duration. 

“There are three periods when agitation is most 
noticeable. One, when business it at its height and 
supply and demand overbalanced on the debit side— 
that is, when there is demand for more men than are 
available. 

“The second period is on the eve of a depression. 
Short orders, small lots running through the factory, 
etc., combined with an effort to keep down the cost 
by requiring more product from each man, bring 
about a condition of restlessness. 

“The third period is wheh business commences to 
revive after a depression, and more particularly is 
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this a dangerous time if wage cutting is a factor. 
While it is hoped and predicted that business is now 
on the up-grade, and while that may cause labor com- 
plications, we are decidedly optimistic, due to the fact 
that, so far as we know, wages to the respective crafts- 
men have not been reduced.” 


ORNAMENTAL DESIGN FOR CLOTHES LINE 
HOLDER PATENTED. 





John P. Hasen, Racine, Wis- 
consin, has secured United 
States patent No. 45,667 for 
an ornamental design for a 
clothes line holder, as shown 
in accompanying illustration. 








RETAIL HARDWARE DOINGS. 


Floyd Dunbar will open a hardware business in Bright- 
on, Iowa. 

T. W. Naller, Mt. Vernon, Iowa, has purchased the 
Morrow hardware stock. 

Luhrig & Pape opened a hardware business in Waverly, 
Towa. 

H. E. Swanger opened a hardware store in Detroit, 
Kansas. 

Ranking Brothers, Kanapolis, Kansas, have purchased 
W. H. Hetrick’s hardware stock. 

The hardware and furniture store of Sellers & Royster, 
Sebree, Kentucky, was destroyed by fire. 

QO. Styner will open a hardware store in Maple Plain, 
Minnesota. 

H. R. Hanson and M. O. Vick have purchased a half 
interest in the hardware and implement business of Friberg 
Brothers, Canby, Minnesota. 

Hans Peterson has purchased the Earnhardt 
hardware store at Maynard, Minnesota. 

William B. Leo opened a hardware business in St. Clair, 
Minnesota. 

The Bohart Hardware Company, Carthage, Missouri, suc- 
ceeds the Joseph Duncan Hardware Company. 

Ed Courtney has acquired the O. J. Adams hardware 
business at Keytesville, Missouri. 

W. E. Dada has purchased G, M. Dyste’s interest in the 
hardware business of Wallock & Dyste, Forman, North 
Dakota. 

R. F. Donehower, Lidgerwood, North Dakota, has pur- 
chased the J. B. Wagner hardware business. 

M. F. Jacobs has purchased Dan Handlan’s interest in 
the Aberdeen Plumbing & Hardware Company, Aberdeen, 
South Dakota. 

P. I. Tulp, DeSmet, South Dakota, has purchased J. W. 
Krueger’s hardware, harness and implement business. 

James H. Laurie, El Paso, Texas, has opened a new 
hardware store. 

E. M. Humphries will open a furniture and hardware 
business in Lyons, Texas. 

J. E. Pittman will open a furniture and hardware business 
in Timpson, Texas. 

J. Newburg, De Forest, Wisconsin, purchased the hard- 
ware business conducted by his brother. 

Haas & Case opened a hardware store in Johnson Creek, 
Wisconsin. 

James Brothers, Varina, Iowa, have acquired the J. H. 
Beul Hardware Company. 

Dirk Slyter has purchased the Wagner & Sluyter hard- 
ware business at 951 Division Avenue, Grand Rapids, Mich- 
igan. 

Henry Sebrog opened a hardware store at 1203 West 
Leonard Street, Grand Rapids, Michigan. 

Henry Hughes & Company, Grand Rapids, Minnesota, 
have purchased the hardware business of the Itasca Mer- 
cantile. 

Thomas Ellingboe, Villard, 
the Carpenter hardware business. 

Arthur Pfofahl, Waconia, Minnesota, has purchased the 
Wostrel hardware stock. 

H. P. Waite & Company, McCook, Nebraska, are erecting 
a new hardware store. 

H. H. Bunker, Colman, South Dakota, has purchased the 
Rogness & Johnson hardware business. 

A. J. Daley will engage in the hardware business at 
Alderly, Wisconsin. 

The Pease Hardware Company, Superior, Wisconsin, was 
destroyed by fire. 
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National Retail Hardware Association in Fifteenth 
Annual Convention at [Indianapolis 








The fifteenth annual convention of the National 
Retail Hardware Association was held at the Clay- 
poo! Hotel, Indianapolis, Indiana, May 19g to 22, in- 
clusive. It is the unanimous verdict of all those pres- 
ent that this latest gathering of the membership from 
all parts of the country was by far the most bril- 
liantly successful and fruitful of results in the history 
of the national organization. 

The opening session was held on Tuesday morning, 
May 19, at 10 a. m., when, after the opening song— 
America—and the customary invocation, pronounced 
by W. P. Bogardus, President C. A. Ireland of the 
National Retail Hardware Association delivered the 
address of welcome to the convening members, which 





is reproduced herewith: 


Ladies and Gentlemen: We have met here today in one 
of the most important conventions ever held by the National 
Association. Important by reason of the fact that the time 
has come when we must begin a vigorous and unceasing war- 
fare on unjust methods and unscrupulous competition. We 
must wage a campaign which shall secure for our members 
a fair deal and assert for them a right to their position in 
the commercial world. I cannot refrain at this time from 
reminding you of the great individual responsibility that rests 
on the shoulders of each delegate attending this convention. 
You are sent here by your respective state associations to do 
only those things which shall be for the upbuilding of Asso- 
ciation effort. 

Hence, in the discharge of your duties as delegates to 
this convention you should weigh carefully and well any 
decision that you make which will effect the future growth, 
development and possibly even the perpetuity of this great 
organiaztion. The utter indifference with which previous 
conventions have taken action that would have lowered the 
prestige and dignity of this organization has been a matter 
of serious concern’ to all thoughtful, conservative Associa- 
tion workers. We have seen many state delegations vote for 
some of the plausible schemes which are being continually 
proposed at national convertions, only to go back home to 
their own state conventions and have their action completely 
repudiated by the very organization which had honored and 
trusted them with a most important mission. Many of our 
members fail utterly to differentiate .between change and 
progress. Let us hope that this convention will do only these 
things which will meet the unqualified approval of its con- 
stituent bodies to the end that our future work may be con- 
ducted along harmonious ard successful lines. 

The National Association is meeting today for the second 
time in its history in the beautiful city of Indianapolis. Our 
minds go back to the picture of the delegates who met here 
in this very hotel and it warms the very abodes of our hearts 
as we realize our wonderful growth and material prosperity. 
There is a feeling of sadness es we realize that several of 
the stalwart association workers whose faces appeared in that 
picture have passed to their reward in the great beyond. We 
find consolation, however, in the fact that many of our lives 
have been made better by virtue of our having known and 
loved these men whose lives were an inspiration to all who 
knew them. The Association movement has resulted in mak- 
ing us all not only better hardware merchants, but better 
citizens as well. I cannot refrain at this time from saying 
that in my judgment the time has come when the business 
man should enter into the affairs of his city, county, state 
and nation, and discharge those duttes for which his long 
vears of business training have fitted ‘him. I hore the time 
is not far distant when the governmental affairs of this great 
nation will assume the character and form of a successful 
business corporation and in its council chambers. as well as 
in the halls of Congress, will be found more honest, suc- 
cessful business men. 

It is indeed a great pleasure to be permitted to preside 
over this splendid gathering. T know that I voice the senti- 
ment of every member here this morning when I say that 
we feel honored indeed by the presence of so many of the 
ladies. The presence of the ladies in our hardware conven- 
tions has indeed been a leavening influence for sobriety and 


* Deering, Iowa; John R. Gamble, Alabama; Forrest Secrest, 


the development of higher ideals in the minds of our member- 
ship. Ladies, your happy, smiling faces this morning look as 
young and care-free as the pictures that appear in the Na- 
tional Bulletin of Emmett Mitchell.and Lou Abbott which 
were taken several years before they were permitted to vote 
May this convention not only perform well its work, but 
may each one of you get all the happiness and enjoyment pos- 
sible out of our visit to this beautiful and hospitable city. 


Follows a list of the committees appointed shortly 
after the opening of the convention: 


Resolutions—M. D. Hussie, chairman, Nebraska; B. C. 
Bates, Ohio; Chas. Ladner. Minnesota; Jos. Mattes (honor- 
ary), Iowa; C. E. Dickinson, Michigan; Geo. Fiel, Massa- 
chusetts; F. H. Goodfellow, Pennsylvania; J. F. Williams, 
New York; T. S. Frye, West Virginia; J. H. Dickbrader, 
Missouri; J. R. Bhambliss, Mississippi. 








E. E. Mitchell, Morrilton, Arkansas, President National Retail 
Hardware Association. 


Place of Meeting—G. T. Gadd, chairman, Iowa; Wm. 
Simms, Minnesota; Chas. J. Fix, New York; Otis Green, 
North Carolina; Hugh Eaton, Pacific Northwest: R. M. Hun- 
ter, Kentucky; C. C. Paris, Tennessee; Hubert Harrington, 
North Dakota; C. W. Scarborough, Pennsylvania; Henry 
Marti, Texas; H. E. Robinson, Colorado. 

Legislative-—President and Advisory Board. 

Press —W. P. Bogardus, Ohio; Chas. Williams, Illinois; 
H. G, Cormick, Illinois. 

Nomination.—H. L. McNamara, chairman, Wisconsin; 
Hamp Williams, Arkansas; Chas. Miller, Michigan; Milo J. 
Thomas, Indiana; Frank Stacey, Massachusetts; Jas. Brown, 
Illinois; W. A. Kehnast, Ohio; F. W. Arndt, Nebraska; W. 
“ Shoop, Missouri; Mr. Young, Florida; Mr. DeLeach, Ala- 
yama. 

Sugaestions.—Alexander Chandler, Massachusetts; H. C. 
Heldt, Indiana; Henry Hitchcock, Connecticut; N. A. Stone, 
Oklahoma; J. R. Hall, Georgia; R. J. O’Dell, South Dakota: 
J. H. Vewter, Illinois; A. T. Stebbins, Minnesota; W. J 


Ohio. 

Mayor Bell of Indianapolis welcomed the National 
Retail Hardware Association to the metropolis of the 
Hoosier State, while Governor Ralston flung wide the 
portals of Indiana to thé convening members. Appro- 
priate greetings were forthcoming from the Indiana 


anc 
the 
ant 
rat 
is 1 


res 


to 


bal 


nui 
no! 
wa 
on 
shc 
if 

Ha 


sel 


de 
wl 
Ni 
Sti 
pr 


pr 
off 








Retail Hardware Association, whose sentiments were 
admirably expressed by H. S. Heldt, president of the 
state organization. 

E, E. Mitchell responded fittingly. 


4+ 


A characteristic speech was made in the course of 
Tuesday morning’s session by H. W. beegle, secre- 
tary of the Hardware Club of Chicago. Mr. Beegle’s 


remarks follow: 

A gentleman known to all present recently said to me in 
commenting on the various statements that came to his ear, 
“T always consider a man’s environments and where he gets 
his bread and butter when listening to what he has to say.’ 
As long as the world goes round, there will be a difference 
of opinion twixt the buyer and seller. 

There is one spot where the man who produces the goods, 
and in doing so earns a smal! profit, the man who distributes 
the goods at wholesale and thereby earns modest dividends, 
and you gentlemen who retail the goods and thereby make 
rattling big profits, can all meet on neutral ground—that spot 
is the Hardware Club of Chicago. 

Why is there a Hardware Club in Chicago? Because more 
people interested in hardware and allied lines live in and 
visit Chicago on business or pleasure than any other city in 
the world. Because there should be one center where people 
of like interests can meet so as to know each other—a place 
where competitors can meet and gain personal respect for 
each other. The nestor of the hardware trade in Chicago 
and possibly the biggest hardware merchant in the world, 
when he was invited to address us on our opening night, said, 
“There should be no animosities in business and there would 
be none if all were sufficiently well acquainted.” 

Why should there be a Hardware Club ig Chicago? 
Everyone needs the education he receives by meeting the 
other fellow. The manufacturer needs the viewpoint of the 
jobber and retailer. The retailer needs the knowledge to be 
gained from the distributors 

Although we are as yet young, we are daily growing in 
numbers and prestige. We have a constantly increasing num- 
ber of visitors taking advantage of the facilities offered by 
the Hardware Club. 

We extend to you, gentlemen of the National Retail 
Hardware Association, a most cordial invitation to consider 
our rooms as your home when in Chicago. 

We cannot sleep you, but we can bathe you, eat you, and 
rest you. 

There it is possible for you at any time to find some one 
to join you at the card table, or to enter a contest with billiard 
balls. 

One of our esteemed members recently entertained a 
number of his church associates in the club dining rooms and 
nothing stronger than that which Mr. Bryan would advocate 
was served. Another esteemed member recently entertained 
one hundred and fifty of his customers and friends with a 
show and refreshments that have made various places famous 
if not notorious. Regardless of your likes and dislikes the 
Hardware Club of Chicago will please you. 

The latchstring is always out to you. 


During the morning’s session W. P. Bogardus pre- 
sented President Ireland with the official gavel ; at this 
5. R. Miles rose to the occasion, saying that the Presi- 
dent was not the only official entitled to a souvenir 
whereupon he presented Secretary M. L. Corey of the 
National Retail Hardware Association with a sub- 
stantial fishing line and reel. The incident was ap- 
preciated by all present. 

The treasurer’s report, which had been down on the 
program for reading on Tuesday afternoon, was put 
off until the Wednesday afternoon session. 

At the Tuesday afternoon session occurred the roll 
call of delegates by states, which was followed by 
President C. A. Ireland’s annual address, which 
follows: 

Gentlemen of the Convention: 

Pursuant to a time-honored custom, I desire at this time 
to submit my report, which covers a period of fourteen 
months, 

Phis convention marks the passing of our fifteenth mile- 
stone as a national organization. It is well at this time that 
we stop to consider the events of the past, and try to de- 
vis€é ways and means whereby we may build stronger and 
better for the future. I thank God today that we can look 
out into the future in a spirit of absolute hopefulness. Let 


us therefore remember only those things in the past which 
have contributed to our upbuilding as a powerful trade or- 
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ganization, and forget the unpleasant and unwise experiences 
which have been ours. 

To an already busy man, the duties of president of an 
organization such as ours would be onerous were it not for 
the splendid support and loyal co-operation of the member- 
ship. 
I will review briefly the work since our last convention, 
and then discuss some of the problems that confront us. 

Immediately following the adjournment of the Jackson- 
ville convention, a meeting of the new officers and members 
of the executive committee was held. Mr. M. L. Corey was 
unanimously re-elected secretary, and plans were laid for 
the work of the coming year. Early in the month of May it 
was again mv privilege to visit the beautiful southland. On 
my way south [ stopped at St. Louis, where I spent a most 
pleasant and profitable day in conference with National Treas- 
urer Pauly and National Director Woodward. We were able 
to go over national affairs and to discuss policies for the 
future, which resulted in our becoming more familiar with 
the conditions that prevailed at that time, and we were also 
able to get the attitude of each other on these important mat- 
ters. I also had the privilege of visiting the office, and meet- 
ing the officials of the trust company who handle the funds 
of the National Association 

The next morning | arrived in Little Rock, Arkansas, 
and spent a day and a half in attendance at the Arkansas 
convention. This was indeed a splendid meeting, and great 
interest was manifested in state and National Association af- 
fairs, and especially in the question of price and distribution. 





D. F. Barber, Boston, Massachusetts, First Vice-President 
National Retail Hardware Association. 


While in Little Rock I enjoyed their generous hospitality, 
and was able to spend considerable time with First Vice 
President Mitchell in discussing association matters, and I 
assure you that the good, sound advice he was able to give 
me on some of the vexinz problems with which we were 
confronted at that time was fully appreciated. The follow- 
ing day was spent at the Alabama convention, which was held 
in Birmingham. <A deep interest was manifested in this con- 
vention on association work, and particularly in the price 
question. At the close of the convention I was able to dis- 
cuss association problems with National Director Gamble, 
and to learn many things concerning their needs in this 
portion of the southland. 

On June 9th I had the privilege of attending the meeting 
of the Special Bulletin Committee, which was held in Chi- 
cago. I will not discuss the result of this meeting, as a 
complete report will be made by Chairman Abbott. I attended 
a meeting of the Trade Relations Committee in Chicago on 
June 23d, and was gratified to find the interest and enthusiism 
that was manifested by every member of this important com- 
mittee. 

In July it was my pleasure to attend the convention of 
the Carolinas, which was held in the city of Richmond, Va. 
The enthusiasm of this bunch of stalwart association work- 
ers was evidenced by the fact that they left their own states 
and went over to Virginia tc hold their convention, with the 
idea of arousing their neighboring state to organize and join 
the ranks of the National Association. This convention was 
indeed a splendid gathering of able men who were thoroughly 
alive on all topics of association work. 


——_—— oe 
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On October 14th and 15th I attended the secretaries’ 
conference, which was held in Chicago. This was indeed a 
most remarkable gathering. The state secretaries are the 
men who to a very large degree shape and control the poli- 
cies of our state associations. A large number of state presi- 
dents were also in attendance at this meeting. We cannot 
over-estimate the benefits to be derived from conferences of 
this kind. 

Important business matters made it impossible for me to 
attend the Atlantic City convention. The National Associa- 
tion, however, was ably represented by First Vice-President 
Mitchell, Second Vice President Barber, Secretary Corey 
and our Trade Relations Committee, consisting of L. C. Ab- 
bott, H. F. Kreuger and M. D. Hussie. In order that there 
may not be a misapprehension in your minds as to why the 
representatives of the National Retail Hardware Association 
were sent to Atlantic City, I would say that invitations were 
received from Secretary Mitchell of the American Hard- 
ware Manufacturers’ Association, and also from Secretary 
Fernley of the National Hardware Association, extending a 
most cordial invitation to me and such other officials as might 
be designated to represent our association. Both of these in- 
vitations were accepted, and the names of our representatives 
were sent to the secretaries. Mr. Fernley’s letter contained the 
following paragraph: “Ample opportunity will be given you 
to present any views you may desire at a business meeting 
of the association.” President Noyes invited the Trade Re- 
lations Committee to appear before the Manufacturers’ Asso- 
ciation, and a very satisfactory conference was held. The 
jobbers refused to meet the representatives of our associa- 
tion in a conference, giving as their reason for such refusal 
that it would be in violation of the Sherman anti-trust law. 
Our representatives did not go to Atlantic City with any in- 
tent or purpose of violating any law, neither did they ask 
or expect the Jobbers’ Association to do anything which by 
any stretch of imagination might be construed as an attempt 
to violate either the law of the land or any of the laws that 
were handed down from Mount Sinai. Our purpose primarily 
was to confer with the manufacturers and jobbers as to ways 
and means whereby the retailers’ dollar should be made equal 
in every way to that of his mail order competitor. To see 
if plans could be formulated by which some of the expense 
of distribution through the jobber retail channel could be 
eliminated. To insist that in all cases where the jobber is 
not able to make the retailer the price he must have to meet 
competitive conditions that he refrain from blocking the 
channels that are willing tc give us relief. Thus far we 
have tamely submitted to this damnable dictation, and have 
seen the trade of our respective communities gradually being 
transferred to our mail order competitors in distant cities. 
If, perchance, we have in the past committed any crime or 
sin as a great trade organization for which we have not al- 
ready repented, I pray Almighty God today that our evan- 
gelization may be brought about by means of the preaching 
of the great doctrine of eternal salvation by men whose own 
hearts and hands are clean before Almighty God and their 
fellows. 

On December 29th and 30th a meeting of the full execu- 
tive board was held at the national office at Argos, Indiana. 
At this meeting the executive board authorized the issuance 
of the one hundred thousand Standard catalogues, for which 
action it has been both commended and severely criticised. 
The’ executive board also authorized a Price and Service 
Bureau, which I will discuss later. 

On January 21-23 I attended the convention of the Pa- 
cific Northwest Hardware Association, which was held in 
Spokane, Washington. It has never before been my pleasure 
to attend a convention where such keen interest was mani- 
fested in association work in all of its different phases. The 
royal welcome of our Western brothers, and the expressions 
of gratification to the National Association for sending a 
representative to them, more than repaid me for the long 
journey. I desire at this time to express the appreciation 
of the National Association as well as my own personal 
gratification, for the presence here today of the president and 
secretary of the Pacific Northwest Hardware Association. 

On March 3d, 4th and 5th I attended the convention of 
the New England Association, which was held in Boston. 
I not only enjoyed their splendid convention, but also had the 
opportunity of going over association matters with Second 
Vice-President Barber. Just as I was leaving Boston a tele- 
gram came calling me to Washington, D. C. Secretary Corey 
joined me there on Sunday morning, and the next two days 
were spent in going over the proposed legislation in which 
we were interested, and in calling on Congressmen and Sena- 
tors. On Tuesday morning we appeared before the Judiciary 
Committee in support of the Stevens Bill No. H. R. 13305. 
The change in the attitude of Congress on legislation of this 
kind is so marked that we have reason to feel that legisla- 
tion will be passed during the present Congress that will be 
of benefit to the retailer. In the discussion of this bill, which 
provides for the standardization of prices, we sought to keep 
on safe ground, and to confine our talk to the bill under dis- 
cussion, but we were driven into a general discussion of cata- 
logue house and department store competition, as well as the 
parcel post. In addressing this committee, your president 


said that in his judgment the national government can, jf 
they see fit, or if they should be lax in the discharge of du- 
ties which will eventually come to them, legislate the smaller 
retailers out of business. We assured the committee that 
we were not there requesting any favors, but were simply 
asking for a free field and a fair fight. "We informed the 
committee that we were in reality the buyers of the respective 
communities in which we live, and that our activities have 
been along the lines of getting a lower price for our mem- 
bers, and urging upon them the necessity of meeting, as ‘ar 
as possible, any and all competition. We sought to drive 
home the fact that we were there in the interest of the smaller 
retailer, and warned them that the greatest danger that con- 
fronts this great nation today is the possibility of the elimina- 
tion of the country town, and assured them that the one 
thing which the United States needs now and will continue 
to need as long as the nation shall exist, is the splendid type 
of manhood which comes from the country town and farm. 

By reason of the fact that my home is near the national 
office I have been able to keep in close touch with the work 
at the Argos office, not only by frequent visitations, but by 
telephone and almost constant correspondence. 


INSURANCE, 


The growth of our hardware insurance companies has 
been phenomenal. Our members are able to buy the best 
insurance contract to be had, at about one-half the cost of 
old-line insurance. The past two years have resulted in 
severe losses to all fire insurance companies, and we cannot 
too strongly urge upon our members the necsesity for as- 
sistance in furthering the work that is being done along the 
line of fire prevention. 

It is the duty of every association member to carry at 
least a reasonable amount of his fire insurance in our own 
companies. It is indeed passing strange that it is necessary 
for us to continue from year to year to tell our member- 
ship of the benefits in way of dividends to be derived from 
mutual hardware insurance, when the size of the dividends 
far exceeds the returns of any other portion of their busi- 
ness. The future of our hardware associations are so closely 
interwoven with the future of our insurance companies that 
we should guard most jealously anything that may seem to 
threaten their growth and prosperity. I cannot refrain at this 
time from suggesting that in my judgment it is unwise for 
any of our state associations to launch new insurance com- 
panies. Let us lay aside our state pride and, if necessary, 
blight the ambition of some aspiring insurance secretary to 
the end that our present companies may be built up so strong 
that nothing will ever impair their surplus. 


EXECUTIVE SESSIONS. 


The matter of executive sessions came up for serious 
discussion at the last meeting of our executive board, and it 
was decided that the National Association insist that the 
state associations desiring representatives from the National 
Association accord them the privilege of speaking in execu- 
tive session. All trade organizations that have accomplished 
the purposes for which they were organized, transact prac- 
tically all of their important business in executive session. 
My observation has demonstrated the fact that the state as- 
sociations doing the most effective work have at least two 
or three executive sessions. 


CLEAN TRADE JOURNALISM. 


It is a matter of gratification to all earnest, loyal asso- 
ciation workers who have at all times the best interests of 
our association movement at heart, to feel that we have 
finally reached a plane of clean trade journalism. The trade 
press should be, and I believe is, as interested in the suc- 
cess of the association movement as we are. The more 
closeiy the trade press can be kept informed as to the plans 
and purposes of our organization, the more effective will 
be the results. As an organization we have always welcomed 
honest constructive criticism to the end that we might profit 
by it and build stronger and better by reason of having our 
faults pointed out to us. 

LOYALTY. 


The National Association has the right to expect from 
every member of every one of its constituent bodies loyalty 
and hearty co-operation. By the same token, every one of 
our affiliated state associations has the right to demand of 
all of the national officers and members of the official fam- 
ily their unselfish loyalty and devotion to the discharge of 
the duties of the offices with which they have been honored 
Hence, in the selection of the men who are placed on the 
ladder to the highest office in the gift of this convention, ex 
treme care should be taken to select only such men as are 
known to possess to a large degree loyalty to their honest 
convictions and willingness to stand by these convictions a‘ 
any cost. 

THE JOBBER. 


It has been repeatedly said that the National Retail Hari 
ware Association was advocating the elimination of the jo! 
ber. I desire to say that in view of the fact that from 7° 
to 85 per cent of our members are absolutely dependent upo: 
the jobber for their goods, it would be unwise for the Na 
tional Association to even think of advocating anything « 
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wc kind. We do not wish or desire to overturn the pres- 
nt channels or methods of distribution. However, we are 
wnsisting with a great deal of vigor that the jobber shall 
erform his full share in our present system of distribution. 
if the jobber channel of distribution is to endure and to con- 
tinue to be a factor in the distribution of merchandise, the 
men who now control it must be far sighted enough to see 
the economic trend of events and lead rather than follow to 
its ultimate solution, The retail jobber has always been, and 
doubtless always will continue to be, a pirate in the field of 
merchandising. This unprincipled, greedy competitor of the 
retailer is not entitled to the same rights and privileges that 
are accorded to the honest jobber by manufacturers. It is 
indeed passing strange that some of our well known manu- 
facturers will continue to sell these flagrant violators of 
trade ethics, and then refuse to sell their goods to houses 
doing a legitimate jobbing business because the stock is owned 
by retail hardware merchants. 


CO-OPERATIVE JOBBING HOUSES. 


The National Retail Hardware Association has never 
officially endorsed’ any private enterprise; therefore in the 
discussion of this question I am simply voicing my own per- 
sonal feelings and convictions without reference to what 
attitude this convention may assume on this question. These 
organizations must in a spirit of fairness be considered reg- 
ular jobbing houses, by reason of the fact that they assemble 
stocks of merchandise for distribution to their members who 
are retailers. The Jobbers’ Association, or any individual 
jobber, has no moral or legal right to seek to prevent them 
from acquiring goods on the same terms and conditions as 
other jobbers. Any manufacturer who refuses to sell his 
goods to these organizations is not worthy of or entitled to 
the friendly support of the retailer. 

The fact that these houses are able to buy many lines 
of goods direct from the manufacturers on satisfactgry terms 
and conditions is ample evidence of the fact that some of 
the manufacturers can already see the handwriting on the 
wall. In my judgment these organizations will continue to 
grow in size and number until they will ultimately solve the 
price problem for the retailer. During all the bitter, unjust 
and untruthful attacks that have been made on these or- 
ganizations whose members are also honored members of our 
retail hardware associations, the National Retail Hardware 
Association has stood supinely by, apparently indifferent to 
their struggles in behalf of the retailer. 


Our .elations with the manufacturers have been uni- 
formly pleasant during the past year. There has been some 
discussion, however, in regard to the attitude of certain manu- 
facturers who have assumed that there was no place for the 
retailer in the distribution of their products. In conference 
‘with some manufacturers, we have been able to develop the 
information that the very substantial differential between 
th manufacturer’s selling price and the price to the ultimate 
consumer has all, or nearly all, been retained by our friends 
the jobbers. The National Association has contended for 
years that the manufacturer who markets 90 to 95 per cent 
of his products through the regular channels of distribution 
has no moral right to sell the balance of his output 
direct to the consumer channel at selective prices that enable 
them to establish values that do not leave a fair profit for 
the retailer. Manufacturers should be willing to furnish their 
goods to the retail trade in reasonable quantities and at prices 
that will place the retailer in a ‘position to meet competitive 
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_ conditions, 


FAIR TRADE LEAGUE. 

_ . We cannot commend too highly the splendid work that 
is being done by the Fair Trade League. The objects of this 
organization, briefly stated, are to aid in securing the en- 
actment and enforcement of laws, state and national, that will 
prohibit and penalize unfair competition; prohibit and pen- 
alize dishonest advertising; prevent the elimination of the 
smaller business man by unfair methods. 

The activities of this organization have been responsible 
to a very large degree for the change in public sentiment, as 
well as for the changed attitude of some of the magazines, 
on the legislation that is now before Congress. The Fair 
Trade League has men in Washington who are watching 
every move that is made by Congress along the line of legis- 
lation that will either benefit or do harm to the business of 
the retailer. If you have not read the splendid article in 
the May issue of Everybody’s Magazine on “Better Busi- 
ness,” by William Hard, I would suggest that you do so. In 
the June issue of this same magazine will appear an article 
written by Mr. Hard on “The Age of Giants at the Retail 
Counter.” Mr. Hard tells ir a most interesting and instruc- 
tive way the story of the predatory price cutter and his meth- 
ods, He also suggests to the retailers a way to protect them- 
sc:ves against unfair competition. 

RECOM MENDATIONS. 

[ would recommend to this convention the reduction of 
ur national dues from 50 to 25 cents per year. A great 
many of our states need this money more than the National 
\ssociation does in its present financial condition. The 
money thus saved to the state association could be used by 
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them in any way they see fit in the further extension of their 
work. 

I would also recommend that as soon as the Price and 
Service Bureau is in good working order that all of the de- 
tail work, and as much of the other activities as may be con- 
sidered practicable, be transferred to the Price and Service 
Bureau at the Argos office. This is not to be considered 
in any way as a reflection on the most efficient. work that 
has been done by our present Trade Relations Committee. 
This work has grown to such proportions that it is manifestly 
unfair for the National Association to ask its members to 
continue to do work that should be done by paid officials. 
| would further recommend that all matters that will con- 
sume the valuable time of the convention be referred to the 
proper committees, to the end that this convention may be 
able to do well the vast amount of work that must be done. 
We have a large number of delegates here at a great ex- 
pense of time and money, ard should conserve in every pos- 
sible way the time of this convention. 


o . TRADE PROBLEMS. 


In view of the fact that one entire session of this con- 
vention has been given over to the discussion of trade prob- 
lems, I will refrain from entering into a discussion of this 
important subject. At this session Chairman Abbott will 
submit a most complete report covering the work of the past 
fourteen months. Mr. Kreuger and Mr. Hussie will also 
discuss different phases of the work. 


THE NATIONAL BULLETIN. 


I desire to discuss in a fair and impartial manner some 
of the details concerning the work of the Bulletin for the 
past year. At the outset I desire to go on record as saying 
that the Bulletin has been for years, and is now, the best 
trade paper published in this country. Its advertising columns 
possess more real value to advertisers than any other trade 
publication by reason of the fact that the Bulletin is sent to 
practically all of our members, who are in most instances 
the better class of hardware merchants. 


During the past year we have endeavored to increase the 
usefulness and earnings of the Bulletin. For the reason that 
developing solutions of the retailer’s problems, promoting his 
interests, providing him with instruction and information; 
in other words, carrying out the fundamental principles of 
the association, as stipulated in its constitution, calls for an 
outlay that now absorbs the major part of the Bulletin’s net 
earnings and larger revenues are needed to meet growing 
activities. In soliciting busiress we find the Bulletin has no 
peculiar advantage over many other trade papers of stand- 
ing. Every advertiser in the field understands the official 
character of the Bulletin; that it is owned and operated by 
an incorporated association of over fifteen. thousand hard- 
ware men, but paid class circulation and returns on the ad- 
vertising investment is the orly point that carries weight with 
the advertiser; therefore we must face the field just as does 
any paper of standing and must work just as hard and de- 
liver the goods just as do the others. 

During the past year we carefully investigated the idea 
of changing to a weekly or a semi-monthly, and found it 
would require an initial investment of not less than $50,000 
to finance the change, with no assurance whatever of any 
better returns than the Bulletin can produce in its present 
form. Many of the issues of the past year, of which the 
recent May number is perhaps the most conspicuous exam- 
ple, have cost from fifty to one hundred and twenty-five dol- 
lars each more to prepare than the issues of previous years. 
It is purposed to extend the usefulness and readability of 
the Bulletin this year as rapidly as is consistent with sound 
business. Plans to this end are already laid, and much valu- 
able matter is already accumulated or in preparation, and 
members are urged to send their problems to the Bulletin 
where every effort will be made to provide practicable solu- 
tions. Much misapprehension is extant as to the earning 
qualities of the Bulletin. We cannot in justice to members 
accept advertising matter which under plausible front is 
aimed solely to make money out of the retailer without in 
return giving him value received. Likewise we are excluded 
from considerable advertising business by the principles, aims 
and objects of the state and national associations. As long 
as anything is said on certain abuses, either through the 
columns of the Bulletin or in conventions, as long as we at- 
tempt to get better prices for the dealers, to protect them 
from unfair treatment from jobbers and manufacturers; in 
other words, as long as competition exists, just so long will 
we be barred from a certain amount of business. 

By the abandonment oi the most important objects of 
the association, and a cessation of all its activities outside of 


those of a purely social and superficial nature, and changing 


the Bulletin into a purveyor of complimentary notices of 
manufacturers and jobbers, the publishing of letters from 
these same sources telling the members how good busjness 
is, regardless of facts, and urging them to buy early, and 
by absolute silence on trade abuses and the discontinuance 
of price agitation, by doing all this, we would have access 
to as large an advertising field as has the largest trade pub- 














30 





lication, which we do not have now. Are we willing to buy 
it at this price? 
PRICE AND SERVICE BUREAU. 

For several years I have felt that the National Associa- 
tion could, by establishing a service of this kind, do more 
to help the rank and file of its membership than anything that 
has ever been attempted. We have been able through cer- 
tain channels to find relief for our members on a very lim- 
ited number of items. What our members need is reliable 
information as to the price they should pay for the every- 
day hardware necessities that constitute the major portion 
of their business. Everywhere | go I find the membership 1s 
hungry for price information. In a great many sections of 
the country, the small dealer is hoodwinked into buying 
many standard lines of goods at net prices, the purpose of 
which is only too obvious. The disease that is gnawing at 
the vitals of the average retailer today is the fact that he 
is being sandbagged, and in some cases by the very men 
who should be and are his friends, and the irony of fate is 
that they are ones who are asleep at the switch. 


We are now building a service of this kind at the na-* 


tional office. It is a most difficult task to acquire and com- 
pile such a vast amount of price information as _ will be 
needed for this bureau. It has been absolutely necessary to 
confine the workings of this service to three men in the 
National Association. In order to develop the channels from 
which we are receiving the information, which is rapidly find- 
ing its way into our files, we must keep our source of price 
information absolutely secret. In no other way can we ever 
develcp this service which will build up, solidify and per- 
petuate the association movement. 
A PLATFORM. 


| would suggest to Mr. Hussie, as chairman of the Reso- 
lutions Committee, that he draft for our future guidance, a 
good, safe, strong, conservative platform, the planks so plain 
and sound that all the trade will understand, so consistent 
and sensible that all our membership can and will follow; 
so just and right that we can defend and maintain our posi- 
tion against opposition. 

There is today a feeling of doubt and uncertainty in the 
minds of many members as to whether their best interest lies 
in the direction we are taking. Some jobbers are antagonis- 
tic, and some manufacturers suspicious and even unfriendly. 
Questions of policy are raised that we cannot answer. We 
all agree that price is paramount, but we disagree materially 
as to the wisdom of patronizing catalogue house sources to 
get it. Our members will not drop their present jobber sup- 
ply channel until a better one is found, and prompt and re- 
liable shipments are demonstrated. 

This convention should adopt resolutions which will 
clearly detine the attitude of the National Association on all 
important trade matters, to the end that our future work 
may be conducted along harmonious and successful lines. 

OUR NATIONAL OFFICE. 

I cannot refrain from speaking of the efficient work that 
is being done at the national office. Mr. Towne has worked 
with untiring zeal to make each issue of the Bulletin better 
than the one before. Mr. Sheets has proven a most able 
manager for our members’ advertising service. He has been 
of inestimable value to the Trade Relations Committee in 
their work. Mr. Riner has been able to handle the adver- 
tising end of the Bulletin so successfully that it has furnished 
the revenue to pay the ever-increasing expense of the Na- 
tional Association. Mr. Sheely, by his long years of faith- 
ful service as assistant to Secretary Corey, has become a most 
useful member of our staff of loyal, faithful workers. Sec- 
retary -orey has been to me in all of the trying experiences 
of the past fourteen months a tower of strength. His un- 
selfish loyalty and devotion to the best interests of the Na- 
tional Association entitle him to the respect, confidence and 
esteem of every honest, loyal association worker. I desire 
to express to him at this time my appreciation of the splendid 
help and support he has given me, and to bespeak for my 
successor a continuance of his valuable services for the com- 
ing year 

| wish to express my sincere thanks to the officers, mem- 
bers of the executive and advisory boards, for their unfail- 
ing courtesy and hearty co-operation in the work of the 
past vear. 

To Chairman Abbott of the Trade Relations Committee, 
and his faithful co-workers, H. F. Kreuger and M. D. Hus- 
sie, I desire to express not only my own thanks but the thanks 
of the National Association as well, for their splendid serv- 
ices in helping to solve the retailer’s problems along the line 
of price and distribution. : 

In closing, I wish to thank you all for the great honor 
you conferred upon me. It has been a great pleasure to have 
served this association. I realize only too well that I have 
made many mistakes during the past year. However, in the 
discharge of my official duties, I have always striven to do 
my duty as I saw it. It has indeed been worth while to 
have been president of this great organization, just for the 
privilege of knowing the high type of manhood that consti- 
tutes our membership. May we always continue to strive 
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for the upbuilding of this great trade organization, and seek 
to help better the condition of its members. 
I thank you. 


President Ireland’s address was received with en- 
thusiastic applause and it was very evident that the 
chief executive of the National Retail Hardware As- 
sociation enjoyed the fullest confidence and support on 
the part of the undivided membership of the organiza- 
tion. 

The annual report of Secretary M. L. Corey was 
now read by him before the convention. Secretary 
Corey’s report ran as follows: 


In considering this annual report, please remember that 
it covers a period of fourteen months that have gone 
since the Jacksonville convention. This will explain to a 
great extent our large increase of expense as well as re- 
ceipts. 

The last two years have been largely devoted to an ef 
fort toward getting a more even and equitable price deal. 
In the beginning we furnished plenty of convincing and un- 
disputed evidence to show that some of our members wer: 
paying more money for exactly the same goods than our 
common catalog house competitor’s retail price to the con 
sumer, our customer. 

We emphasize the fact, and our jobber friends admitted 
that such conditions if continued would result in widespread 
damage to manufacturer, jobber and retailer. 

We urged members to use the catalog house prices as 
a guide to their buying. 

We tried to get the jobber to install economies in his 
selling system. 

We urged members to bunch their buying and discount 
bills. 

We tried to get jobbers to encourage mail orders by a 
more favorable pricing of same. 

The Trade Relations Committee finally experimented 
through the assistance of the successful merchant buying club 
to demonstrate and prove that under certain conditions at- 
tractive and competitive prices could be secured. 

The bargain books recently issued were valuable from 
the fact that they illustrated price comparison favorable to 
the retail merchant. They featured new lines which might 
with profit be added to stock. 

They developed trade prospects and demonstrated to the 
consumer that freight and stock delivery cost money and was 
worth the difference charged. 

We have always been strongly of the opinion that the 
success and perpetuation of our retail system depends upon 
bringing people into our stores where we can show, demon- 
strate, explain, allow choice and deliver the goods. 

Advertising that encourages long distance trade negotia- 
tions, either by mai] or telephone, is only desirable for the 
opportunities that it may develop; any scheme that educates 
our customers to write out orders with the assistance of a 
catalog; to choose goods by written description rather than 
from stock or sample; to pay in advance and wait a long 
time for delivery appears to us a doubtful if not dangerous 
proposition. 

In trying to meet the price we have been forced on ex- 
perimental and perhaps undesirable ground. 

We did not go there hastily nor willingly. 

The attitude of our jobbing friends in failing to, assist 
us to meet the new conditions was responsible. 

Personally we have never advocated co-operative, re- 
tailer-owned wholesale supply houses, but in view of the ex- 
isting price conditions and the “stand pat” attitude of man) 
jobbers we are beginning to believe it must eventually come. 

Many of our best dealers are even now buying stock 
or investing money in uncertain and sometimes irresponsibl« 
ventures, and this mav operate to injure the chances of a 
really deserving and practical enterprise should same_ be 
organized. 

Already in Boston, Pittsburgh and St. Paul there are re- 
tailor-owned wholesale houses; another is proposed in Chi- 
cago, and it would seem that these houses closely co-operating 
in buying, etc., would occupy an exceptionally strong posi 
tion. What they will accomplish we do not know, but the 
fact remains that the retail trade is watching them closel\ 
and is very much interested in the outcome. 

We do not lose sight of the fact that our present system 
of distribution is strongly entrenched and our membership 
will use it until a more satisfactory channel is established and 
its advantage and. success plainly demonstrated. 

We are now told that the average order to jobber 
amounts to less than $20. If this is true it explains why ou! 
selling expense is so heavy and large profit necessary. 

This fact does not help us, however, and even the ultra 
careless retailers are being forced toward more intelligent 
and aggressive buying. To assist such members as manifest 
a disposition to help themselves, and because of hundreds ot 
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‘nquiries asking for trade information of various kinds and 
sharacter, we have established a Price and Service Bureau, 
\d this will be explained more fully by Mr. Sheets. 

This service is practical, Its. successes and benefits de- 
pend almost entirely upon the use and interest shown by 
dividual members. Like salvation, it is free, but certain 

nditions must be observed. It is not new, but a develop- 
‘no and enlarging of a service that has in the past worked 
out to advantage. 

Manufacturers and jobbers who are interested in the 
necess of their retail customers can and should endorse this 
for it is built upon confidence and a 


( 


service department, 
square deal. 
THE BULLETIN. 

It is not necessary to call your attention to the marked 
progress and improvement of the Bulletin. Mr. Towne as 
editor has made good and deserves great credit. 

New features are constantly being added, and in their de- 

velopment he has the earnest support and harmonious co- 
operation of the entire office force. 

When his health recently compelled him to leave us for 
a month, Messrs. Riner, Sheets, Edman and others carried on 
the editorial and other work without a single hitch. 

Within the year we have raised the advertising rates of 
the Bulletin to more nearly correspond to the increased cir-, 
culation. 

PADLOCK EMBLEM COPYRIGHTED. 

We have practically adopted the padlock as our official 
embiem. 

Nearly all the badges used by our affiliated states are of 
one pattern. 

You will find it the central design on the Bulletin front 
cover, also on all our stationery. Members are wearing them 
continually, and it has become an identifying insignia wher- 
ever displayed. e 

This emblem has already a national significance and 
value. and in order to protect it and assure its exclusive 
use for the N. R. H. A. and its affiliated branches, we have 
taken steps to have it copyrighted. 

In the future no organization not directly connected with 
the national has any right to use it as a badge, on a banner, 
emblem or stationery: of any description. 

There is no good reason why every state should not 
adopt and use the padlock emblem of uniform design for 
their regular state meetings, and if this is done we can save 
more than half on our badge expense by ordering in quan- 
tities. 

Many states now conduct hardware exhibits and furnish 
exhibttors and guests with a badge. Some secretaries have 
furnished the padlock emblem to these people, and this has 
heen a subject of complaint and confusion. 

Under the law, and in view of the fact that this emblem 
is now our exclusive property for the sole use of our re- 
tail association members, I recommend that some general 
badge design be considered for the use of exhibitors and 
guests. These should show the name of the state so that 
they could not be used at other exhibits or conventions. 

Exhibitors also urge that every person connected with 
the trade wear a badge designating the class to which they 
belong. In some cases wholesale prices have been obtained 
by consumers by using a little sharp practice. 

It has also been urged that during the day exhibits ad- 
mission be limited strictly to members and exhibitors. 

I recommend that these maiters be referred to the state 
secretaries, nearly all of whom are present. 

EXHIBIT INTEREST GROWING. 

It has been reported that the interest of manufacturers 
in our hardware exhibits was on a decline. 

Our investigations and experience convinces us that 
wherever this feature of conventions has been well handled 
and program properly arranged, the contrary is true. 

While it is well known that the national convention does 
not conduct an exhibit, we have had over a score of appli- 
cations for space. Some are people who never made an ex- 
hibit, but have decided to come in next year. | 

In Indiana we have never offered any inducements to 
members to stimulate buying and yet exhibitors tell us re- 
sults are most satisfactory. 

From: a dealer’s standpoint the interest increases each 
ear, 

CONVENTION DATES, 

The conflict of convention dates between adjoining states 
las always been a subject for complaint. 

Exhibitors rightly urge that if their presence is desirable 


then we should choose dates that will form a circuit so they 
can reach different points with the least expense and loss of 
time, 


This can only be done by the co-operation of the differ- 
nt associations and by selecting a proper date and keeping 
permanently. 
PARCEL POST. 
_On March 12th we received a Sears, Roebuck catalog by 
nail, postage 27 cents. On March 19th another from same 
oncern by parcel post, 8 cents. difference of 19 cents. 
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We understand Sears will distribute around 7,000,000 
catalogs this year, shipping by freight to branch houses. They 
can then mail them at about one-third their usual cost, or 
an estimated saving of nearly $1,000,000 annually. 

What is true of this catalog house applies to all others. 

If you have occasion to send a four-pound package to a 
farmer on rural route the charges are 7 cents. If the cat- 
alog house 150 miles distant send the same it will perhaps 
go over two railroads, be handled by two postoffices and sev- 
eral route men and yet be delivered to the farmer’s house 
for 8 cents. 

This is the great protection the Postal Department has 
arranged for the home merchant. The preferred local rate 
that was going to protect your business. 

The Third Assistant Postmaster General, 
der date of May 7th, says: 

“Our purpose is to establish the lowest charges on a 
self-supporting basis.” 

One of the first changes made by the present Postmaster 
General was to discontinue the special parcel post stamp—ap- 
parently the only reliable evidence they can possibly get as 
to the revenue derived from parcel post. 

He also says “the increase of weight limit and lowering 
of charges in nearby zones was to help the country mer- 
chant. 

“That we have nothing to fear from the operation of 
the parcel post, but if we take advantage of it will receive 
great benefit.” 

May the Lord protect us from any more such benefits. 

While in Washington recently the traffic manager of a 
big Chicago catalog house boasted that their parcel post 
shipments had increased from 42,000 to 73,000 pieces per day 
within a short time. 

I urge you to investigate the changes in parcel post rules 
that have been made during the year. You will find every 
one calculated to aid and assist mail order business. 

The power granted the Postmaster General to manipulate 
and change the parcel post was nothing more or less than a 
joker in the original bill, and even our Congressmen and 
Senators are beginning to see this now. The opening wedge 
is working with a vengeance and it is surely up to us to 
make out earnest and emphatic protests through letters to 
our Washington representatives. 

CONTRACT COMPLAINTS. 


writing me un- 


More complaints caused by signing contracts with cheap 
jewelry, cut glass, enamel ware and other fakirs have come 
to us this year than ever before. 

We have exposed those schemes in the Bulletin, have 
denounced them at conventions and in letters to members, 
but yet it seems our words of warning and appeals to exer- 
cise caution often go unheeded. 

The Service Bureau is willing, ready and anxious to in- 
vestigate and give full information to any member who will 
ask it. 

We can’t do much but extend sympathy after an in- 
jurious contract has been closed and the junk delivered. 

PLACE OF MEETING. 


The following cities have extended cordial and urgent 
invitation for the 1915 convention: 

San Francisco, California. 
Los Angeles, California. 
Spokane, Washington. 
Minneapolis, Minnesota. 
Buffalo, New York. 
Cedar Point, Okio (on Lake: Erie). 
New York City, New York. 
Nashville, Tennessee. 
Asheville, North Carolina. 
Atlantic City, New Jersey. 
Columbus, Ohio. 
Toledo, Ohio. 
St. Louis, Missouri. 
Chattanooga, Tennessee. 
Saginaw, Michigan. 
Galveston, Texas. 
New Orleans, Louisiana. 
St. Paul, Minnesota. 
Denver, Colorado. 
Louisville, Kentucky. 
Quebec, Canada. 

All correspondence has been placed in the hands of the 

“Place of Meeting Committee.” 
TRAVELING ACTIVITIES. 


During the year your secretary attended ten state con- 
ventions, also the manufacturers’ and jobbers convention at 
Atlantic City in November. 

In March, President 
peared before the Congressional 
Washington. 

In April, 
ence with Clayton & Lambert in Detroit, 
policies were discussed and adopted. 

We were present at all the meetings of the Trade Re- 
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Judiciary 


secretary ap- 
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again with President Ireland, we had confer- 
where new selling 
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in Oc- 


lations Committee, also the secretaries’ conference 


tober. 

We made several trips to Chicago, Indianapolis and other 
cities looking after association matters. 

We have met by appointment a number of manufacturers. 
At the national office, also, several promoters representing 
selling schemes and collection agencies. 

We have added a new addressograph and mimeograph 
outfit, several typewriters and other office equipment. All the 
interior walls and ceilings have been repainted and all pipes 
and radiators bronzed. 

Our association headquarters in every way is a credit 
to the organization that own. it. 

The Executive Committee held a meeting at the close 
of the Jacksonville convertion and again at the national 
office during the holidays. 

The Trade Relations Committee will give you a full 
report of their activities tomorrow. 

President Ireland came to Argos frequently during the 
year and aided us materially in his advice and counsel. We 
also met him in Kalamazoo and other points. He has do- 
nated freely of his time and energy, often giving your busi- 
ness preference over his own 

He has had several difficult and delicate problems to 
handle, but he has never shirked a responsibility nor swerved 
from the path of duty. 

Our views have been in accord, and our relations most 
friendly and harmonious. 


At the Wednesday morning session, Treasurer G. 
A. Pauly’s annual report was read, which was fol- 
lowed by the reading of his report before the conven- 
tion by L. C. Abbot, Chairman of the Trade Relations 


Committee. The report is published herewith: 


Gentlemen: 1 feel called upon in taking a little of your 
valuable time in outlining as briefly as I can, and yet ex- 
press to you definitely, the work the past two years of your 
Committee on Trade Relations. 

About two years; our real active work dates back to the 
year 1912, when we held in Chicago in June, September and 
December important conferences with a manufacturer and 
jobber on business conditions—with the manufacturer on 
specific items, and with the jobber on general trade condi- 
tions and abuses on some lines. 

The price slogan was launched December, 1912, after 
your president declined an invitation to attend the jobbers’ 
and manufacturers’ meeting at Atlantic City the October be- 
fore. 

At the time of this correspondence there never was a 
thought of its publication. But it has developed many pro- 
gressive moves since then, coupled with the Chicago resolu- 
tion. 

October, 1913, we accepted the same hospitality offered 
in 1912. We got as far as the board walk with the jobbers, 
and I will now leave further progress in this direction to 
your memory. 

We passed on, however, to his next door neighbor and 
received a cordial greeting, a hearty handshake, retired in 
good order, and since then have had a few promises of some- 
thing good and in a few cases they have made good. 

In addition to many meetings when two at least of our 
committee were present, we have had six important confer- 
ences the past year, five in Chicago and one at Atlantic City. 

Time is too valuable here for me to go into the history 
of these meetings. You all have received this information 
through the Bulletin and the trade press, in a general way. 
Any delegate wishing any detailed information in any of 
our work, it would be well to entertain same through the 
question box at this meeting. 

If we feel satisfied in our position when the statement 
is published, and we are responsible for its authorship, that 
the catalog houses are misrepresenting their merchandise; 
that they are using hardware as a leader at reduced prices; 
that their business is increasing 10 to 15 per cent every year, 
and then hope to gain any headway or make any progress, we 
are only feeling ourselves. 

The only publicity we could possibly gain would be the 
fact we might be called on to prove it. On our effort to get 
the goods at the price we go at it in a very timid manner. 
The “goods and the price are ours, not for just the asking— 
they are ours only by developing hard work and concentrated 
action; in other words, team work. 

The producer is going to market his product where the 
demand is the greatest, consistent with a reasonable expense 
involv ed on the selling end. 

3usiness might commence on friendship, but let daliene 
decline, or postpone settlement time, or the other fellow goes 
5 to 7% better, and we see how cold-blooded it soon develops. 

Business is a game for profit. Develop same through our 
buying houses or through the broker or producer direct, show 
the volume and you have solved all the problems 6f owning 
your goods at the right price. 

Let me illustrate here one example of business loyalty: 
A certain producer was marketing his entire line for years 
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through three different distributors, and business was going 
along swimmingly. Quality was good and both connections 
were enjoying profits and a good business, when on one of 
his trips the representative of the producer was told by 

of these distributors that they had taken on another line : nd 
it developed that an extra mh per cent turned the trick. 

This condition left the producer high and dry and with- 
out a market and he was obliged to cut through a new chan- 
nel of distribution, which he did, but only after a long, hard 
siege in loss of business and profits. He said it taught him 
a lesson which proved—have a wide market for your prod- 
ucts; avoid any chances in a business connection of having 
your market closed against you. 

The producer today is proud of the publicity his firm en- 
joys when it is often stated by some of our friends that he 
is soliciting the retail trade direct. 


The importance of this association maintaining a com- 
mittee whose duty it is to investigate trade problems is in my 
mind a most essential one. For it is a fact that today in this 
great system of distribution it is more essential that we as 
an association keep fully posted as to our position; that we 
as retail hardware dealers demand as our rights an equal 
show with other retail merchants on the question of price to 
the consumers of our locality. 

May I state here a few goods on which we have en- 
joyed much better prices the past eighteen months than ever 





G. A. Pauly, St. Louis, Missouri, Treasurer National Retail 
Hardware Association. 


before, and what is the reason—publicity and our demands 
for fair and equal treatment: 

Galvanized water tanks and trough, 15 to 20 per cent. 

Wringers, 5 to 10 per cent. 

Vises, drills, 12 to 15 per cent. 

Anvils, dif. grades, 10 to 25 per cent. 

Blow torches, 20 to 30 per cent. 

Steel traps, 5 per cent. 

Galv. cor. iron, cond. and gutter, 15 to 20 per cent. 

Wagon hafdware, 10 to 15 per cent. 

Belting, 15 to 25 per cent. 

Feed cookers, 10 to 15 per cent. 

Tackle blocks, 10 to 15 per cent. 

Grindstones, 10 to 15 per cent. 

Loco. jakes, 15 to 20 per cent. 

Cord wood saws, X cut saws, 25 to 33% per cent. 

Paints, 10 to 25 per cent 

Builders” hardware, 10 to 20 per cent. 

Wrenches, 10 to 33% per cent. 

Tool grinders, 10 to 25 per cent. 

Pipe tool sets, stocks and dies, 25 to 3314 per cent. 

B. Smith forges and outfits, 10 to 25 per cent. 

From the producer to the retail merchant, the right of 
way has been strewn with lists, discounts, net prices, and 
confidential promises, and we, as retailers, stand amazed to 
think of the many so-called confidential quotations made 
us, to think that by a little more research work we still find 
an extra five or ten before touching bottom. 

Now, what has the future in store for the retail mer- 
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chant? What must the retail merchant do to prove the way 
for a profitable future? 

Keep everlasting yy at the forge, pump, blow, strike, heat, 

weld and cool. On the finish of one problem where the dif- 
ference between cost and selling hertofor has been only dis- 
cerned with a magnifying glass, and your efforts through im- 
‘roved knowledge of values and source of supply has de- 
d a margin for your energy it improves the desire for 
other problems to solve. _One victory sharpens the 
wits for another effort. A failure to better the price is not 
total. It has improved your knowledge on quality and con- 
struction. 
Mes The N. R. H. A. and the Trade Relations Committee have 
through the best sources obtainable presented to our mem- 
bers valuable information in the way of price and source of 
supply, and there is only one way whereby your official fam- 
ily can extend this service, and that is by our members com- 
ing forward and loyally supporting any legitimate buying con- 
necticn wherein quality with the price meets the quotation 
of your big retail competitor and his price. 

At the Minnesota convention, February 26th, I heard 
Dr. Vincent talk to the members, and his subject was “Team 
Play.” Being president of the state university, the subject 
was very appropriate, and in his address he very nicely 
wound it around the business man and his methods. 

This is a day of organization. Suppose we call it team 
work and get closer together, and pull together in our efforts 
to better trade conditions? Your officers have without team 
work developed a keen interest in the buying of goods. This 
being the case, what could it have been if our entire mem- 
bership was alive to the price situation? 


The work of the committee the past two years is for 
vour criticism, encouragement or endorsement. However, 
it is received by the N. R. H. A. It has developed these 
facts; that the association can accomplish many things, correct 
abuses, give publicity to special privileges, endorse honest 
merchandising and through what we as an association both 
state and national do lack, “team work,” which if rightly ap- 
plied and handled with judgment, the interest of the retail 
hardware merchant can be rapidly advanced and trade abuses 
remedied. 

As chairman of this important committee the past two 
years, I have received and answered over 7,000 communica- 
tions bearing directly on affairs pertaining to our organiza- 
tion. The committee has met during this period eleven times, 
and gone over carefully complaints, and in many cases ad- 
justed differences that today between producers and our- 
selves the best of harmony prevails, and while we haven’t 
in some cases received what we asked for, we did in others 
get concessions, and impressed upon our friends the fact 
that the retailer was getting interested in his methods of 
price and distribution. 

In ail but one instance we have been received and listened 
to courteously and patiently. In this one I just referred to 
where we were the listeners. But this episode is one you all 
are familiar with, and it is not necessary to comment further 
only to say that the results of this move on the part of Sec- 
retary Fernley, representing the jobbers has had the reverse 
in effect what we believe he hoped it would have. 

It has created in the mind of the retailer the suspicion 
that something is wrong. Discrimination has been, the dis- 
ease of the retail trade for years, and it can only be cured 
by organization and team work. United volume, coneentrated 
one point at a time, loaded with fair and equitable treat- 
ment, is bound to have effect. Any fear of legal proceedings 
does not molest the mind of the retail merchant selling hard- 
ware. He is so busy chasing the producer for the same 
favors the other retailer is enjoying he hasn’t the time nor 
the inclination to build up any barriers that will choke legiti- 
mate business or create any unrest on the producer and dis- 
tributor that treats us as his legitimate output. 

If we cannot get the price wothout overstepping the 
boundary of sound judgment, without coercing, dictating, 
boycotting or threats of withdrawal of patronage, then we 
will at auction to the highest bidder at the established re- 
tail price, to slow music, close the door, run for sheriff at 
the coming primary, and leave the field to the man that has 
the price. 

We must have more active co-operation of the part of 
our membership at home. 

Good resolutions at conventions are lost on the way 
home. 

_ This country has over one million retail merchants. Over 
torty thousand selling hardware. 

_ We have in the United States, including Alaska, 41,609 
hardware merchants. Of this number there are classified 
as safe and sound, and progressive, 26,199, or about 65 per 
cent. By this I refer to that class of merchants who make 
1 study of their business to the extent of keeping up with 
modern business ideas, students of values, keen to accept all 
discounts, follow carefully the conditions governing all con- 
tracts, be on the grounds the date an obligation has to be 
settled, caréful buyers and good collectors. These are mer- 
chants. The difference between the two figures refer to 
store keepers, 
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Ten per cent of this forty thousand working energetically 
for what is their due. 

Goods at the right price. 

But where the price is right. 

What does it mean? 

A volume of business that the producer with the best 
brains in his “think shop” is coming after with the best prices 
at his command. 

This is so. Why prove it? He is doing it with the other 
fellow. You know it. I know. 

A dealer who lays down on an article where the printed 
retail price is shown him, without an effort to keep the busi- 
ness at home, is not capatle of understanding what team 
work develops, and would not prove a very valuable asset 
to any organization that had the price. 

lf, with the present channels open to supply us, and 
others in process of development, it is impossible to develop 
team work in our organization, there is no remedy for our 
trouble. 

For we have the output in this selling end of this game 
to create a volume of business amounting to over one billion 
dollars annually at retail in the hardware and kindred lines. 
All this to the channel where price travels with quality, and 
confidence is assured to one and all that we own our goods 
at the lowest competitive value. 

The price is available only when asked for. 

You will pay the top values for everything, from the 
cradle to the undertaker, unless the price is understood. 

This isan age of organization and price. You never had 
a customer put a jackknife in his pocket before he asked the 
price. A merchant in the habit of asking values gets the 
price, and a merchant with the price delivers the value to his 
customer, and a customer receiving both value and price is 
building up your business better than he realizes or you ever 
will know. 

The buying public of your community do not owe you a 
living except inasmuch as your business serves and benefits 
them. In other words, if their dollar in your store will aver- 
age as well in buying power as it will when sent away you 
not only have the right to anticipate their business, but can 
indirectly demand it. 

Quantity gets the price just as sure as quality brings the 
price. Five to 10 per cent is legitimate for gross over dozens, 
thousands over hundreds. But when your competitor is 
enjoying a selective tribute of 25 to 33% per cent, it is well 
to take an inventory of conditions and see if by some honest 
demands we cannot be placed in the true light of public opin- 
ion. We are honest in our buying, honest in our profits for 
our capital and labor, but right back to the old slogan, “The 
other fellow is a better buyer.” 

I feel that this convention is the most important in our 
history, and why? For two years we have labored hard to 
convince the producer of our demands, and in asking his 
assistance in solving this problem. He is listening. We have 
been received with the most courteous treatment. He is be- 
ginning to see the true conditions and it is up to us to ener- 
getically push home our argument. 

Years of trade abuses cannot be corrected instantly, and 
he must be supported with better loyalty on our part in many 
ways. We must develop better merchants. Modern methods 
must supplant old-fogey ideas. 

What are the essential characteristics that make up the 
responsible merchant? 

By adopting some of the following ideas it will increase 
the number of merchants in the responsible column rapidly: 

A retailer lacking in business methods and aggressive 
principles cannot expect the price any more than a dummy 
representing the producer can sell the product. 

First impressions in either buying or selling indicate 
generally the results obtained. 

It’s hard to overcome a false start. 

Trusting to one’s memory in business is a poor asset. 

Complete records are essential to success. 

The discount is as essential as the lowest printed price. 
Don’t owe for your merchandise away from home. Owe 
your local bank; that is their business. 

Complete inventory annually. 

Safeguard your commercial rating. 

Regulate buying by quantities sold the year before. 

Comparison of daily and monthly sales. 

Interest in municipal and civic work. 

Pay promptly and collect promptly. 

All these develop service, personality and salesmanship. 
It takes these methods and ideas to serve the public. For 
no bitsiness deserves success unless it serves the wants of 
the public. 

You have heard this statement before, that 75 per cent 
of our troubles are imaginary and of our own making. There 
is only one class of merchant that this does not apply to. 
To that merchant who is under obligations to any source 
of supply for his goods and whose payments for goods are 
made when most convenient. He soonor or later gets into 
the quicksand of financial depression, seldom caused by an 
intent not to pay, but caused by lax business methods, wherein 
through long time credits his cost has reached to the point 
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of almost touching the retail selling power of his more ac- 
tive and aggressive local competitor. 

Others can suggest an idea to you, but it is up to you to 
develop or reject it. 

The price can be obtained in every hardware store in 
this broad land. In fact, it’s in the store if you search for it. 

If you could not find the right price to meet the printed 
retail price allowed by the man that produced the article, did 
you ever take it up with him? 

What do you suppose he would do if he received five 
thousand letters from as many retail dealers asking why 
they could not meet this competitive price to the consumer 
your goods cost. What it cost you to 
call his attention to the established retail 


Tell him what 
do business, and 


price to the consumer, number of the book and page in same. 
If he denies it and says they are not his goods send and 
get one, prove it to him. There are 4,999 other dealers do- 


ing the same thing. What does it mean? 

It means—you are within your rights in asking only 
for what is yours. When you want to own your goods as 
cheaply as the other fellow. 

Our organization 
us all in mercantile polish, 

Our Bulletin is an organ full to the 
ware enlightenments. 

But, both of above only tell us we must tell ourseives 
the reason for our hibernating. 

Deplorable as it seems, and deny it as we may for busi- 
ness reasons, it’s the lack of diligent work and ‘efforts to 
study his business that causes 75 per cent of the troubles of 
the retail merchant today. 

We must take an inventory of our ability every day, 
and when a problem in price appears ahead of service, the 
argument can only be met by a personal effort on our part 
to find a source of supply to meet it. 

This cannot be done by a perusal of the waste-basket, or 
pawing over the window sills of the office for a bunch of un- 
wrapped circulars or trade papers from one month to a 
vear old. The faint memory of a verbal quotation will help 
but little, when both the name of the representative and the 
house that made it has faded away. 

We have the right to believe that the M. houses are 
buying these goods as cheap as the jobber, and often 
cheaper. Why, they are larger than any one of our jobbers. 
We know of tliree of our retail competitors each selling an- 
nually more goods than any one jobber. 

Sear’s November business in 1913 exceeded the volume of 
a certain well-known jobber’s business for the entire twelve 
months of the same year. 

If volume brings the price, as well as it develops buy- 
ing shrewdness, then the volume demands the best of abil- 
ity in management. For it’s an easy guess on our part as 
to whom Mr. Producer will present his favors. And, team 
work for the same retail prices is our only defense, as jointly 
we still distribute the volume and by team work must keep 
impressing this fact on the mind of the producer. 

We organized fourteen years ago for what? To try 
and correct evils in buying and selling, elevate our standard 
of business, and get rid of the nickname “storekeeper,” and 
inject into the game all that spirit of personality your dimen- 
possess. 

This, with organization and team work, will win. But, 
without these fundamentals, your official family can never 
look for any credit in the progress of our association work. 
What looks like minor offenses often develops great crimes 
in business. 

The abuse of the “premium game” developed the Whole- 
sale Grocers’ Association. Abuse of the “exchange habit” 
resulted in the full protection offered by the National Asso- 
ciation of Paint Manufacturers. 

The manufacturers of hardware lines organized for pro- 
tection against trade abuses like “discounts,” “extension of 
credits” and rebates. 

Are we not just a little timid in 
price and distribution problem? 

It is proven that the producer desires a more open and 
broader market. 

The producer is somewhat suspicious and will be until 
volume of business is assured. 

Can you think of any other method better than 
work to develop better buyers? 

Generalities in complaints will never develop progress. 

Be specific in date, source, description and quality. 

Untie one knot at a time if you ever expect to unravel 
a tangle in business. 

This is not intended to criticise present methods directly, 
only so far as they burden the dealer with a handicap in the 
overhead which, while it in many cases permits him to meet 
the price without a sp is a barrier that prevents a profit. 

If our channel is choked with a barrier that is not con- 
cealed, but easily etited isn’t it the logical thing to do for 
all that follow this source to jointly exercise all their power 
in clearing some of this burden, and how? By working for 
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legislation that will give business an equal right in this ag, 
of electricity, steel and agriculture. ‘ 

Business is the backbone of this commonwealth. 

The men who are responsible for things of wonderful 
achievement are the ones seriously’ handicapped by: u: nist 
and partial legislation. Those few who have caused | 
desire to absorb and control all should not carry with ¢ ‘€. 
others in the decree of punishment. If honesty of purpose 
and not politics were our motto, business today woul }e 
on a more staple basis. 

Get our evidence and publish through the Bulletin the 
fact that our efforts at direct buying have been block by 
those who, we fear, feel that by right of years of easy selling 
high values and expensive methods our trade belongs +, 
them. 

Shackled as 75 per cent of our members are by the mos 
expensive overhead in their purchase of goods, coupled with 
the fact that with this handicap to fight their custcmer walks 
into the store with a price book under his arm or a memo. 
in his pocket on the same articles where the comparison side 
by side, recognizing one. as a buyer and the other as a seller. 
humiliates the latter to a degree of desperation, for ly 


innocently a robber, yet honestly fair in his efforts, basing 
same on his cost value and source of supply. 

This is an age of intense business competition. Full of 
details, legislation and court rulings. 

The railroads losing control of their profits through 
legislation, has affected their credits. 


The government through parcel post express has en- 
tered the mercantile game. 
Re-sale price through ccurt rulings has become obsolet 
Income tax added to state, county, municipal and schoo! 
levies have burdened the expense of doing business. 
Corporations enjoy the distinction of being selective when 





L. C. Abbott, lowa, Chairman Trade Relations 


Marshalltown, 
Committee, National Retail Hardware Association. 


it comes to a systematic effort on the part of the government 
to “bust something” and wherein the “bust” has been suc 
cessful the merchandise brings higher prices. 

And now comes the employers’ compensation liability an 
outside of wilfull intent and BOOZE you settle for ever) 
thing from a stubbed toe to the undertaker on a basis estab- 
lished by a scale as to the extent and description of the in 
jury. 

Now, any business man that can keep off the red ink sid: 
of his ledger and pay all these tributes for the privilege of 
existing would make a record as a balance wheel in State and 
Nat. Legislation. 

When you burden business with burdening bills that bind 
up all opportunities to expand and develop “business of all 
kinds you can only credit such work to inexperience. Samuel 
J. Tilden’s prophetic words spoken thirty years ago, when 
he said: “We are drifting to great dangers and greater 
evils. Legislation today is burdening business and will con 
tinue to do so until the business man takes a hand in leg 
lation work.” 

The time is the present for the busy business man 
act. The Press and magazines are not as aggressive tod 
in placing all the blame on the middle man for the high c 
of living. Take the Post, Leslie’s and some of the month! 
magazines, and note the spirit of fairness in presenting bu 
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problems ‘today, subjects that every merchant should 


ad bearing on the following: 


Business methods, 

Concentrating business, 

Organization in business, 

importance of the small town, etc. 
THE CATCHY BAIT, 


Price given side of the picture, full description, our 
price $7.50, dealers ask $10.00. This is the bait that catches 
the eye of the consumer. 

The principal items our members have been unable to 
buy right and meet the printed retail price, and have written 
to the T. R. Committee for information. Hardly an item 
mentioned that in retail pays the cost of doing business, av- 
erage 20% on the selling price, which fully explains in the 
case of 75% of our members why there is so little profit be- 
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yond the cost of living in this retail game— 


Smith Guns 

Parker Guns 

Ithaca Guns 
Winchester Guns 
Winchester Rifles 
Marlin Guns and Rifles 
Stevens Guns and Rifles 
S. & W. Revolvers 
Colts Revolvers 

Cart. and Loaded Shells 
Washing Machines 

B. Smith Forges 

B. Smith Anvils 

B. Smith Vises 

B. Smith Tool Outfits 
B. Smith Drills 

Pipe Vises 

Stocks and Dies 
Screw. Plates 
Wrenches 

Agr. Wrenches 

Eng. Wrenches 
Comb. Wrenches 
Belting 

Soil Pipe 

Circular Saws 

X Cut Saws 

Miter Boxes 

Drills 

Bolster Springs 
Buggy Trimmings 
Buggy Hardware 


Bbl. Churns 

R. R. Milk Cans 
Galv. Iron Products 
Tanks 

Troughs 

Galv. Roofing 
Cond. and Gutter 
Poultry Netting 24”, 1.25 
Gasoline Torches 
Blocks and Tackle 
Jack Screws 
Squares 

Starrett Tools 
Barn Door Hangers 
S. & T. Hinges 
Steel Traps 
Church Bells 
School Bells 
Food Choppers .« 
Al. Ware T. K. 
Hollow Ware 
Hay Tools 
Gasoline Engines 
Feed Cutters 
Tank Heaters 
Scales 

Litter Carriers 
Cow Stanchions 
Pole Saws 
Wagon Hardware 
Grindstones 
Paints 


Tool Grinders 


Sinks, P Pumps 
Shafting and Pulleys 


Iron Beds 


Not classifying plumbing goods, furniture, agr. goods 
and farm machinery, which are as much if not more com- 
petitive than the lines I have just mentioned. 

The 70 items listed comprise in a large measure those 
goods in which our competitor shines in getting his general 
business by making leaders wherein they ignore legitimate 
profit by advertising them, at very low prices, and when you 
realize their buying power it’s very easy to see where our 
profit lies and it is doubly hard where a dealer’s source of 
supply is wholly thru the jobber. 

In items mentioned where the producer is known and 
he is catering to the retail trade direct or thru the jobber 
it is up to us to go and see him in a courteous way and 
try and induce him to place us in line so we can enjoy the 
profit sharing part of this selling of merchandise. 

And, to do this it is only necessary to ask for what is 
justly due us. A reserve seat with the other fellow, no 
more and no less. 

Now, this is a duty that can only be performed by men 
thoroughly familiar with trade conditions, and having had 
experience with the M. O. customer. If thru organization 
our members instead of writing to the committee. asking,— 
how can I meet this competition, would give us full details 
as to his trouble, giving his best jobbing prices, name of 
jobber giving the quotation, full description and make of the 
article, number of page and name of M. O. catalog, and any 
other information relative to the transaction, what a valuable 
record the Committee would have when they meet in con- 
ference the man who produces the goods. When the mfg. 
and jobber say to your Committee that complaints direct to 
them are very few, that it’s thru the Bulletin and the B. R. 
Committee that they get their information, it shows lack of 
interest organization, and trade ability, when we all know 
the terrific inroads made in out territory for our local trade. 

Now, as to the future work of this N. R. H. Association 
and the T. R. Committee. 

There are but three legs to this platform, and every 
advanced thought can be classified in these three, that for 
vears have been the strength of the mercantile game. Price, 
service and distribution. 

Price is paramount and why? Without price being reas- 
onable by comparison you would have to use hypnotism in- 
Stead of service. 


Can 


Service will double, yes, quadruple, volume when used 
where the customer knows price is reasonable. 

Distribution will follow Price and Service automatically 
when the buying public are convinced of their stability. 

How to convince our membership on this important sub- 
ject is thru you delegates to this convention. And, I am go- 
ing to have Mr. Hussie and Mr. Krueger expound a few 
ideas, by both comparison and concrete examples of the im- 
portance of “team work” in buying right. 

How best for the T. R. Committee to get in touch with 
our membership and the most convincing arguments to prove 
to the individual member of his shortcomings is to take one 
article at a time. Now what you are paying for it. What 
can your customer but for it at the established retail price? 

Then study its production, market, quality and output, 
and after a short time you will be surprised by the informa- 
tion gained, what a great asset it has been in buying same 
at the Right Price. 

The success of any business depends upon a knowledge 
of the intricate problems of its contents and value. A willing- 
ness and desire, and a liberal supply of energy, coupled with 
a disposition under control to master every detail within its 
walls. 

And yet, all these may be your gifts, but one and if 
that one is so prominently absent that your customer by 
comparison sees it, you are handicapped to an extent where 
physical efforts can never recover the lost ground. And 
that one is when your dollar fails to produce for you and 
your customer, goods of quality, quantity, equal to that other 





W. P. Bogardus, Press Committee, National Retail Hardware 
Association. 


large retailer with his silent salesman workings days, nights 
and Sundays for your business. 

We want every delegate present, and every hardware 
dealer a member of our State Associations, to realize that 
he is regarded by this Committe as the power necessary to 
develop progress in this work. 

We can suggest, develop and outline, but you must awake 
that energy necessary to produce results. 

Can you realize what it would wake up? What a shak- 
ing of dry bones would be heard in this game of selling 
hardware, if only you and I, and this means every one ot 
our members, would take just one item commencing June 
Ist, and go after the Price once a month and keep as per- 
fect a record of the transaction as one would the pedigree 
of a fine bull pup. It means twelve times twelve thousand or 
one and forty-four thousand searchlights turned onto the 
screen of Price and Distribution. 


Wednesday afternoon session comprised the roll 
call of delegates, report of special Bulletin Committee, 
report of Legislation Committee, and a talk by E. G. 
Trimble of Kansas City, Missouri, Secretary of the 
Employers’ Indemity Exchange. It was at this session 
that the members of the National Association over- 
whelmingly rejected a recommendation of the resolu- 
tions committee that the National Hardware Bulletin, 
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the official publication of the organization, published ENTERTAINMENT PROGRAM. al 
at Argos, Indiana, be incorporated and made a profit- TUESDAY EVENING. ‘ ery, 
cs Le , ral = 
deriving publication and a regular trade paper. Reception—Claypool Hotel. Centres 
On Thursday morning an executive session was WEDNESDAY, P. M. S nakes 

; ey: . djanapo 

held, during which were considered the report on Matinee for ladies. er 
on : " ; > . _ At 
Place of Meeting and a report of Suggestions Com THURSDAY, 2:00 P. M. E. Cm 
mittee Question Box. Saint Paul, Minnesota, was def- ne a 


Auto ride to Speedway and fifty-mile speed demon. 


initely agreed upon. as the 1915 Convention City. A : 
ee re et 915 : stration between three of the celebrated Stutz cars. 


R iddell, 
spirited contest was waged for this honor by Saint est 


; 





gy ys. Thirty other racing cars of American and fore gn in 
Paul and San Francisco. ; Apa ‘ ; P. 5 
makes will be on exhibition and making trial spins on E. 7 
Thursday afternoon was given over to a delightful 4.34 0. S. ‘: 
ride to the Indianapolis Speedway, in which prac- au 1s ; yo 
; . > . FREE COUPON TICKETS WILL BE PROVIDED FOR: Camp 
tically all the convening members and their friends St se se ; h ‘a Camp 1 
participated. : reet car rides, moving picture shows, cigars aiid | lectric 
. candies, monument, Art Institute, etc. ware © 
Friday morning and afternoon were devoted to ex- Vonneg 
ecutive work. 
The election of officers for the ensuing year, which 
took place on Friday, resulted as follows: 
NATIONAL OFFICERS ELECTED AT THE INDIANAPOLIS 
CONVENTION. 
President—E. E. Mitchell, Morrilton, Arkansas. 
1st Vice-President—D. F. Barber, Boston, Massa- fi 
chusetts. f 
2d Vice-President—Chas. T. Woodward, Carlin- 
ville, Illinois. 
Treasurer—G. A. Pauly, St. Louis, Mo. 
EXECUTIVE COMMITTEE. 
Dan Kavanaugh, Fairbury, Nebraska. 
Chas. F. Ladner, St. Cloud, Minnesota. 
J. R. Gamble, Wetumpka, Alabama. 
F. C. Secrest, Chillicothe, Ohio: 
Chas. J. Fix, Buffalo, New York. 
C. N. Barnes, Grand Forks, North Dakota. 
Charles W. Scarborough, of Pittsburgh, was elected 
to succeed John S. Howe on the Executive Committee. 
This was done at Mr. Howe’s request. 
NOMINATING COMMITTEE. 
H. L. McNamara, Chm., Wisconsin. H. C. Cormick, Press Committee, National Retail Hardware ch 
Hamp Williams, Arkansas. ses eosin 
Chas. Miller, Michigan. INDIANAPOLIS LOCAL COMMITTEES. : Car 
Milo J. Thomas, Indiana. Reception Committee—N. A. Gladding, chairman. 7 
Frank Stacey, Massachusetts. Auto Committee—Fred I. Willis, chairman. 3 
James Brown, Illinois. Ladies’ Entertainment Committee—Mrs. S.. R. pu 
W. A. Kehnast, Ohio. Miles, chairman. 8 hal 
I, W. Arndt, Nebraska. Entertainment Committee—R. P. Van Camp, chair- | Ha 
W. T. Shoop, Missouri. man. . 
W. F. Young, Florida. Finance—Mr. Lilly, chairman. e Av 
Mr. De Loach, Alabama. Information Bureau—H. T. Benham, chairman. : Ca 
It will be seen by this list that all but three officers Speedway—C. A. Shotwell, chairman. ES He 
remain in office, some of them advancing to higher General Committee—Chas. E. Hall, chairman. i os 
posts. President Ireland’s retirement to the rank The Reception Committee was composed of the fol- fs Ce 
of ex-presidents was automatic. Saint Paul, Minne- lowing : ; 3 he 
sota was selected as the convention city for 1915. N. A. Gladding, chairman, E. C. Atkins & Co.: Henr; # - 
The entertainment program of the convention is C. Atkins, E. C. Atkins & Co.; Frank Bailey, Bedford, Ind. : ig 
reproduced herewith. It will be noted that free cou- hiiael & Co an es Midlees Ge inn. 55 3 : 
pon tickets were provided for various forms of amuser Blackburn, International Metal ‘Polish Co.; E. M. Bush, : 
ment. These were issued in booklet form and were eae ag gg Hey Dever Sheibyritie, ‘Tad: ae, a ». 
donated to the convening members and their ladies L. Dorsey, Tucker & Dorsey Mfg. Co.; F. L. Edmonds, é 7 
through the courtesy of the Indiana Retail Hardware Argos, Ind.; Oliver P. Ensley, A. Burdsal Co.; C. B. Frame, : i 


Pe No. Manchester, Ind.; J. T. Gardner, Scottsburg, Ind.; Fred 

Association and the manufacturers, jobbers and retail- ©. Gardner, E. C. Atkins & Co.; Fred Gemmer, Advance i 

ors of Taiiinnesoiie Paint Co.; J. C. Hardy, Dana, Ind.; C. C. Hanch, Nordyke ; 
. pous. & Marmon Co.; H. C. Heldt, Oakland City, Ind.; Willard : 











1; -mon, Harmon & Hall; E. A. Hendrickson, Indianapolis 
ilery Co.; J. S. Hussey, Zionsville, Ind.; L. C. Huesman, 
ral Supply Co.; A. E. Kleinschmidt, Builders Supply Co.; 
. Lauck, Lauck Hardware Co.; James W. Lilly, Lilly & 
S;Jnaker; R. A. McGill, Crane Co.; Chas. M. Malott, In- 
| napolis Paint & Color Co.; John T. Martindale, J. T. 
\\ rtindale & Co.; F. H. McKnight, Cicero, Ind.; S. R. Miles, 
C. Atkins & Co.; Wm. E. Miller, Elaborated Ready Roof- 
_ W. R. Powell, Converse, Ind.; Chas. M. Raphun, Indpls. 
amber of Commerce; Hugh H. Riner, Argos, Ind.; A. G. 
Ruddell, Central Rubber & upply Co.; G. F. Sheely, Argos, 
[nd.; Chas. S. Shotwell, Fairbanks-Morse Co.; J. K. Sharp, 
ndiana Mfg. Co.; Frank D. Stalnaker, Lilly & Stalnaker; 

P. Sheets, Argos, Ind.; W. R. Stoner, Rochester, Ind.; 
\. E. Towne, Argos, Ind.; Milo J. Thomas, Corunna, Ind.; 
) S. Torbet, Columbia City, Ind.; Cortland Van Camp, Van 
amp Hardware & Iron Co,; Raymond P. Van Camp, Van 
amp Hardware & Iron Co.; Samuel G. Van Camp, Van 
amp Hardware & Iron Co.; Gordon S. Varney, Varney 
‘lectrical Supply Co.; Franklin Vonnegut, Vonnegut Hard- 
ware Co.; Geo. Vonnegut, Vonnegut Hardware Co.; Clemens 
Vonnegut, Vonnegut Hardware Co.; Geo. S. Winders, Van 





C. H. Williams, Press Committee, National Retail Hardware 
Association. 


Camp Hardware & Iron Co.; Anthony Whitfleet, Advance 
Paint Co.; Fred I. Willis, Hearsey-Willis Co. 


The various firms and individual members who 
played the role of hosts to the visitors, were: 


The Indiana Retail Hardware Association, C. W. Fry- 
berger, Morgan & Coleman, Lauck Hardware Co., Gage 
Hardware Co., Myers Hardware Co., S. S. Rhodes & Son, 
Aug. Buschman & Son, Indpls. Paint & Color Co., Standard 
Paper Co., Chas. Koehner, Lauck Hardware Co., Adolph J. 
Auch, Shepard Hardware Co., Robert E. Woods, Standard 
Oil Co., International Metal Polish Co., Nordyke & Marmon 
Co., Standard Metal Co., Merchants Assn. of Indianapolis, 
Hornbreok-Price, Builders Supply Corp., Hearsey-Willis Co., 
Advance Paint Co., Paul R. Jordan Co., Indianapolis Saddlery 
Co., Indiana Mfg. Co., Central Supply Co., Tiona. Refining 
Co., Miller Hardware Co., Lyons-Atlas Co., Crane & Co., 
Vonnegut Hardware Co., Lilly & Stalnaker, Harmon & Hall, 
Van Camp Hardware & Iron Co., E. C. Atkins & Co., Tucker 
& Dorsey Mfg. Co., Fairbanks-Morse & Co., Waverley Co., 
The Udell Works, Stewart-Carey Glass Co. 


A very promising and progressive feature of the 
1914 convention of the National Retail Hardware As- 
sociation was the willingness of the Press Committee 
to extend all possible courtesy to the press. For the 
first time in the history of the National Association 
this committee gave out all information compatible 
with policy and good form. The Press Committee, 
which was composed of W. P. Bogardus, H. C. 
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Cormick and C. H. Williams, deserves unstinted 
praise for this progressive departure. 





CONVENTIONALITIES. 





Wednesday night the entire convention attended 
Keith’s Theater in a body. 

The Iowa delegation to the Indianapolis Conven- 
tion participated in a dinner on Thursday evening, 
May 21st at the Claypool Hotel. 

The books of coupons which were given away free 
show thoughtfulness on the part of the Indiana ‘Asso- 
ciation, and cause considerable favorable comment 
among the convening members and guests. 

The automobile drive around the city and the visit 
to the Speedway Thursday afternoon, was an enjoy- 
able affair and the coupon tickets afforded a great deal 
of comfort and convenience to the visitors. 

The various committees who had charge of the en- 
tertainment of the delegates and guests in attendance 
at the Indianapolis convention covered themselves 
with glory. Never before were there so many ladies in 
attendance at the convention and never before was 
there such a program for their entertainment pre- 
pared. 

. The reception at the residence of Mrs. E. C. Atkins 
was a magnificent function and the hospitality of the 
Indianapolis ladies soon put the visiting ladies “en 
rapport.”’ The matinee performance of Mrs. Wiggs of 
the Cabbage Patch given at English’s Opera House 
on Wednesday was followed by a tea party at the Co- 
lumbia Club. 

Much sympathy was expressed for Ex-President 
W. P. Bogardus, Mount Vernon, Ohio, when the news 
that he fell and hurt himself circulated around the hotel 
corridors and the grand old gentleman certainly re- 
ceived an ovation when he appeared in the conven- 
tion room with his head and face all bandaged. The 
injury to Mr. Bogardus was not serious and he was 
able to be up and about. 

Other pleasing features of the fifteenth annual con- 
vention of the Association consisted in a registration 
bureau maintained at the Claypool Hotel, where upon 
registering each delegate and guest was presented 
with a badge ornamented with a metallic souvenir 
pendant and a leather strap so that the pendant may be 
attached as a fob after it has served the purpose of 
the convention. With this badge was presented an 
envelope with views of Indianapolis, and containing 
the various committee names on the inside covers. 
front and back. 

On the list among the amusement events incident to 
the convention was a banquet served at the Columbia 
Club to all the ex-presidents of the National Retail 
Hardware Association. All the ex-presidents were 
present with the one exception of Z. R. Miller, the 
first ex-president. Follows a list of those of the ex- 
presidents who graced the table with their presence, 
their names being given here in the order of their 
service: W. P. Lewis, W. G. Cormick, W. P. Bo- 
gardus, E. M. Bush, S. R. Miles, A. T. Stebbins, 
Charles H. Williams, N. L. McNamara, Sharon E. 
Jones, L. C. Abbott, and C. A. Ireland. There were 


| 
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also present as guests Vice-presidents E. E. Mitchell 
and D. F. Barber, together with Secretary M. L. 
Corey. The hosts of the occasion were E. C. Atkins 
& Company, represented by H. C. Atkins, N. A. Glad- 
ding, and S. R. Miles. 





CATALOG 21. 





The Brown Camp Hardware Company, Des Moines, 
Iowa, have recently issued a new catalog of general 
hardware. The catalog is bound in loose leaf form 
and is divided into nine sections, each complete in it- 
self, being devoted to one class of goods. 

In the 2,000 pages of the book are listed about 10,- 
000 articles, some of them illustrated in colors, em- 
bracing everything that is possible for a hardware deal- 
er to handle. 

Information as to how to obtain one of these mas- 
sive catalogs may be had by writing to the Brown- 
Camp Company. 


~~ 


RED DEVIL GLASS CUTTERS. 





The Smith & Hemenway Company are the manu- 
facturers of a line of glass cutters which they claim 
are the finest in the world. This line includes a variety 
of high grade glass cutters, each in a class by itself. 
The manufacturers assert, a feature which is original 
with Red Devil glass cutters is the hand-honed cutting 
wheel. This wheel they say is superior to any dia- 
mond and will outlast several ordinary glass cutters. 

It is said that glaziers who have once used Red 
Devil glass cutters cannot be induced to discard this 
wonderful tool. 

In the Green Book, Smith & Hemenway Company’s 
novel, loose-leaf catalog, the famous Red Devil glass 
cutters and tools are fully described and illustrated. 
These tools the manufacturers say are made of the 
best drop-forged tool steel and are the best many 
years of experimenting can produce. 

This catalog may be had by writing to Smith & 
Hemenway Company, 151 Chambers street, New 
York, New York. 


+. 
. 


EDWARD SHERLOCK CONVALESCENT. 





The many friends and business acquaintances of 
Ed. Sherlock, the popular representative of the Miller 
Lock Company, of Philadelphia, Pennsylvania, will 
learn with pleasure that the crisis incident to his recent 
‘serious illness has passed, and that he is now well 
upon the road to recovery. Mr. Sherlock was con- 
fined for a period of four weeks at the Jefferson 
Hospital, one of the principal institutions of its kind 
in Philadelphia. While still a patient at the hospital, 
he hopes soon to be able to leave. 





Anybody can cut prices, but it takes brains to make 
a better article-——Alice Hubbard. 


.@~>- 
> 


No man ever got nervous prostration pushing his 
business; you get it only when the business pushes 
you. 








TRADE=-MARK PATENTED. 





Joseph Sankey and Sons, Limited, Bilston, England, 
have secured United States patent No. 76,975 for a 
trade-mark in Class 14, for metals anq 
STALLOY metal castings and forgings. The par- 
76,975 ticular description of goods to which the 
trade-mark will apply is iron and steel blooms, billets. 
bars and sheets. Joseph Sankey and Sons claim use 
of this trade-mark since May, 1906. 


- 
oo 


AMERICAN ARTISAN EXCELLENT PAPER AND 
OF GREAT HELP. 


—_—— 





AMERICAN ARTISAN, 
Chicago, Illinois. 

Gentlemen: Enclosed please find check for $2.00 to 
renew my subscription for the AMERICAN ARTISAN for 
another year. 

The AMERICAN ARTISAN is an excellent paper and 
of great help to persons working in sheet metal work. 
It arrives at my office every Monday morning and 
usually is the first of my mail to be opened and glanced 
over at least and then more carefully perused in the 
evening. Viva AMERICAN ARTISAN. 

Respectfully yours, 
J. F. Trrrany, 
Franklin, Pennsylvania. 
April 30, 1914. 


a) 
OBITUARY. 





J. L. Bishop who was engaged in the hardware busi- 
ness at Quincy, Michigan, for 21 years, died recently. 


Charles H. Little died at his home in Freeport, IIli- 
nois, aged 81. He was the oldest dealer of crockery 
and glassware in the United States. One of his last 
acts before he died was to endow a home for the aged 
in his home city. - 

Andrew Kaiser of Columbus, Ohio, died at his home 
of heart trouble. The deceased was born in Germany 
67+ years ago and had been engaged in the hardware. 
roofing and sheet metal business at Columbus for al- 
most half a century. He is survived by a widow and 
four daughters. 


W. T. Hardesty, vice-president and general man- 
ager of Trumbull Steel Company, Warren, Ohio, died 
of heart trouble May 7, after an illness of several! 
weeks,-aged 57 years. He is credited with erecting 
the first tin plate mill in the United States, and devoted 
practically all of his life to the tin plate and sheet 
business. He was business district manager of the 
American Sheet & Tin Plate Company for a number 


- of years. Some years ago he purchased the Empire 


mill at Niles, Ohio, then sold it to the Brier Hill Steel 
Company. Two years ago the Trumbull Steel Com- 
pany was organized and the deceased had charge ef the 
erection of. the plant. 
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~ ADVERTISING CRITICISM AND 
COMMENT 


Helpful Hints for the Advertisement Writer 








This advertisement of the Stove & Furniture Ex- 
change, Greenboro, North Carolina, embodies a 
unique idea by combining an announcement with ad- 
vertising matter. The catch-line was sure to catch the 
eve of the reader. Following on down through the 
statements regarding Mr. Parish, the reader comes in 
immediate touch with the articles sold by the company 
and thereby receives a double impression—by learn- 


Mr. Parish 


Formerly with W. B. Terrell, is now 
with us. He is ar expert stove and 
furniture inan, and would be glad to 
see his friends at this establishment, 
which is now offering so many very 
rare bargains in stoves and furniture. 

We buy and sell old stoves and fur- 
niture, as well as offer brand new 
goods at lowest prices. - 


Stove and Furniture Exchange 
S. Elm 


Formerly Wi son’s Furniture Store. 


ing that the company’s business has been greatly 
strengthened by the addition of a valuable man and 
by receiving a description of the kind of business in 
which the company are engaged. The advertisement 
occupied a 2-inch single column space in the Green- 
boro News of February 17, 1914. 

ei @ 


In many ways the advertisement of W. H. Straub, 
which occupied a 3-inch double column space in the 
Milton, Pennsylvania, Standard of February 17, is an 
effective one. The very terseness of the statements 
brings the points home in a forceful manner and the 
stated fact that this particular mop will reach the 


A Revalation 
Gaic Polish Mop}... 


Genic HYGIENIC 


With its self-adjusting handle and pointed nose, it is 
easy to reach the hard-to-get-at places. 


Price $1.50 


W. H. STRAUB 


Hardware 
“hard-to-get-at places” is bound to interest some peo- 
ple who may have had difficulty along that very line. 
The ad, so far as type goes, is set up very attractively 
and gives the right degree of prominence to the dif- 
ferent statements according to their importance. It is, 
however, always best ‘to exert the utmost care as 
regards grammar and spelling in writing copy. These 
are essentials which are very seldom touched on, be- 
cause it is usually taken for granted that they are 
painstakingly watched. In W. H. Straub’s advertise- 


ment one of the words that hits the reader first— 
revelation—is misspelled. In case this happened to 
be a typographical error it shows the advisability of 
seeing proof on the ad before it is inserted. Then, 
again, this advertisement would have been read fai 
more and made doubly attractive had a border of any 
kind been added. Nothing brings out type better or 
makes good advertising statements carry more weight 
and magnetism than a border to set them off. 
* * * 

The advertisement of the Ph. Gross Hardware Co., 
which appeared in the Sentinel, Milwaukee, Wiscon- 
sin, May 3, is a strong one in every particular, and is 
a good example of a business getting ad. The descrip- 
tion of the Jewel Gas Range advertised, has been writ- 


Buy the Best Gas Range 


JEWEL 
It Costs No More 


HE ‘‘JEWEL’’' GAS BANGE is 
accented by all experts as being 
the standard. 


UNDREDS, yes Thousands, of 





lf It's From 


Gross Bannenge any Housekeepers can 
testify to the Efficiency and Economy 
It’s Good of ‘‘Jewel’’ Gas : 


HE ‘‘JEWEL’’ PATENT VER- 
TILATED OVEN with its Dou- 
ble Wall and Circulating System gives 
Maximum Results with Minimum Oon- 
rumption of Fuel ° 
HE ‘“‘JEWEL’’ ONE-PIECE 
STAR-SHAPED BUBNER, by 
virtue of its Construction, cannot pos- 
cibly become warped. 
HR VALVES IN A ‘‘JEWEL’’ 
never need packing, nor is it pos- 
eible for tham to: becoma gummed up, 
ond thercfore hard to manipulate. 
"{ HE. COOKING SURFACE. pro- 
vides Three Medium, One Large 
und One Simmering Burner, below 
whith ig a Removable Tray, insuring 
Perfect Cleanliness. 
VER ALL IS A SUBSTANTIAL 
CANOPY, carrying away all 
Odors and Excess Heat. 
ATENT LIGHTERS furnished 





onl Der 


eS 

















with all Gas Ranges Free of 


$27.59 \° ES 


ALL CONNECTIONS FREE 


PUGROSS HARDWARE [4 
426-428 Grand Ave. Milwaukee 
ten in a careful manner, and contains the necessary 


convictions which lead to sales. The display feature 
has been given sufficient attention, as two more force- 
ful lines than those which appear at the head of this 
ad could scarcely be used. 

The announcement at the bottom of the advertise- 
ment that all connections would be made free, is a 
feature which should inspire confidence in the mind 
of the prospective customer, relative to the responsi- 
bility of the advertisers. The ad occupied a six and 
one-half inch double column space, and is worthy of 
a little study on the part of retail hardware and stove 
dealers. 
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HEATING AND VENTILATING — 





P 





GILT EDGE FURNACES. 





An interesting folder describing the distinctive fea- 
tures in the construction of Gilt Edge Furnaces, has 
recently been issued by the R. J. Schwab & Sons Com- 
pany, Milwaukee, Wisconsin. Some space in this cir- 
cular is devoted to the co-operation talk of the manu- 
facturers. This co-operation plan is unique in the fact 
that the company offers to supply the dealer with 
everything that is necessary to popularize the latter’s 
store. 

The R. J. Schwab & Sons Company, claim that their 
Gilt Edge line of furnaces has something back of it be- 
sides the lavish extravagance of advertising literature. 
According to the company the Gilt Edge line of warm 
air furnaces is so full of merit, that for over thirty 
years these furnaces have demonstrated their supe- 
riority. 

To the interested, the manufacturers of this high 
grade line of furnaces, are prepared to send their hand- 
somely illustrated catalog together with full informa- 
tion concerning their co-operation plan. 
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“BEAVER”? BUSINESS BUILDERS. 








Beaver Furnaces are described by the Danville Stove 
& Manufacturing Company, Danville, Pennsylvania, 
as business-builders and profit-makers for dealers. 
While all good dealers desire to please their custom- 
ers, there remains the fundamental of all business 
dealings—the necessity for profit. The manufacturers 
of Beaver Furnaces assert, therefore, that greater 
profits result from handling this line. 

Beaver Furnaces are claimed to be durable, power- 
ful, economic, easily managed and uniform heaters 
constructed with special reference to use with either 
bituminous or anthracite coal, and comprising nine dif- 
ferent sizes. 

The grate of the Beaver warm air furnaces is the 
triplex pattern and is composed of six bars. In shak- 
ing, three bars are operated at each turn of the lever. 
This grate is said to be superior to grates having but 
one shank as only one-half the power is required to 
operate it. 

The fire pot is made of two equal parts having 
flanges on each. This construction is claimed to allow 
the upper and lower sections to expand and contract 
independently of each other during the process of 
heating and cooling. 


Casings are made in such proportion to the diameter ° 


of the fire pot as to produce a rapid circulation of 
warm air, at the same time allowing no air to pass into 
rooms above that has not been thoroughly heated. 
The Danville Stove & Manufacturing Company also 
manufacture a complete line of stoves and ranges and 


< 


with their enlarged facilities and modern equipment 
they are prepared to take care of all orders prompt'v. 

Catalogs of the extensive lines made by the com- 
pany will be mailed on request. 
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EFFICIENT DAMPER REGULATOR. 








The Parker Supply Co., 511 West 45th street, New 
York City, assert that they have a damper regulator 
on the market, which is the last 
word in durability, efficiency and 
simplicity. It goes under the name 
of Parker’s Sure Lock Clip and is 
said to live up to its title in a most 
satisfying manner. This damper 
regulator, its manufacturers claim, 
can be used with perfect results on 
any size or shape of dampers in 
ducts, furnaces or smoke pipes. They say that when 
Parker’s Sure Lock Clip is used, the trouble often 
found in properly regulating dampers is invariably 
eliminated. 

The clip of this damper regulator is composed oi 
malleable iron and brass, and has two attractive types 
of handles called L and T. The barrel contains the 
locking device, said to be a perfect one, which will hold 
the damper firmly in any desired position. The Park- 
er Supply Co. state that this locking device in the bar- 
rel of the damper regulator does away with many 
troublesome attachments and also assures the removal 
or installation of the damper without trouble. Dealers 
will receive some interesting literature upon request. 


DAMPER PATENTED AND ASSIGNED. 





Lock Clip. 








Heyman Rosenberg, New York, New York, has se- 
cured United States patent No. 1,096,563 for a damper, 
which he has assigned to the Parker Supply Company, 
New York, New York. In a damper of this descrip- 
tion there is comprised, in combination with a spindle 
fitting into the same, a handle having a hub which re- 











ceives and engages the spindle but permits independent 
endwise movement of the latter, a spring within the 
hub, tending to force it inward against the wall of a 
duct for braking action and also acting on the spindle 
to move it outward, means for limiting the outward 
movement of the spindle and manually operated 
means, independent of the spring for forcing the hub 


_inward at will. 
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AMERICAN 


Rn PORT OF COMMITTEE ON STANDARDIZA- 
rION OF THE USE OF THE PITOT TUBE.* 





Your committee offers the following report: 

Vor the theory of the Pitot tube and for the deriva- 
tion of formulae, reference should be made to the 
Iournal of the American Society of Mechanical Engi- 
neers, Vol. 34, No. 9, September 1912, “Measurement 
of Air In Fan Work,” by Chas. H. Treat; also dis- 
cussions in Vol. 35, No. 2, February 1, 1913, and Vol. 
No. 9, September 1913, “Pitot Tube for Gas 
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Approved Form of Static Tip “B” 
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Pitot Tube “C” 

















Method of making Pipe Traverse “D” 
Standard Methods of Using Pitot Tube. 


Measurement,” by W. C. Rowse. A report of Special 
Committee on standardizing of tests, Vol. 34, No. 11, 
November 1912, pages 1830 to 1832. Power, Vol. 37, 
No. 5, page 156, “Use of Pitot Tube in Air Measure- 
ment,” by Frank L. Busey. 

Pressure readings of 1 in. or less should be taken 
on an Ellison type differential draft gauge, graduated 
to at least hundredths of an inch, calibrated by a hook 
gauge. Readings over 1. in. should be taken either with 
an Ellison type gauge or with a U-tube graduated to 
at least tenths of an inch. Great care should be taken 


*Delivered at the annual meeting of the American Society of 
<a and Ventilating Engineers, New York City, January 20- 
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to have perfectly tight connections, especially on the 
static side. A slight loss of pressure here will cause 
a correspondingly high velocity pressure reading, and 
so will indicate too great a velocity. 

The reading should be taken at a cross section 
where the pipe is straight and the flow undisturbed. 
This should be preferably at least 10 diameters from 
the fan outlet, from an elbow, or from a change in 
cross section in the duct. This condition is difficult of 
attainment in many installations and where it can not 
be attained the average of the maximum practicable 
number of readings at the point farthest away from 
the outlet or obstruction should be taken. The read- 
ings should be taken over a plane at right angles to, 
and the tube should be pointed in a direction parallel 
to, the direction of the air flow. 

TABLE I. PIPE TRAVERSE FOR PITOT TUBE READINGS 


Distance from Center of Pipe to Point of Reading in Percent. of Pipe Diameter 



































. | 
a - | No. of | 
qua Rea® | ist R, | 2nd Rz/ 3rd Rg | 4th R, | Sth Rg | 6th R, | 7th R, | Sth R, 
Areas in ings 
Traverse 
3 12 20.4 35.3 45.5 
4 16 17.7 30.5 39.4 46.6 
5 20 15.5 27.2 35.3 41.7 47.4 
6 24 14.5 25.0 32.3 38.2 43.3 47.9 
7 28 13.4 23.1 29.9 35.3 40.1 44.3 48.2 
8 32 12.5 21.6 28.0 33.2 37.6 41.5 45.1 48.4 


| 





Pressure readings can not be taken over the face of 
an outlet with a Pitot tube the same as is done with 
an anemometer, but by inserting the tube in the pipe at 
the edge of the outlet with the tip of the tube pointed 
against the air flow, under the same conditions as 
illustrated in diagram A, a traverse of the pipe can be 
made at a point just before it reaches the outlet. 

The most difficult reading to take accurately in a 
current of air is the static pressure. The approved 
form of static tip shown by diagram B, is the form 
recommended for fan testing work. There should be 
8 or more clean holes 0.02 in. in diameter, an equal 
number on each side of a %4-in. tube 1/32 in. thicke 
The most approved form of Pitot tube combines the 
foregoing static tip with an impact tube as shown by 
Diagram C, by means of which total, static, or velocity 
pressure may be read. 


TABLE 2. CORRESPONDING VELOCITY FOR DRY AIR AT VARIOUS PRESSURES AND TEMPBRATURES 




















Pressure | Temperatures Degrees F. 

In | Oz. 50 60 | 70 | 80 | 100 | 150 200 | 300 | 500 550 

0.1 0.057 1242 1255 1266 1278 1300 1358 1413 1516 1704 1830 
0.2 0.1154 1757 1776 1791 1808 1841 1921 2000 2145 2411 2590 
0.25 0.1443 1965 1986 2003 2022 2059 2149 2235 2399 2696 2895 
0.3 0.1730 2151 2175 2193 2214 2254 2352 2447 2626 2952 3175 
0.4 0.2308 2485 2512 2533 2557 2603 271T 2827 3033 3409 3660 
0.5 0.2884 2778 2808 2832 2859 2911 3038 3160 3391 3812 4095 
0.6 0.3460 3043 3076 3102 3131 3188 3327 3462 3715 4175 4490 
0.7 0.4037 3287 3323 3351 3383 3445 3595 3740 4013 4510 4850 
0.75 0.4326 3402 3439 3468 3501 3565 3720 3870 4153 4668 5020 
0.8 0.4614 3524 3552 3582 3616 3682 3843 3997 4290 4821 5185 
0.9 0.5190 3728 3768 3800 3836 3906 4076 4241 4550 5114 5500 
1.0 0.5768 3929 3971 4005 4043 4117 4296 4470 4796 5390 5795 
1.25 0.7209 4393 4440 4478 4520 4602 4864 4997 5362 6027 6476 
1.50 0.8650 4812 4864 4905 4952 5042 5262 5474 5874 6602 7100 
1.75 1.0092 5197 5254 5298 5348 5446 5683 ; §912 6344 7131 7655 
2.00 1.1535 5556 5616 5664 5718 5822 6076 6320 6783 7624 8195 
2.25 1.2975 5892 5956 6007 6064 6174 6445 6704 7193 8085 8690 
2.50 1.4418 6211 6278 6332 6392 6508 6792 7066 7582 8523 9150 
2.75 1.5860 6514 6585 6641 6704 6827 7124 7412 * 7952 8938 9600 
3.00 1.7. 6807 6879 6937 7003 7130 7440 7742 8307 9336 10000 
4.00 2.307 7857 7942 8010 8086 $233 8592 8940 9581 10780 11580 
5.00 2.8840 8772 8867 8943 9027 9192 9593 9980 10710 12037 12900 
6.00 3.4600 9623 9728 9810 9903 10083 10523 10950 11750 13203 14180 
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In making a traverse of a rectangular duct the 
cross sectional area may be divided into a number of 
smaller rectangles and a reading taken in the center 
of each small rectangle. 

A round pipe should be divided into at least three 
concentric zones of equal area per foot in diameter, 
and four readings taken on a circle drawn through the 
center of area of each zone or ring. That is, readings 
should be taken across the horizontal and vertical 
axis of the pipe as shown on diagram D. The location 
of these points from the center is shown together with 
the accompanying table, No. 1, which gives the dis- 
tance from the center of the pipe to point of reading, 
expressed in per cent of the pipe diameter. To get 
exact results a small pipe should be divided into more 
zones than a pipe of larger diameter as the ratio of 
frictional surface to cross sectional area is greater, 
hence the more static pressure in proportion to the 
impact pressure, which correspondingly reduces the 
velocity pressure. 

The corresponding velocities for each of these read- 
ings should be determined and an average taken of all 
of these velocities in order to compute the air quantity. 
Inasmuch as the velocity varies as the square root of 
the pressure, accurate results cannot be obtained by 
averaging the pressure readings and taking the corre- 
sponding velocity as the average. 

The velocity may be determined from the velocity 
pressure by use of the formula. 


1096.5 J? 
W 


v = velocity in ft. per min. 

p = pressure in in. of water. Ome = 

w = weight of air in lb. per cu. ft. under the existing conditions of tem- 
perature, barometer and humidity. 

With dry air at 70 deg. and 29.92 in. barometer w = 0.0749 whence the 


formula becomes 












































v 


w= 405 YP 

With saturated air at 70 deg. and 29.92 in. barometer 
w = 0.0735 and 

ew = 4046 YP 


Where approximate results only are desired. 

For circular pipe, multiply the velocity pressure 
taken at the center of the pipe by 0.81 or the velocity 
by 0.91. 

For rectangular pipe, no definite factor can be given 
which is even approximately correct that will cover 
the varying proportions of width to height of the cross 
sectional area of rectangular ducts. 

Table 2 gives corresponding velocities for various 
velocity pressures of dry air. 

Your committee recommends the Pitot tube as a 
simple and convenient instrument for the measurement 
of air or gases, which, when used with the proper care 
and accuracy of reading, gives results with an error 
of less than 11% per cent with velocity pressures rang- 
ing from 0.1 in. upwards. 

Respectfully submitted, 
J. I. Lyte, Chairman. 





Many things difficult to design prove easy to per- 
formance.—Johnson. 
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Little do ye know your own blessedness; for to 
travel hopefully is a better thing than to arrive, and 
the true success is to labor.—Robert Louis Stevenson. 
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AIR WE BREATHE. 





“It is possible for a human being to live three weeks 
without food, three days without water, and approxi- 
mately three minutes without air.” This simple state- 
ment, made by the Chicago Health Department, should 
inake it very clear that fresh, pure air is the most im- 
portant element in the world for sustaining life. 

According to the Haynes-Langenberg Manufactur- 
ing Company, the only method of heating the home 
healthfully as well as comfortably, is by the use of a 
first-class warm-air furnace. From time to time nu 
merous improvements have been made in the construc- 
tion of their Front Rank Steel Warm Air Furnaces. 
Some of these improvements have been made at the 
suggestion of Haynes-Langenberg agents. In the de- 
velopment of every business it is essential that the 
demands and needs of the users of a product be 
closely studied in order that the necessary improve- 
ments be made. And who but the agent, or the dealer, 
is in a better position to supply the necessary informa- 
tion to the manufacturer? 

Absolute control of the fire being of extreme im- 
portance, a very practical feature has been introduced 
in the construction of I’ront Rank Steel Furnaces. 
The grate bars, which in the old style furnaces were 
all connected by means of cog wheels, so that the 
entire grate had to be shaken at once, are now made 
for individual shaking. The shank of each bar pro- 
trudes through the front of the furnace, so that any 
var may be shaken independently of the rest. 

The collars at the rear of the furnace are now made 
so that the collar on the radiator slips about ™% inch 
into the collar on the drum, forming a cup joint, giving 
double assurance against leakage. The elbow, to 
which the smoke pipe connects, can now be made in 
either steel or cast iron. The horizontal radiator at 
the rear is now all-cast. 

A coil opening, at the lower left-hand corner of the 
feed pouch, has entirely eliminated the expense and 
trouble of cutting holes through the drum occasioned 
when a customer desired to have a hot water coil in his 
furnace after it. had been in use. 

Further particulars concerning the latest improve- 
ménts in Front Rank Steel Furnaces, and informa- 
tion telling of their special agency proposition, may 
he had by writing to Haynes-Langenberg Manu factur- 
ing Company, 4045-4057 Forest Park Boulevard, St. 
Louis, Missouri. 
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PARAGRAPHS. 





The Economy Range & Heater Manufacturing 
Company, St. Louis, Missouri, has been incorporated 
by Max O. Hessel, William Heine and Harry R. 
Jones. Capital stock $50,000. 

The Economy Furnace and Heater Company of 
Wellston, Ohio, has been incorporated. The incor- 
porators are: J. H. Sellers, L. W. Vogelsang, E. H. 
Willis, J. H. Browne and C. E. Fitzpatrick. They will 
manufacture heaters. Capital stock $30,000. 
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Remember that Opportunity is a constant reader of 
advertisements. 
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PRACTICAL HELPS FOR THE 
TINSMITH 











DETAILS FOR GRAIN SHUTE. 


BY O. W. KOTHE. 

In breweries and grain elevators and mills and oth- 
er places where inclined shutes are used for transfer- 
ring of grain, the round pipe is often very unsatisfac- 
tory. This is because the grain always travels along 
the lower curve and wears through in a short time 
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SECTIONAL. DETAIL. 
trea CHUTE : 


Details for 


even though very heavy metal is used. To overcome 
this somewhat a rectangular shute is often used simi- 
lar as shown in the sectional detail where the body is 
made of 12-gauge steel. With this design the grain has 
a chance to spread and so wears all along the bottom 
with about the same 
through and to lengthen their life they are often 
lined with glass, similar as shown, and to pre- 


friction. Even these wear 


vent the grain from wearing through the sides up- 
right plates are also set in as shown. 
the hardest material and smoothest obtainable for 
shutes it gives excellent satisfaction, but great diffi- 


As glass is 


culty is experienced in setting in place because each 






slight twist may crack the glass. A 16-gauge steel cover 
is usually laid over the shute and bolted down to pre- 
vent dust from flying all around the building. 

The sectional elevation through side shows how the 
glass appears when in place and at the lower discharge 
and angle iron is placed which slightly projects above 
the glass to prevent the grain as it rolls over the edge 


from wearing it too fast. And also prevents it shoot- 
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Grain Shute. 


ing over towards the side of a lower shute and wear- 
ing it in that point. The part front view shows how 
the shute looks from looking at it from the other side 
INTERESTING SYSTEM OF LAYING OFF 
PATTERN OF SCALINE CONE. 





AMERICAN ARTISAN, 


Chicago, Illinois. 
I am sending, under separate cover, a proof draw- 
ing of system of laying off pattern of scaline cone to 


round pipe. Now, first | will develop a half pattern 


of a scaline cone that has for its base a circle as 
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would be made with line a-g—as. diameter. I first 
draw the side elevation to the desired scale, and then 
the plan which I divide into 12 equal divisions as 
shown, and project these points of division to thé base 
of the cone as at b, c, d, e, and f and radiate indefinite 
lines through these points. In the elevation O-g and 
O-a are shown in their true lengths. In order to de- 
termine the true lengths of the remaining lines I 
make a diagram of true lengths as follows: I draw a 


ment which may be completed by making g’-f’ in | 
pattern equal to g-f in the plan, f’-e’ in the patte 


at this distance and similar arcs crossed as the succ: 
until the point g” is reached when the development 


completed by drawing O-g” and tracing a cur 
through the points at the intersection of the ar 
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Drawing for Scaline Cone by Harry Frye. 


right angle as 1 m n and set off m-O the vertical height 
of the cone. The length of each line in the plan is 
now set off on the line m-n—this makes m-f in dia- 
gram of true lengths equal to O-f in the plan, m-e in 
the diagram equal to O-e of the plan, etc. Draw O-f, 
O-e, O-d, and O-e, etc., thus producing the lines of the 
scaline cone in their true lengths. From O in the 
diagram as center, with O-m, O-f, O-e, etc., as the 
respective radii describe arcs in the manner shown. 
At a convenient point in the pattern locate g’ and 


Drawing shows half pattern of this development. 
Now suppose we turn the round pipe to show the end 
view as represented by the large circle, and then roll 
our developed pattern into a scaline cone and balance 
it on the round pipe lengthwise with points a and b 
on the top edge of the round pipe, and it presents the 
appearance of our side elevation as shown. Now sup- 
pose we lift the cone from the round pipe in the side 
elevation and balance it on the round pipe as shown 
by the end view, with points a and g lengthwise and on 


draw g’-O. This line g’-O is one edge of the develo - 


equal to f-e in the plan, etc. The compass being «. ; 


sive points are located. Proceed in the manner sho\ » 
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of the round pipe and you will have a correct end 
: with respective radial line in their respective 
‘tions, of a scaliné cone of the same dimensions as 
i) the side elevation. Now to connect this scaline 
cone (with a diameter equal to a-g of the side eleva- 
tion on the plane D-C) we will have to extend the 
radial lines until they intersect the circle of the end 
view as at d’”%, e’”, c’”, etc. Now when you project 
‘ into side elevation until it intersects radial line 
d’’ in the side elevation this will show the side 
view of line O-d’”’” which slants to the left and toward 
you. The end view shows this line slanting to the left 
and from you. Now then we can clearly see that that 
line O-b”’ is nothing more than the extension of line 
()-b in the same direction and with the same slant; 
also that lines O-d”’, O-e’’’, etc., are the lines O-d, 
()-e, ete., extended as explained above. 

Now we will go back to our diagram, and we-see 
that O-g is a correct length. We see a line o-f which 
is a true length for the line O-f for a cone with a 
a-g as a base, but we want the length of O-f”’ of the 
side elevation which as before stated is nothing more 
than the extension of the line O-f until it reaches the 
round pipe. To do this simply extend the Jine O-f 
on the true slant as shown in diagram until it inter- 
sects the next line below or where a-f’”’ connects with 
the round pipe. We know this to be true because if 
all of the lines in the side elevation were extended to 
this line and we would develop a scaline cone with 
this line as a base we would get the true length of 
these lines as explained before. And if we would 
extend all of these lines in the side elevation to the 
line 5-6 and develop a scaline cone of that size it would 
have for its base a circle as would be made with line 
5-6 as the diameter. Can this be disputed? Now the 
true lengths for the remaining corresponding line are 
shown in the diagram of true lengths. Now to de- 
velop the pattern with O as center and line O-f”’, 
()-e’", -O-d’”’, O-c’”, etc., as their respective radii 
describe arcs as shown. Now it is a simple matter of 
extending the corresponding lines to their correspond- 
ing ares and trace curve through these points of inter- 
section and the cone is finished. To get the pattern 
of the frustrum pick lines from O to the top of the 
frustrum and set on respective lines in the pattern 
and trace curve through these points. Close analysis 
will show this to be a correct method and also my 
drawing in the Artisan of. May 2nd. Now in refer- 
ring to Mr. Chas. E. Atkinson drawing, he states on 
his drawing that “Radial methods changes the triangle 
lengths as shown in the plan and is therefore incorrect 
when applied as per your issue of April 18th, 1914.” 
This being Mr. Kothe’s drawing, I do not understand 
why, at the end of his letter, he makes the following 
statement: “The true lengths of all triangles will be 
found exactly as explained by Mr. Kothe.” If this is 
instructive and entertaining to your readers, I will be 
glad to take up any disputed part of this drawing or 
the one appearing in your May 2nd issue, with either 
Mr. Kothe or Mr. Atkinson. 


Respectfully, 


T/ 
1S 


V1 


pi 
} 


Harry FRYE. 


Tullahoma, Tennessee, May 18, 1914. 
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RETURN OF JAMES A. DAUGHERTY. 





Monday morning, May 18, James A. Daugherty, 
President of the National Association of Sheet Metal 
Contractors of the United States, returned to his home 
in Nashville, Tennessee, after a trip to Florida. Mr. 
Daugherty and his wife accompanied his father-in- 
law, who is an old Confederate veteran, to Jackson- 
ville, Florida, where a Confederate reunion was held. 

After visiting some points of interest in the vicinity 
of Jacksonville, it was the intention of Mr. Daugh- 
erty to take a trip to Havana; but the environments of 
Florida were so strong that he took his full quota of 
pleasure in the peninsular state. Mr. Dauglierty states 
five reasons why he did not go to Havana; they are: 
“T overdid myself fishing and bathing. I ran short of 
time, money and a further desire for pleasure.” 
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INEXPENSIVE TOOL FOR SHEET 
: IRON WORKERS. 





In the accompanying illustration is shown how to 
make a very useful clamp for holding hanging gut- 
ters in place while being 
soldered. This tool can be 
made from the heavy band 
iron that is used on bundles 
of sheet iron, or from % 
inch by 1 inch strap iron, 
either of which is very in- 





expensive. 
Sketch No. 1 shows the 
top half of the clamp, 





which has a link of heavy 
wire in the handle to hold 
the bottom half. shown in 
sketch No. 2, in place when 
clamped upon the gutter as 
shown in sketch No. 3. 
2 — Getter “en 
3 — Top Half. [hese clamps can be made 
Ss - ° . 
Clamp for Holding Hanging to fit the various sizes of 
gutters, and will be found 





Zi — Bottom Half 


Gutter Seams While 
Soldering. 


helpful when connecting seams while on a ladder. 

W. H. Regner, of Des Moines, Iowa, has been 
using these handy gutter clamps for some time past 
and reports favorably as to the results obtained. 
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USEFUL MACHINE WILL PUNCH AND SHEAR. 





Catalog No. 12 of the Ironton Punch & Shear Com- 


pany, of Ironton, Ohio, gives the description of an 
exceedingly useful machine, which, they claim, 
of an 


punches and shears material varying from 3 
inch to 2 inches in thickness. Moreover, the machine 
is provided with punches which will do still heavier 
work, either by means of a single punch or a gang of 
punches. These latter are illustrated in the catalog 
in the work of straightening rolls for light or heavy 
work. Heavy combination gang shears and punches 
are likewise shown, which are built for metal from 
48 to 120 inches in width and 114 inches in thickness 


of No. 28 gage material. 
———__ + oo 


We are proud of every man who helps. 
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Metal Branch of National Hardware Association 
Holds Annual Meeting at Pittsburgh 





The annual meeting of the Metal Branch of 
the National Hardware Association of the United 
States was held at Fort Pitt Hotel, Pittsburgh, Penn- 
sylvania, on the nineteenth and twentieth of May. 

It was the universal opinion of all those who at- 
tended the annual gathering that the meeting had 
been productive of much good to the Association 
and that no slight amount of very effective work had 
been done and reported by the various committees 
and the membership as a whole. 

The program of the annual meeting as carried out 
by the Metal Branch, runs as follows: 

TuEspAY MorNING. 

Opening Remarks—Mr. Andrew J. Cohen, Chair- 
man of the Metal Branch. 

Roll Call. 

Report of Jobbers’ Committee on Sheets—Mr. P. R. 
Jennings, Chairman. 

Discussion of the Same. 

Report of the Sheet Manufacturers’ Committee— 
Mr. W. S. Horner, Chairman. 

Discussion of the Same. 

Adjournment—12:45 p. m. 

TuESDAY AFTERNOON. 

Report of Jobbers’ Committee on Tin Plate—Mr. 
P. R. Jennings, Chairman. 

Discussion of the Same. : 

Report of the Tin Plate Manufacturers’ Committee 
—Mr. J. H. Himes, Chairman. 

Discussion of the Same. 

Discussion—Should Roofing Be Sold by the Pound 
Instead of by the Square? Mr. H. L. McKenzie of the 
Canton Sheet Steel Company. 

Discussion—Terms. 

\djournment—4 :30 o'clock p. m. 

WEDNESDAY MorNING. 

Discussion—Should Trade Journals Publish Low- 
est Net Prices? Mr. H. H. Rudd, of the George 
Worthington Company. 

Discussion—Competition Based on Honesty, Qual- 
ity and Service. 

Discussion—Should the Association Urge the Pass- 
age by Congress of a Bill to Enforce Correct Making 
of Products? 

Discussion—The New Tariff on Tin Plate—What 
Effect Is It Having on American Manufacturers and 
Distributors ? 

Unfinished Business. 

Adjournment—12:30 p. m. 

WEDNESDAY AFTERNOON. 

Discussion—Contractual” Obligations—Mr. J. H. 
Himes of the Carnahan Sheet & Tin Plate Company. 

Discussion—Less Than Carload Shipments From 
the Mill. 


Discussion-—Should Limits of Gauges Be Set for 
Fabricated Articles? 

New Business. 

Adjournment—4 :30 p. m. 

Also follows a list of the various committees : 

Meta COMMITTEE. 

Chairman, A. J. Cohen, Merchant & Evans: Com- 
pany, Philadelphia. 

P. R. Jennings, Bruce & Cook, New York, New 
York. 

Wm. T. Gummey, Gummey, McFarland & Co., 
Philadelphia, Pennsylvania. 

H. H. Rudd, Geo. Worthington Co., Cleveland, 
Ohio. 

W. H. Donlevy, Carter, Donlevy & Co., Philadel- 
phia, Pennsylvania. 

Fred L. Greely, The Herrick Company, Boston, 
Massachusetts. 

Geo. E. Garland, Townley Metal & Hdw. Co., Kan- 
sas City, Missouri. 

H. E. Nickerson, Congdon & Carpenter Co., Provi- 
dence, Rhode Island. 

Edgar Lyon, Lyon, Conklin & Co., Inc., Baltimore, 
Maryland. 

Secretary, George A. Fernley, Philadelphia, Penn- 
sylvania, 

SHEET MANUFACTURERS’ COMMITTEE. 

Chairman, W. S. Horner, American Rolling Mill 
Co., Pittsburgh, Pennsylvania. 

W. C. Carroll, American Sheet & Tin Plate Co., 
Pittsburgh, Pennsylvania. 

Jos. Andrews, Newport Rolling Mill Co., Newport, 
Kentucky. 

W. H. Abbott, Wheeling Corrugating Co., Wheel- 
ing, West Virginia. 

H. D. Westfall, La Belle Iron Works, Steubenville, 
Ohio. 

W. E. Manning, Youngstown Sheet & Tube Co., 
Youngstown, Ohio. 

Tin PLAte MANUFACTURERS’ COMMITTEE. 

Chairman, J. H. Himes, Carnahan Sheet & Tin 
Plate Co., Canton, Ohio. 

W. U. Follansbee, Follansbee Brothers Co., Pitts- 
burgh, Pennsylvania. 

EK. T. Weir, Phillip Sheet & Tin Plate Co., Weirton, 
West Virginia. 

F. M. Fuller, American Sheet & Tin Plate Co., Pitts- 
burgh, Pennsylvania. 

Joppers’ COMMITTEE OF TIN PLATE AND SHEETS. 

Chairman, P. R. Jennings, Bruce & Cook, New 
York, New York. 

H. E. Nickerson, Congdon & Carpenter Co., Provi- 
dence, Rhode Island. 

W. S. Wright, Wright & Wilhelmy, Omaha, Ne- 
braska. 
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|.. Greely, The Herrick Co., Boston, Massa- 
chusetts. 
dgar Lyon, Lyon, Conklin & Co., Inc., Baltimore, 
Marvland. 
(|. H. Rudd, Geo. Worthington Co., Cleveland, 
Ohio. - 

pening remarks were made by Andrew J. Cohen 
of Merchant & Evans Company, Philadelphia, and 
chairman of the Metal Branch. 

\ir. Cohen, who spoke appropriately on the sub- 
ject of the third annual meeting of the Metal Branch 
of the National Hardware Association, was exceed- 
ingly well received by the convening members. 

Roll Call followed. 

Then came the report of Jobbers’ Committee on 
Sheets, which was read by P. R. Jennings, of Bruce 
& Cook, New York City, New York, chairman of this 
committee. After the reading of this report a very 
interesting discussion of the same took place, in which 
a number of the members took part. Mr. Jennings 





A. J. Cohen, Chairman Metai Branch of the National Hardware 
Association of Jobbers. 

later read the report of the Jobbers’ Committee on 

Tin Plate, being chairman also of this committee. 

W. S. Horner of the American Rolling Mill Com- 
pany, Pittsburgh, Pennsylvania, as chairman of the 
Sheet Manufacturers’ Committee, read the report ot 
his committee, which was afterwards discussed at 
length. 

An address of peculiar significance to the trade was 
delivered by H. L. McKenzie of the Canton Sheet 
Steel Company. Because of its many interesting and 
instructive features Mr. McKenzie’s remarks are here- 
with reproduced : 


There seems to be enough evidence afloat to substantiate 

the belief that there is something radically wrong with the 
method of selling steel roofing and siding—that abuses have 
been thrust upon an unsuspecting consuming public is 
apparent. 
, If any unfair practice is indulged in by the mill, the 
jobber or the dealer, who is instrumental in the sale of 
these products, does it not behoove them from the point 
of considering their own interests alone, if not the con- 
sumer, to look over the field of action and start a sys- 
tematic housecleaning? 

The question as to the proper way to buy and sell 
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roofing and siding is viewed by many from as many different 
angles, and the method employed has been subject to much 
criticism, which has, no doubt, been justly placed. 

In the sale of these goods there are five parties inter- 
ested—the mill, the fabricator, the jobber, the dealer and 
the consumer. And where the mill sells direct, there are 
only three parties involved—the mill, the dealer and the 
consumer. 

It is quite a long step from the mill to the consumer, 
and therefore much chance for juggling until the material 
finally reaches its resting place upon the roof—there its life 
to be determined by the efficiency employed in its manufac- 
ture 

It wouid seem without doubt that :t lies with the mills, 
who are the original producers of the semi-finished material 
which is ultimately made into roofing, to take the initiative 
and champion the cause for uplifting and the maintenance 
of “quality” at all hazards. This should be viewed seriously 
by ali mills and they should be vitally interested, as that is 
the part of their bread and butter, and incidentally without 
any honey under present conditions. 

We have heard one mill say: “What is the difference 
how we sell roofing and siding? We propose to sell our 
customers in the manner which they may prescribe, and it 
makes no difference to us.” That is one way of looking 
at it, but under present practice indulged in by many, we are 
led to believe that there will not be much headway made 
regarding the maintenance of “quality.” 

The fatt remains, however, that there really should be 
no difference whether roofing was sold by the pound or by 
the square, providing there is an honest purpose back of 
every seller and every buyer, and full weights in accordance 
with the adopted standards are adhered to. 

One thing is certain: A seller should receive no more 
money one way cr the other, whether he sells by the pound 
or the square, and if standard weights were adhered to, sub- 
ject to the allowable 2% per cent leeway in rolling sheets, 
either light side or heavy side, the square plan would be 
more feasible for all concerned. But as before stated, under 
the practice now employed, we are inclined to think, would 
be to the detriment and to the sacrifice of “quality.’”’ 

The jobbers say it is a difficult matter for them to pur- 
chase by the pound and resell by the square, causing an 
endless amount of confusion, owing to their customers’ un- 
familiarity with gauges, weights, etc. It is needless to deny 
the fact that this plan is more or less complicated, and the 
consumer is very apt to demand buying roofing and siding 
by area. 

It seems that the jobber could easily buy by the pound 
and demand full weight material in the different gaug’es, and 
see that he got it. And in the resale of this product could 
take into consideration the 2% per cent permissible leeway in 
rolling, in making his price to his customer by the square. 
Would not such a stand taken by the jobber contribute to 
the uplifting and the maintenance of the quality of the 
roofings as well as all other sheet metal products? Does 
not the mill need the jobber’s co-operation, and the dealer 
also contribute his share alcng these lines? 

We cannot entirely excuse the consumer and venture 
the assertion that he to some extent contributes to the abuses 
indulged in by the sale of these goods, owing to his desire 
to obtain this material at a low cost, quality seemingly for- 
gotten. But he is fooling himself and is the actual sufferer. 

The practice of referring to standard gauge has been 
indulged in by many. I do not think it is wise to use such 
a term. Standard gauge has been construed by many as 
being the lightest possible to obtain and the lighter it is, 
evidently the more standard it becomes. 

If there is any standard to be used at all, it should be 
the base, No. 28 gauge, and full weight. 

One thing seems clear and that is, there should be one 
adopted plan of selling roofing and siding, either by weight 
or by area. 

Any concerted action on the part of mills or sellers in 
the way of an adopted plan for selling, which has for its 
purpose “fair treatment” to all concerned, is not in any sense 
in defiance of the Sherman Act or any other law. Why then 
not a concerted action on the part of the mills along the 
above mentioned lines? 

We are certain that the jobbers, if they consider their 
own interests and welfare as far as the sheet metal business 
is concerned, will lend their hearty co-operation and be 
willing to purchase this material in the manner which it 
would seem best for all concerned. There must, however, 
be back of this movement a sincere purpose which we can 
but assure is the only thing that will win in the end. 

I have taken the trouble to feel the pulse of the mills, 
fabricators and jobbers, ard while there is a very much 
diversified opinion expressed regarding the method of sell- 
ing, there seems to be the consensus of opinion that in order 
to eliminate the existing evil it is necessary to buy and sell 
by the pound. 

I have had= many expressions from jobbers throughout 
all parts of the country, and many indicate a preference of 
the pound plan, due to the fact that it is a more convenient 


way to market these goods, and, in fact, their customers 
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usually demand buying by the square. But in nearly every 
case the jobber expresses a wish that there could be some 
feasible plan adopted by which they could buy by the pound 
and sell in the same manner or in some other manner that 
would not be complicated and at the same time bring about 
a correction of the evil practiced in light weight material. 
Does this not indicate clearly it is the consensus of opinion 
of both buyers and sellers that roofing and siding is not 
being legitimately exploited? 

A word regarding the fabricator, or the man who buys 
his sheets from the mill and forms them into roofing to sell 
to the jobber or dealer. Do we not need his co-operation in 
the maintenance of quality aud a square deal to everybody 
concerned ? 

Mills well know it is the endeavor of every fabricating 
plant to purchase their sheets forever on the light side. 
Why? Because they sell pipe and trough by the foot and 
roofing by the square. You fully realize that no mill desires 
to roll sheets on the light side, and they do not believe in 
encouraging any action that would tend to the degrading 
of the business. There is a 2% leeway to rolling sheets which 
should work as fair for the mill as for the buyer. 

No one mill can stand out against a demand for irreg- 
ular practice unless they have the assistance and co-operation 
of other mills; or, in other words, we again get back to the 
proposition of concerted action in the interest of a square 
deal to all, and by this plan alone the desired results can be 
obtained. 

I desire fo read you a few opinions obtained from the 
jobbers, as before mentioned in this letter, which will give 
you a line on the prevailing sentiment regarding the sale of 
roofing and siding. 

Trusting that this may form a basis for a wider and 
more intelligent discussion among the members present, 
which will ultimately lead tc some feasible plan which will 
be put into exécution and work out to every buyer’s and 
seller’s benefit. 


J. H. Himes, general manager of the Carnahan 
Sheet & Tin Plate Company, Canton, Ohio, chairman 
of the Tin Plate Manufacturers’ Committee, read the 
report of his committee before the meeting, this re- 
port likewise coming in for its share of discussion on 
the part of the gathering. 

Later on in the course of the annual meeting, Mr. 
Himes delivered a brilliant address on the subject 
of “Contractual Obligations.” 

The address follows herewith in full: 


Mr. Chairman and Gentlemen: When I received Mr. 
Cohen’s letter of several weeks since asking me to prepare 
a paper for this occasion on the subject of “Contractual 
Obligations,” I was at first thought disposed to ask our 
chairman to excuse me, and to assign to another this paper. 
I was not so inclined because I did not care to give to this 
all important subject my time, nor was I so disposed for the 
reason that I could not arrange to give the thought the essen- 
tial and subsequent work due the subject in question. My 
reason, in part, for desiring to avoid the preparation of this 
paper, I expressed to you with some embarrassment, for it 
was very doubtful to me if I could say anything to you 
gentlemen that would better the condition which prompts the 
discussion of “Contractual Obligations.” On the other hand, 
it was very certain to me that my honest and frank ex- 
pressions of my feelings on this subject would cause no 
little criticism of the speaker and his opinions. 

As is ordinarily my custom when in doubt, I determined 
to defer immediate decision in my reply to Mr. Cohen, and 
to think further over the request with which he had priv- 
ileged me before wiring him an acknowledgment of his letter. 

After careful thought I concluded to dictate this paper. 
Mr. Chairman, I would have you know that I am keenly 
appreciative of the faith and confidence which you have evi- 
denced in me by reason of your honoring me to the extent 
of opening the discussion on this important subject—the 
abuses of which all here are thoroughly conversant with; 
the elimination of which abuses so few seem to be really 
interested in, at least to the extent of lending their co- 
operation towards such an elimination. 

If your intent and purpose in asking me to prepare this 
paper is to open a discussion, then I believe that I shall have 
successfully served you, prior to my concluding this dicta- 
tion, I shall express to you my feeling with honestness, 
frankness and fearlessness. I have said my feelings, but 
understand me my opinions are only given to you after 
having received opinions in one way or another from a goodly 
number of both sellers and buyers. 

And now Mr. Chairman and Gentlemen: I want you to 
know that J speak not as one associated with any particular 
industry. I am temporarily divorcing myself from any and 
every business association. No company or compdnies that 
I may have the privilege of serving; no individual, or indi- 


viduals with whom I may be associated, are to any ex: 
responsible for my words at this time. I alone can be |) \d 
accountable. I would have you consider me at this time jy 
the position in which I now appear before you, as neit er 
connected with a selling nor buying organization. [1.;- 
much as this paper is apparently to represent an impari,| 
view of conditions, as seen by the speaker, then underst:..( 
that I speak from an impartial unprejudiced viewpoint, w :h 
but one ptirpose, and that is to say something that : 
eliminate the wrong and in its stead install the right. 

Contractual obligations began with the birth of |e. 
Most of us believe that she had an implied contractual 0} \\- 
gation not to eat the apple, but such a contract would |< 
null and void as its obligation—as mankind has since lear: 
—was an immoral one having no validity in law. Bef. re 
considering further this matter it is well that we consider 
the limitations of this subject. -In the first place we, as 
buyers and sellers of sheet steel, tin and tin plate produci; 
therefore this subject of contractual obligations is limit«d 
in this discussion to contracts for these commodities. Unde: 
standing this point, let us understand what is, and what is 
not, a contract, in our particular business. Both sellers and 
buyers in this room know what we mean by a contract 
I refer to an agreement properly executed by both parties. 
promising to sell on the one hand and promising to bu 
on the other hand, a certain quantity of a given commodity, 
or commodities, at a stipulated price for a stated length «i 
time. These agreements in our business we call “contract 
Never mind for the present what they really are, suffice | 
say that they are referred tc as “contracts.” 

Is an order a contract? My answer is that when accepted, 
it is a contract. An order in itself is nothing but an offer 
to contract. An order becomes a contract when the minds 
of the giver and receiver meet in agreement on its terms. 
I believe all sellers and buyers should be conversant with this 
part of the law, inasmuch as it will far to aid in settling 
the right of the seller to disregard or refuse to fill an order, 
and of the buyer to countermand same after it has passed 
out of his hands. I shall not ask further of your indulgenc: 
in this particular phase of contract law, other than to sa) 
that if any of you are interested in what constitutes accept- 
ance of an order, or any other legal points in this relation, 
that I have with me “An Interesting Analysis of the Legal 
Aspect of the Giving and Accepting of An Order, or the 
Delivery of Goods,” as furnished by a reputable attorney. 

And now, gentlemen, what is really a real contract? 
In order to make a contract there must be two-or more 
parties, a man cannot contract with himself. All parties to 
a legal contract must be of sufficient metal capacity to enter 
into that sacred relation; for, gentlemen, what is more 
sacred than a man’s word to his fellow man? His agree 
ment based upon a sufficient consideration to do or not to 
do a particular thing. In my limited time it is impossible 
to cover the vast field of the law of contracts, and even if 
this time were allotted me I doubt if it would be worth the 
time necessary for me to read, and for you to listen, to such 
remarks. The time has come to speak plainly on this 
subject. 

Mr. Chairman, why did you choose for discussion at 
this time the subject of “Contractual Obligations”? I'll tell 
you, sir, why you put such a paper on your list—because 
of the shameful, disgraceful disregard for contracts between 
the sellers and buyers of products such as are handled by 
those present here today. It is unnecessary for me to tell 
you in what way these contracts are disregarded, you know 
that as well as I do. 

The conditions in contractual obligations, as we know 
them today, are attributable, very large—in fact almost en- 
tirely—to the weakness in the disposition of the seller. Pur- 
chasers, Adam broke that implied contract, but Eve was by 
no means blameless in the matter. Quote me if you care to 
as saying that the seller by his weakness in complying with 
buyers’ requests caused in due course the present condition 
in the relation in question. Granting this to be a fact, is 
it right, is it fair that the buyer should continue to consider 
contracts» between our sellers and buyers as obligatory on 
the seller alone? Do not we in this business have any sense 
of regard for a contract? For an example on the views of 
the sacredness of contractual obligations I refer you to the 
rigid adherence of the President of the United States to the 
enforcement of that section of the Hay-Pauncefoote treaty 
relating to the payment of tolls on the Panama Canal. I 
have been. unable to find any other business or industrial iine 
wherein the seller and the buyer enter into a properly ex- 
ecuted agreement binding upon the one party only. In our 
business that party is the seller, such a contract is demoral- 
izing. _ Sellers, unless you can and will make contracts 
mutually binding, you should, it seems to me, discontinue 
making any contracts at all. Buyers, sooner or later, unless 
you discontinue your unreasonable request that your sellers 
disregard the contract price and meet a lower price made 
you, or that you have heard of as having been made; unless 
you discontinue contracting in unreasonable excess of your 
requirements; unless you discontinue asking the mill from 
whom you have purchased the material to alter the contract 
in this or that respect, I-say to you, gentlemen, that unless 
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liscontinue these iniquitious, ruinous practices, that 
r or later the mill will be absolutely compelled to 
a “no-contract” policy, for no mill in God’s beautiful 
rse can continue this practice with its attendant losses 
‘ot go into bankruptcy. These are facts, gentlemen, and 
1eir confirmation I respectfully refer you to any seller 
ieet steel and tin plate products. 
\re we in business for earnings with a thorough dis- 
recurd for honor; have we lost all sense of regard for our 
A contraet is a promise, a vow. I want to say to 
that when inevitable fate terminated after a very limited 
i;sration the greatest contract I have ever made, that I found 
greatest consolation in the fact that I had kept every 
r, every word of that contract. This business in which 
are engaged is but the survival of the fittest. Only busi- 
ness that is conducted in an honorable, straightforward, 
businesslike manner can live! all else must sooner or later 
sicken and die. The actions of the members of this branch 
will have an effect directly, or indirectly, that will prac- 
tically revolutionize contractual obligations. The seller can 
eliminate the condition, but only by drastic action, which is 
incerely to be hoped will be unnecessary. The buyer is the 
offender. He has the remedy at his disposal. I pray that the 
buvers herein represented will take some action to assure the 
seller that a contract is not a contract nominally but really. 
I hear talk of revising this clause or that clause in con- 
tracts. In yesterday’s meeting you unanimously voted in favor 
of a uniform contract, adopting the suggestion of your com- 
mittee in this regard. To my mind it all means nothing 
unless a proper, a right, regard is evidenced by the buyer 
the relation in question. The purchasers of sheet steel 
and tin plate products are, as a class, far above the average. 
Seller, buyer, let us get together today and reach some 
understanding or take some action that we can and shall 
adhere to a contract obligation, thereby evidencing to the 
business world that we can conduct our business on business 
principles. I thank you. 


The various discussions billed in the offieial pro- 
gram and given above were now taken up in order and 
thrashed out to the satisfaction of the assemblage. 

The annual meeting was distinguished by a record 
attendance, one hundred and fifty members being 
present and much gratification was expressed on all 
sides over the good accomplished in the course of the 
meeting. 

The distinguishing feature about the Annual Meet- 
ing of the Metal Branch was the very evident spirit of 
all those members present, of harmonious and con- 
centrated effort to accomplish the further uplift and 
progress of the sheet metal trade. 

It was apparent to all that a broad-plained deter- 
mination was alive in the minds of the convening mem- 
bers to improve, wherever possible, the present high 
and efficient standard of the trade at large. 


ol 





THE RAPID SLITTING SHEAR. 


Otis L. Fuller, manufacturer of tools at Goshen, 
Ind., is featuring a line of rapid slitting shears, which 
is said to be one of the finest in existence. Especially 
encouraging reports have been received by the firm 
from dealers, regarding style No. 1. It seems that this 
model is creating a big demand and is furnishing deal- 
ers and consumers profit and satisfaction. 

Style No. 1 of the Fuller rapid cutting shears line 
is said to be a great labor saver in tin and cornice 
shops, and is claimed to cut strips of metal for any 
purpose, and far more rapidly and better than any 
other kind of shears. This model is manufactured of 
No. 16 steel, is unusually light and has a 15-inch 
throat. It has a graduated table and rapid action 
gauge and the cutters are made with two cutting edges. 
It is said that these shears cut elbows and circles with 
absolute accuracy. : 

Otis L. Fuller has a very complete and attractive line 
of rapid slitting shears and is anxious to demonstrate 
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its profitableness to dealers, who are as yet unfamiliar 
with it. A descriptive catalog, with illustrations and 
details will be sent upon request. 


2 
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ORNAMENTAL DESIGN FOR PLATE FOR DROP- 
LIGHT FIXTURES PATENTED AND 
ASSIGNED. 





Paul Mohrmann, Chi- 
cago, Illinois, has secured 
United States patent No. 
45,764 for an ornamental 
design for a plate for 
drop-light fixtures, as 
shown in accompanying 
illustration, which he has 
assigned to the Friedley- 
Voshardt Company, Chi- 
cago, Illinois. 
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AN OLD CAMPAIGNER. 


Frederick J. Knoedler, an old-time friend of 
AMERICAN ARTISAN, has opened a place of business 
at 60 North 2d street, Philadelphia, as a manufacturers’ 
agent and dealer in tin plate and metals, and tinners’ 
and roofers’ supplies. 

For more than twenty years Mr. Knoedler was em- 
ployed by Calvert & Holloway, 68 North 2d street, 
who discontinued business on account of the death of 
P. B. Calvert. While working with this firm, Mr. 
Knoedler became acquainted with a host of people, to 
whom he wishes to express his appreciation of their 
confidence and hopes they will continue to entrust their 


orders to him, 


+> 


GENERAL CATALOG. 





A new catalog, splendidly illustrated, has recently 


-been published by Lyon, Conklin & Company, Incor- 


porated, manufacturers of conductor pipe, stove pipe, 
roofing sundries and sheet metal workers specialties, 
and jobbers in general hardware, including cook stoves, 
heaters and warm air furnaces. 

The first few pages of this catalog is devoted to 
weights, measures, dimensions, rules and_ recipes, 
which will be found invaluable to sheet metal work- 
ers, roofers and dealers in sheet metal and roofing 
materials. 

A product which is an exclusive feature of Lyon, 
Conklin & Company is next introduced. It is claimed 
by the company that Lyonel Metal is the result of 
over 50 years of experimenting. They say it is a revel- 
ation of what can be accomplished by a scientific com- ~ 
position of pure metals. Lyonel Metal comes nearer in 
substance and lasting qualities, than anything yet pro- 
duced, to the old time charcoal iron, as made in Wales 
fifty years ago. 

The makers can furnish Lyonel Metal in any of the 
forms shown in their catalog, such as galvanized or 
black, flat or corrugated sheets, “V” crimped roofing, 
brick and stone siding and conductor pipe. 
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About thirty-five pages of sheet metal products and 
roofing sundries are followed by several pages dis- 
playing floor and wall registers, furnace pipe and fur- 
nace pipe fittings. 

In compiling this catalog the company have en- 
deavored to make it general in every sense of the 
word, so that it might be used by sheet metal work- 
ers or hardware dealers as a book of reference. So 
many articles are listed in this superb book that it is 
possible have to give the reader only a faint idea of 
the products handled by the company. Information 
as to how to obtain one of these complete catalogs may 
be had by. writing to Lyon, Conklin & Company, In- 
corporated, Baltimore, Maryland. 


- _ ~-eoo 


NOTES AND QUERIES. 


FLAT NOSED PLIER. 
From French & Welch Hardware Company, Bismarck, 
North Dakota. 
Wouid you kindly inform us where we can obtain 
a flat-nosed plier with the nose 144 inches or 1% 
inches wide (six or seven inches long) ? 
Ans.—Smith & Hemenway Company, 151 Cham- 
bers Street, New York; Simmons Hardware Com- 
pany, St. Louis, Missouri; Henry Disston & Sons, 
Philadelphia, Pennsylvania; Bullard & Gormley, 175 
North State Street, Chicago, Illinois; North Brothers, 
Philadelphia, Pennsylvania; Stanley Rule & Level 
Company, New Britain, Connecticut. 
OUTSIDE IRON STAIRWAYS. 
From S. C. Lamson, 122 East Washington Street, Morris, 
Illinois. 

Kindly advise me of the names and addresses of a 
few firms manufacturing outside iron stairways. 

Ans.—New City Iron Works, 49th and Racine Ave- 
nue, Chicago, Illinois; Union Foundry Works, 38 
South Dearborn Street, Chicago, Illinois; Sullivan- 
Korber Company, 2437 West 21st Place, Chicago, 
Illinois. 

PUMP. 
‘rom A. J. Harlander, Ellsworth, Wisconsin. 

Kindly advise me where I can get.a suction pump to 
pump out dirty water from the bottom of cisterns. 

\ns.—Fairbanks, Morse & Company, 900 South 
Wabash Avenue, Chicago, IIlinois. 

7 ECTOR. 
From E. St. John, Walkerton, Indiana. 

Kindly inform me of a concern manufacturing an 
ejector that will raise the water out of a wash tub 
either with electric or water power. 

Ans.—Fairbanks, Morse & Company, 900 South 
Wabash Avenue, Chicago, Illinois. 

TIN CANS. - 
From Johnson Brothers & Sasse, St. Charles, Minnesota. 

Kindly inform us where we can purchase one gallon 
tin cans with screw tops. They are the ordinary square 
cans about 34%x6x11 inches with a can screw on top. 

Ans.—American Can Company, 104 South Michi- 
gan Avenue, Chicago, Illinois; and Buhl Stamping 
Company, Detroit, Michigan. 

mae w ns Sevens ae 

W. C. Tietz, Watertown, Wisconsin, has purchased 

the Wisconsin Tinning Company. 


SECURED POSITION THROUGH AD IN 
AMERICAN ARTISAN. 


AMERICAN ARTISAN, 
Chicago, Illinois. 

Gentlemen: Well, I got a position through your 
journal O. K. AMERICAN ARTISAN is a hard one to 
beat. A man doesn't know what he is missing by not 
taking the journal, especially to tinners. The patterns 
alone in the journal are worth more than $2.00 per 
year. 

Please also send me my last week’s journal as | 
don’t want to miss any. I am saving all patterns and 
making a book. 

Yours truly, 
L. O. Battey. 
121 North 7th street, Care of Oxford Hotel, Fort 
Dodge, lowa. 
April 28th, 1914. 





PLUCK THAT ENDURES. 


Keep eternally “at it.” The purest water and the 
richest ore lie at the greatest depth—the coveted order 
is the one that seems just beyond our reach. Per 
sistent digging will bring them, one and all, to the top 

“The many fail—the one succeeds’—and that one 
is the persistent fellow. Fight your way through bar- 
riers of your customers’ objections, even when the 
bones of those who half-heartedly tried before you are 
enmeshed in their thorny branches. 

When everything goes wrong, believe more stead- 
fastly in your powers, and strive harder to apply them 
to practical use. Keep in view this fact; that so long 
as the law of supply and demand endures, there will 
be a need of salesmen and plenty. of business for those 
who equip themselves with care. Persist; the reward 
is worth the effort. 

Look to the novelist, Stevenson, as a model of 
manly persistence. Editors refused his “copy,’’ pub- 
lishers ignored him. Hungry, ill, and friendless, he 
lay at night on the unsheltered hillside, “with the half 
of a broken hope for a pillow’’—and busied his brain 
with ways for making his work so wonderfully per- 
fect that it shouid command fame. Success did not 

come to him; he pursued it and brought it down. 

Competition is not so much a matter of warfare 
between your house and another, as a trial of skill 
between yourself and the representatives of rival lines. 
In other words, the personal, rather than the commer- 
cial, element predominates in it. If you are to win 
against competitors, you must study the game untir- 
ingly, accept hard knocks with cheerfulness, and learn 
from hardship how to strengthen your selling method. 

Salesmanship is the most comprehensive of all the 
arts, and the art which assures the biggest return. You 
do not require genius—you need just persistence—to 
get ahead in it.—R. R. Scotten, in Michigan Trades- 
man. 

noittiaiigalccsiticmnbidiadies 

“Nonsense, child. Nature never makes a ferret in 
the shape of a mastiff. You'll never persuade me that 
I can’t tell what men are by their outsides.”—George 


Eliot. : 
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NEW PATENTS. 
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1,096,015. Gate-Operating Mechanism. Joseph H. 
Boudreau, Grant township, Kearney county, Nebr., assignor 
of one-half to Rock Forest, Logan township, Nebr. Filed 
Feb, 10, 1913. Serial No. 747,384. 

1,096,019. Lamp-Chimney Holder. Daniel W. Burgin, 
Garner, Tex., assignor of one-third to J. W. Wright, Garner, 
Tex. Filed Sept. 8, 1913. Serial No. 788,688. 

1,096,067. Gearing. Bert A. Stocking and Hiram Men- 
denhall, Audubon, Iowa. Filed Jan. 16, 1905. Serial No. 
241,208. 

1,096,072. Miter-Box. Gust Swanson, Rockford, Ill. Filed 
May 19, 1913. Serial No. 768,520. 

1,096,073. Handle for Lawn-Mowers. Charles H. Taylor, 
Newburgh, N. Y. Filed Nov. 7, 1913. Serial No. 799,728. 

1,096,105. Laundry Stove. Wong I. Gong, West Hoboken, 
N. J. Filed Jan. 6, 1914. Serial No. 810,581. 

1,696,204. Shield for Cooking Utensils. James E. Tag- 
gart, Houston, Tex. Filed Sept. 29, 1913. Serial No. 792,494. 

1,096,218. Reinforced Sheet-Metal Panel. Leslie G. Berry, 
Des Moines, Iowa. Filed June 7, 1911. Serial No. 631,795. 

1,096,295. Metal Window Construction. Alexander From- 
hold, Rutherford, N. J., assignor to S. H. Pomeroy Company, 
N. Y, N. Y., a corporation of New York. Filed Aug. 7, 1913. 
Serial No. 783,480. 

1,096,312. Metallic Bin. Malcolm J. McMartin, Duluth, 
Minn., assignor to Duluth Corrugating & Roofing Company, 
Duluth, Minn., a corporation of Minnesota. Filed Dec. 1, 1909. 
Serial No. 530,768. 

1,096,342. Rake. Henry D. Alexander, Canton, Ohio. 
Filed Dec. 23, 1913. Serial No. 808,432. 

1,096,364. Bottle Cap or Closure. Charles Hammer, 
Brooklyn, N. Y., assignor to The American Metal Cap Com- 
vany, Brooklyn, N. Y. Filed Aug. 8, 1912. Serial No. 714,- 
149 


1,096,387. Rat-Trap. Loui Pezzolo, San Jose, Cal. Filed 
\ug. 15, 1913. Serial No. 784,922. 
_ 1,096,388. Steam-Heated Sad-Iron. Victor Pietrafesa, 
Syracuse, N. Y., assignor of one-third to William FE. Lape and 
ne-third to Frederick C. Baird, Syracuse, N. Y. Filed Aug. 
11, 1913. Serial No. 784,285. 

1,096,450. Couch-Hammock and Convertible End and 
Back-Rest Therefor. Isaac E. Palmer, Middletown, Conn., 


assignor to The I. E. Palmer Co., Middletown, Conn., a cor- 


' 1,096,782 

















poration of Connecticut. Continuation in part of application 
Serial No. 721,765, filed Sept. 23, 1912. This application filed 
Nov. 6, 1912. Serial No. 729,792. 

1,096,466. Hinge. Samuel Soss, New York, N. Y., as 
signor to Soss Manufacturing Co., Brooklyn, N. Y., a cor- 
poration of Maine. Filed Aug. 23, 1913. Serial No. 786,292. 

1,096,488. Dust-Mop. Walter H. Billings, Arlington, 
Mass., assignor to Milton Chemical Company, Cambridge, 
Mass., a corporation of Massachusetts. Filed July 25, 1913. 
Serial No. 781,076 

1,096,496. Caiker’s and Painter’s Tool. John Dysko, West 
Hoboken, N. J. Filed May 3, 1913. Serial No. 765,205. 

1,096,517. Plumb Bob and Level. Robert A. Sparks, Vin- 


cennes, Ind. Filed Jan. 3, 1913. Serial No. 739,929. 

1,096,529. Detachable Handle for Screw-Drivers. James 
W. Eggleston, Minneapolis, Minn. Filed June 22, 1912. Serial 
No. 705,225. 

1,096,541. Holder for Safety Razor Sets. Richard 
Kamper, New York, N. Y. Filed Dec. 9, 1913. Serial No. 
805,511. 

1,096,602. Safety Can-Opener. David H. Coles, Brook- 
lyn, N. Y. Filed Jan. 19, 1914. Serial No. 812,865. 

1,096,612. Sheet-Metal Structural Element. Clifford L. 
Dunbar, Detroit, Mich. Filed Dec. 17, 1912. Serial No. 
737,159. 

1,096,629. Barn-Door Hanger. William M. Kirkpatrick, 
Shelby, Ohio. Filed Feb. 3, 1913. Serial No. 745,798, 

1,096,674. Barrel. Henry Breeden, Vienna, Va., assignor 
to Albert Sidney White, New Orleans, La. Filed July 15, 
1913. Serial No. 779,197. 

1,096,684. Metal Cutter or Shears. Dave W. Collins, 
Earl, Ark. Filed Feb. 26, 1913. Serial No. 750.923. 

1,096,689. Saw-Sharpener. William La Fayette Dekle, 
Macon, Ga. Filed Oct. 31, 1913. Serial No. 798,521. 

1,096,693. Undercut-Saw Guide. Charles Deverell, Port- 
land, Oreg. Filed Aug. 15, 1913. Serial No. 784,913. 

1,096,727. Blind-Hinge. James H. Knowles, Providence, 
R. I. Filed Jan. 24, 1914. Serial No. 814,217. 

1,096,735. Fence. Joseph Albert Maver, Sr., Hurdland, 
Mo. Filed July 17, 1918. Seria! No. 779,589. 

1,096,782. Combination-Tool. Philip F. Freytag, Utica, 
N. Y. Filed Nov. 4, 1913. Serial No. 799,228. 
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WEEKLY REPORT 
OF TRADE AND THE MARKETS 








STEEL. 

There is very little of change to report on the steel 
market during the past week. It may be said, how- 
ever, that a slightly optimistic sentiment has burst 
through the clouds, here and there, over the steel mar- 
kets of the country, as it is being hoped and believed 
in these quarters, that a change for the better is about 
to take place. : 

Why this is so is not clear to the minds of any one 
inclined to be impartial or disinterested. For there is 
little, if any, outward evidence that would indicate the 
expected improvement. 

As a matter of fact there has been no material bet- 
terments in the steel business during the week under 
review and those orders which have been chronicled 
have been at exceedingly low prices. It is even circu- 
lated that sales of Lake Superior ore, made recently, 
were at approximately 20c under the prices which 
were announced on these sales. 





COPPER. 

The condition of stagnation reported in these col- 
umns in the last issue of AMERICAN ARTISAN, still con- 
tinues. 

It may be said that there is no change whatever on 
this market, taking it as a whole. 

There seems to be a well defined belief in the East 
that present conditions cannot continue much longer, 
although it must be said that the same views were held 
by the same interests some time ago. As a matter of 
fact the condition now obtaining on the copper mar- 
ket may continue indefinitely, although, of course, it is 
sincerely to be hoped there will be a change for the 
better ere long. 

There has been no change in producers prices, and 
second hands remain indifferent sellers. 

The theory, held in some quarters, to the effect that 
the copper market is drawing a long breadth for an 
advance and that producers will raise their figures 
within a comparatively short space of time, is a theory 
and no more. As a sound business prediction it is un- 
tenable. 

Reviewing the copper market abroad, it must be 
said that there is exceedingly little to report. Stagna- 
tion is the word. Consumers show a well defined in- 
clination to avoid buying. 

As to speculation, no interest whatever is being 
shown. 

TIN. 

Some spasmodic business has been done on the New 
York tin market during the week under review. Noth- 
ing, however, has transpired that might be said to be 
of a distinctly re-assuring nature. Inquiry has dropped 
off again and drowsiness seems to have spread over 
this market. 


The London market, while exhibiting a slight ten- 
dency to recover, has fallen down again, and is now 
quoting lower figures than at any date since May ; 

No secret is made of the fact that heavy losses 
have been sustained on the London market and jor 
this reason, presumably, no resistance is being made 
towards opposing the movement to depress values. 





WIRE AND NAILS. 

The advanced stage of the season accounts for the 
quiet now prevailing on the wire market. 

Purchases are in small lots only. Little increase in 
activity is expected at the present time. There has been 
a decrease in price of 1.00 a ton on barb wire. This is 
due to competing interests in certain of the mill dis- 
tricts. 

Cut nails, like wire, are selling only to fill imme- 
diate needs. Prices are indifferently firm. 

There has been during the past week a continued 
weakness in the price of wire nails and wire products. 
It is no doubt due to this lack of firmness that prices 
on wire nails have declined in the neighborhood of 5c 
per keg. 

SPELTER. 

The St. Louis, Missouri, spelter market continues 
featureless, quoting 4.97%, while the New York mar- 
ket gives evidence of no animation whatever. Prices 
for prompt and June hover round 5.00 East St. Louis. 

Quotations: May, 5.121%; June, 5.1214; July, 5.17%. 

Retail lots, 5.35; prompt shipment 5.15-5.25. 

Referring to the much mooted problem of cutting 
prices in order to force business, the smelters give it 
as their opinion that no good can come of price cutting. 

They argue, and perhaps properly so, that the only 
ones who are buying at the present time are those who 
are obliged to do so, and that these purchasers are 
buying regardless of price and would still buy irre- 
spective of fluctuation. 

The Mexican situation is being made to bear the 
brunt of a great deal of blame for the lifeless condi- 
tion of the spelter market. And because a settlement of 
the Mexican question seems to be, as yet, in the far dis- 
tance, no promise of betterment may be discerned as 
forthcoming from that quarter. 

Spelter stocks are heavy at the present time. 

It is extremely doubtful that there will be any fur- 
ther advance within the near future. 


ALUMINUM, 

There has been a steady increase in consumption of 
aluminum in the United States during the past year, 
this increase being in the neighborhood of 6,672,909 
pounds. The market at the present time is more inert 
than otherwise and shows little. disposition towards 
taking on stimulus within the immediate future. 














LEAD. 

rhe lead market, generally speaking, has during the 
<t few days shown a tendency towards holding its 
vn. The lead market in New York remains un- 
anged and firm, at 3.80 East St. Louis, including de- 
veries up to June 30. 

(uotations : : 

Vew York, May: 3.90-3.95; St. Louis, 3.80. 

New York, June: 3.90-3.95 ; St. Louis, 3.80. 

New York, trust: 3.90; St. Louis, 3.80. 

New York, spot: 3.90-3.95; St. Louis, 3.80. 

Lead ore is being quoted at Joplin, Missouri, at 
$9.00. 

Lead is showing considerable lethargy at St. Louis, 
Missouri, at the 3.80 market. 

Those who had pinned their faith, some time since, 
to the belief that the price of lead ore would recede 
at Joplin, Missouri, have waited in vain. Surplus 
stocks are not accumulating at this point. 

The London lead market is not over reassuring. The 
market is well supplied with this metal from Australia, 
while large shipments are reported to be on the way. 
The Mexican situation does not seem to be erecting the 
foreign market to any appreciable extent. 

The reason for this, no doubt, lies in the fact that 
there are other fertile fields of production from which 


to draw supplies. 


ANTIMONY. 


The antimony market, unusually dull for some time 
past, still remains in a state of semi-coma, although it 
is true that large buyers are registering a few inquiries 
here and there. There is also said to be the tendency 
towards considering futures. 

Quotation: Hungarian grade, 5.75-5.85; Halletts, 
6.85-6.95 ; Crooksons, 7.25-7.35; others, 6.00-6.50. 

For futures the quotations run approximately as 
follows: Hungarian grade, 5.70-5.80; Halletts, 6.85- 
6.95 ; Crooksons, 7.25-7.35. 


PIG IRON. 

At Pittsburgh some slight break in the general 
apathy of that market has been noted during the week 
under review. At that point 80,000 tons of iron was 
contracted for, to be delivered over the second quarter 
and the last half—however, the bulk of these pur- 
chases did not reach over 14.00, delivered—an ex- 
tremely low figure considering the future aspect of de- 
livery. 

This group of transactions had, very naturally, a 
cheerful reaction on the general tone of the Pittsburgh 
iron market and it may be said at the present writing 
that some improvement is being shown on the part of 
inquiries for futures. 

Reports from Buffalo note a slightly improved con- 
lition in the tone of this market. Some inquiries are 
being noted. These inquiries affect both spots and fu- 
ture. The week’s tonnage placed at this point ran in 
the neighborhood of 5,000 tons. Buying is extremely 
conservative and may be said to be limited to actual 
needs, although it is true that inquiries, in a number 
of instances, were as to large quantities. This, it is 
argued by those optimistically inclined, points to a com- 
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ing betterment of conditions on*the pig iron market 
here. 

Cincinnati, which has been the dullest point in the 
entire country on pig iron, for some considerable time 
past, has been showing some tendency during the past 
week to shake off the lethargy which has paralyzed it 
for several months. 

Here, however, inquiry is limited entirely to small 
lots, or, in other words, to actual and immediate needs. 

The melters at this point explain their position by 
saying that they are provided with standing contracts 
for several months to come. It is even claimed by 
some that they will not require iron before the end of 
the second half. The accumulation of stock upon their 
hands, is due, no doubt, to the fact that they have not 
been running at full capacity and that, therefore, a 
good percentage of their stock of iron is still left upon 
their hands. 

It is worthy of note that at Cincinnati despite the 


extremely, dull and sleepy condition which has pre- 


vailed here for some considerable time, the figures are 
still holding firm and all efforts to break prices have 
hitherto been unsuccessful. 

There has been some slight stimulus shown on the 
Chicago market during the past week. 

The Commonwealth Steel Company of St. Louis 
brought good cheer to the pig iron market at this point, 
when a few days ago they purchased 15,000 tons of 
basic. Another purchase by this firm constituted of 
6,000 tons at 14.50 delivered, the iron to be supplied by 
the Illinois Steel Company. Foundry grades remain 
at 14.25. Here, as at Cincinnati, it appears that in the 
beginning of the year melters over-estimated the sit- 
uation and plunged on their purchases. Having over- 
bought, they naturally found themselves over-stocked 
and are consequently provided with sufficient tonnage 
at the present time to run them well on into the sec- 


ond half. 


Matthew Addy & Company’s market report, May 


23, 1914: 

There come the most encouraging reports of great wheat 
crops in the West, and yet the warehouses of the agricultura! 
implement manufacturers are full and the farmers are not 
buying. The railroads have before them the problem of haul- 
ing these great crops to market, yet they are not buying new 
cars nor putting old ones in good condition. It is a queer 
state of affairs,there seems to be a lack of confidence— 
anyhow, the country does not seem to be in a buying humor. 
But of course this thing cannot last forever. Soon there 
must be generous buying or half the merchant furnaces in 
the country will have to quit. There is no alternative; things 
have dragged along now for a longer period of unbroken 
quiet than has been known in the history of men now living. 
There is a tradition here that at the beginning of the civil 
war some of the Ohio furnaces in the Hanging Rock district 
ran for two years without making any sales. They piled their 
iron and finally when prices soared these undaunted iron 
masters made great fortunes. But in those days furnaces 
turned out only from seven to ten tons a day, while now a 
modern furnace will turn out from 200 to 300 tons daily; and 
no furnace can pile iron for any length of time, it runs into 
money too fast. 

The real truth of the iron market is that it has been pro- 
foundly disturbed by the free trade tariff and by the poverty 
of the railroads. These two causes have resulted in a wide- 
spread lack of demand. 

This week has seen a little more inquiry than previously, 
but prices are too low to be remunerative. From what we 
can learn, the steel mills are running now on a basis of about 
60% of their normal capacity and foundries about 40%. It 
needs no diagram to emphasize the fact that this condition of 
a great industry is far below the normal demands of the 


country. 
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Current Hardware and Metal Prices. 


AMERICAN ARTISAN AND HARDWARE RECORD 


is the only 


publication containing Western Hardware and Metal prices corrected weekl,. 





METALS. 


FIRST QUALITY BRIGHT 


PLATES. 

Per Box 
IC NS «a's bad anol Sie $7 35 
IX Sc is kis dus 4:0 08 eae 8 45 
IxXX DG 1+ hte ¢Sdeeteneae 9 45 
IXXX 14x20...... ais in Rosia 10 55 
Rae REED. wb a 0:4 0-5 » acne vem 11 65 
IC SS Svwsile bs Seba SE 14 70 
IX a aero se 16 90 
IxXX RR ES Pe 18 90 
baw Te aes 21 10 
eae Qe eee 


COKE PLATES. 
Cokes, 180 Ibs....... 20x28 $7 90 


Cokes, 200 Ibs....... 20x28 8 10 
Cokes, 216 Ibs.......IC 20x28 8 40 
Cokes, 270 Ibs.......IX 20x28 10 10 
PIG IRON 
Northern Fdy., No. 1.......... $15 00 
Northern Fdy.. yr. 14 50 
Northern Fdy., No. 3.......... 14 25 
Southern Fdy., No. 1.......... 16 10 
Southern Fdy., No. 2.......... 15 85 
Southern Fdy., No. 3.......... 15 60 
Lake Sup. Charcoal........... 16 50 
| Fe ae 14 50 


BLUE ANNEALED SHEETS. 


RE eer per 100 Ibs. $2 05 
cant & RE FES per 100 lbs. 2 10 
ree per 100 lbs. 2 15 
ee Pee per 100 lbs. 2 20 


ONE PASS COLD ROLLED BLACK, 


i ee per 100 Ibs. $2 30 
eee per 100 lbs. 2 35 
Sa ER per 100 Ibs. 2 40 
ee aaa. per 100 lbs. 2 45 
eee per 100 lbs. 2 50 
GALVANIZED. 
| RE TR per 100 Ibs. $2 85 
SS eee per 100 lbs. 3 00 
NS Saere per 100 lbs. 3 15 
Se: per 100 lbs. 3 30 
hy ) BAe Rae. per 100 lbs. 3 45 
uy, OR per 100 lbs. 3 60 
a per 100 lbs. 3 90 


ee Oe ne per 100 Ibs. $4 70 
a Ee” per 100 Ibs. 4 80 
BO. Bo issiise dcaxnd per 100 lbs. 4 90 
ES ee per 100lbs. 5 00 


SMOOTH STEEL. 


Per 100 Ibs. 

Wood's Smooth, No. 20......... $3 05 
es “a8 No. 22-24...... 3 10 

st Ai No. 25-26...... 3 15 

ey Ss 2 RRR Se 3 20 

- SS 3 30 


PATENT PLANISHED SHEET 
IRON. 


Patent Planished Sheet Iron, 
100 I 


SCHR e eee eee eeeeeae 


PATENT PLANISHED SHEET 


STEEL. 
Dickey Planished Sheet Steel......8% 
SOLDER. 
XXX Guaranteed J & 4 -perlb 21ic 
Commercial 4 & 4.. > ae 
No. 1 Plumbers........... "ee 
SPELTER. 
PAT ki ntebnaesewercendes ce 5éc 
SHEET ZINC. 

COE TN in oe). 2 Sah ees $7 50 
Less than Cask lots..... $7 75 to 8 25 
COPPER. 

Copper sheet, base. ......scecese194c 











LEAD. 
fancivon Pig... chpaah eeansiss ce 
eer er ee 60 
eidca (White) brands (in less 
than 100 fb. lots), per fb..... sae OO 
Sheet. 
Full coils...... 24. per 100 lbs. $6 20 
Cut coils......... per 100 lbs. 6 25 
ALUMINUM. 
Carload lots. 
No. 1 Pure Ingot...... per lb. $0 23 
UN. bbcuea sane chee 
TIN. 
oh Re re per Ib. $0 36 
BE TR. . ca gvnsnveans = 37 
HARDWARE. 
ADZTIS. 
Carpenters’. 
PON ck cctaScabinn saseae eee 
Coopers’. 
Barton’s..... o0nasdsucne sake 15% 
7 Seopa seudbaces ans 115% 
Railroad, 
Paws swawbs 0066ebe0essc. 4800p 
Ship. 
eee oP ih eanes so 40 
Ris ck ecskawhcedbensssc 136 
AMMUNITION. 
Caps, Percussion—per 1,000. 
es Waterproof, 1-10s........ 47¢c 
A ay os AS en 35c 
Pe ia nk «oh a aes 68c 


Shells, Loaded— 
Loaded with Black Powder..... 40% 
Loaded with Smokeless Power, 


medium grades.......... 40 & 5% 

Loaded with nae Powder, 

high grade........ 0 & 10 & 10% 
Winchester: 


Smokeless Repeater Grade. .40 & 5% 


Smokeless Leader Grade 40& 10& 10% ‘o 
pS Rr eee 40% 
Gun Wads—per 1,000. 
Winchester Gun Wads......... 15% 
Powder. Each. 
DuPont’ s Sporting, ems Saha “8 25 
3 kegs.. 2 90 
Ue ss 4 ae. - 1 60 
DuPont’s Canisters, 1-lb.. 25 
~ / 15 
a4 Smokeless drums... 23 49 
. egs.... 11 88 
” ‘is 4-kegs... 6 08 
a “* 10-can drum 4 86 
” e }-kegs... 3 12 
" - canisters 54 
Shot. 
Drop shot, sizes smaller than 
. B 25-tb. bags, per bag. . $1 85 
Drop shot, B and nage sizes, 
25-Ib. bags, per bag........ 2 20 


Buck shot, 25-tb. bags, per. bag 2 20 


Chilled shot, 25-fb. bags, 20 
ANCHORS. 
Expansion Screw Anchors........ 60% 
ANVILS. 
Trenton, 70 to 80 Ibs...... 9ic per Ib. 
Trenton, 81 to 150 lbs...... 9ic per Ib. 
ASBESTOS. 


Boaed and Paper.........-. $3 00 Cwt 








AUGURS. BEATERS. 
Boring Machine..............++- 70% | Carpet. Per doz 
| Saar S 50% No. 13 Tinned Spring Wire...¢ 0 9) 
Cantatas: PBs. cee cenevianen 70% No. 11 Spring Wire coppered. 30 
Wo. 10 Presto. 0 haces. 99 

Hollow. ~— pee ° Per 4>z 
Bonney’s—list $30.00...... 75 . t 5% No. mp. MOver......... $u, 

r No. 102 tinned... ' 
, THOKD sigs vb vice sven No. 150 “ > ee A 
No. 10 Heavy hotel tinned. . 10 

Post Hole. te el im ge ts 3 80 
Digwell, 8-inch....... er doz.12 50} No. 1g “ “ Ree 4 cn 
Iwan’s Post Hole and Well... 40% Spee ; 
Vaughan’s, 4 to 9-in...per doz. 6 60 

BELLOWS. 

Ship. SIN 655 5a v0 oA codes. 65% 

Ford's, with or without screw. . .50% | Hand. 
Snell's’ “ 40-5% |: ; 
Os as vsn 5.65 ed's per doz. 50 
PS fcc co kee x 9 40 
AWLS. ’ 

bra —— .. 
No. 3 Handled....... per | doz. PU oy i PR ete eenc. 2 & 
No. 1050 Handled. . 95 
Shouldered, assorted 1 to 4, BELLS. 

ee ae per gro. 3 60} Cail. 
Pe eee. SSS, 70) 3-inch Nickeled Rotary Bell, 
Bronzed basem..... per doz. $5 00 

Harness. Cow. 

Common.........-+. 4 95| High Grade................. 60% 
Patent.............. Wa. OME, wcwsanwcces <a 65&10% 
Door. Per doz 

Peg. New Departure Automatic... $6 50 
Shouldered.......... a 1 50] Rotary. 

NN kee aaa nce Ss a4 65} 3 -in. Old Copper Bell....... 4 00 
3 -in. Old Copper Bell,fancy. 6 00 
3 -in. Nickeled Steel Bell.... 4 50 

Scratch. 34-in. Nickeled Steel Bell.... 5 00 
No. 1 handled..... * 5 40] rand 
N ket han’l doz. 1 25 5 
No. ji a sa j d.per = 1 75| Hand Bells, polished....... 40&10% 

I ae das o's 's xin oh a: 0 40% 
car I ee 30% 
AXES. SARS ae 408&334 7 

Boy's Handled. er Es 0:5: ewe aW wwe» -334% 
Lippincott, 3 tb......per doz. $7 00 Miscellaneous. 

Marshall Falls City... “ 6 00] Church and School, steel alloy... .50% 

Broad. Farm, lbs... 40 75 100 
Plumbs, LD re ae 334% |Each....... ‘$1 90 2 "Se 355 475 

Glen, Pak; ose ks ask 35 & 
” Firemen’'s Goats. $19 00 BEVELS, TEE 
TUTTE? ..... er GOzZ. 
Plumbs, Miners’ (handled) “ "9 00 — s, rosewood handle, new __ 4 
Coors eessesssesesesesessocs ets 
Stanley’ re ets 
Single Bitted (handled). 

Blood’s Champion........... bes 00 7 

Blood’s Dull Finished. . . 10 50 BINDING, OILCLOTH 

Rough Rider...........-.+++- . EPS SOS yr a 75 

SP are Lo Ee RAO a ean 70% 

Perfect Premier, Forest Clipper 10 00 ee ee rer eer 75% 

BITS. 

Single Bitted (without handles). Auger. 

Blood’s Champion........... $9 50} Extra Double Spur.. .70&10% 
Blood’s Dull Finish.......... 9 00 Ford’s Car and Machine.. "*408&10%, 
Rough Rider........0....+. 7 25 Ford's Ship. .........-+.+-.++-507 
Kassel Jenning’s.......... 3 08 10° 

; i les). Clark’s xpansive ee aaahiaae ah. Ov 

Double Bitted (without handles) ae Small list, $22 00, 25°, 

Blood’s Champion, 34 to 4} Ibs. “ “Large “ $26 00..25% 
DAS nD ca aes a per dos. 11 50) tewin Car.........+:se000++4-50% 
Flint Edge.......... o 9 75 Ford's Ship Auger pattern 
Perfect Premier... ... 11 nb -. 50% 
The above pricesonaxesof3to4lbs. |  “"""*TT TTT 
are the base prices. 15% 

3} to 44 Ibs. advance 250. CAM. cece cic cak needs sPespuss. 0 

4 toS s. advance ° : 

44 to 54 Ibs. advance 75c. Countersink. 

No. - Wheeler’ S.....per doz. $1 - 
No. “ 0 
BAGS, PAPER NAIL. American ge >> 1 : 
Pounds..... 16 20 25 si Flat...... © 1 O 
Per 1,000. “$2 0 3.75 450 500} Mahew’s Flat. ..... 9 
ae 3 1 40 

BALANCES, SPRING ee ed acy 

ussell Jennings........... 

Pe iy wks vee FAN SERN 40% 

OPES Peron ae oe 20% | Gimlet. 

Standard Double Cut.......... 40° 
German Pattern. .... per doz. $0 6/ 
BARS, CROW. ee EEE ee - 65 

Pinch or Wedge Point, per cwt.. $3 25 jo SORES Boao 556; 

Countversini kos dot sis 1 
BASKETS. Reamer. 

Clothes. enning’s Square..... oe 2 50 
Small Willow... ..-per doz. 7 00 tandard Square..... ” 2 0 
Medium “6.2.25. 5 8 75] American Octagon... “ 1 7 
Large egy Oe « 10 50 

Screw Driver. 

Galvanized Iron. } bu. 1 bu. 1} bu Me ¢feieneh...... o ” 

Per dos... :...: $3 50 500 6/75 No.1 Triumph...... ” Bas 
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ckson’S...--+e++e+5 per doz. $2 40 
ja pits. 6, 16,26 & 045. 4 75 
Triumph.....++seeeerereeee 3 50 
BLOCKS. 
Snatch. viaaon 
Wo GON. .cccccccveccveses 
Steal... kecavs vue 50% 
Tackle. iineiade 
Iron Strapped......-+++++- A 
Com. Steel... vscsssvee sepheas 60% 
BOARDS. 
Stove. : 
Wabash Crystal........- Net Prices 
50 Wabash — niteain ears ie 
i Wabash Mosaic.......+-+ te 
, Wabash Delft Enameled .. x 
Wabash Art Inlay....... 
“ Wash. ; 
. 760, B 1 Globe, (single) 
a aieCae ee an: ot ares per doz. $2 50 
. seats Cis per a ‘ 
Jo. 862, White Hen, (glass 
, — » oeed tee ee per doz. 3 75 
No. 800, Brass King.. “ 3 30 
No. 172, Our Best, (soap snares) <a 
No. 964, Royal Blue, Cooaed s 
ne ey per doz. 3 25 
| BOBS, PLUMB. 
Carpenters’. 
No. 2; WOM cas0 ks per doz. $0 60 
No, GO) 7) Sstitre res 1 20 
Mo, Oy eensas a9 2 25 
No: 23,4008: «i. cee0s ts a 2a 
No. f cola ein cobras ee 4 40 
No. 113, brass plated. “ 1 10 
No. N3 30, nickel plat’'d ‘“* 1 50 


BOLTS. 


Carriage, Machine, etc. 
Carriage, 2x6 and sizes smaller 


eer eee 758&10% 
70&10% 


&10% 


Carriage, sizes larger and long- 
er than $x6 

Machine, }x4 and sizes smaller 
ee 

Machine, =o and — 


er than §x#x4........... 70&10% 
PNW. cc deste vous coed anise 60& 10%, 
a VWedceusenen Sanaa ee 80&10% 

Pete TIE ee 5 ee 75% 
Wagon Wet Ts. ones excess 70% 


Mortis, Door. 


Gelh, MR iN cwiscekpdevesvir’s 60% 
Gem, bronze plated............ 20% 
Barrel. 
CM cick Ae Biwas vu tewesiiee 60 
i. eer 75&10% 
Wrought, bronzed.......... 50&10% 
Flush. 
WO ski ciss cacdscsted 40&10% 
Spring. 
bi a ae ee ee 75&10% 
Wrought, heavy........... 70&10% 
Square. 
CM Ree ot. oo ae cee die 50&10% 
bo SM Peper eee 70% 
BORERS. 
Angular. 
Miller’s Falls........ oe, doz. +3 75 
Sill borers, No. 5] 8 00 
Bung. Bre 
Enterprise M fg. Co.'s No. 1.. 15&5% 
” ** No. 2..19&5% 
BOXES 
Mail, No......... 1 2 10’ 
Per G66... 054% $3 50 5 00 15 00 
Miter 
New Langdon.............. 15&5% 
Stanley's... 06... ceeee esse +s 30% 
og ee oe each, 1 50 
BRACES. 
Fray’ s Genuine Spofford’s........ 60% 
bs Nos. 66 to 146........... 50% 
10: ; MMEEEMEAS PS asin tae $3 50 
Me Sa ee ae 3 00 
RPL oho cng heen at 3 30 
BRACKETS. 
Hay-Rack. 


Wenzelmann’s No. 1. per doz. $9 50 
No. 2. ns 10 00 


Shelf. 


Clover Wrought Steel.......... 
Clover Folding................ 


BL ACKING, STOVE. | (See Polish). 
BLADES, SAW. 
Butchers’. 
Standard, ? & Bein. ..- eee eees . 
Clock Spring. ...++++++reeere> - 
Star...ccccecccccvsseaseseses “) 
Hack. 
Disston’S...eseeseerereseces “eas 
Flexible.....-++++eee0s Mee | 
Sher eects see ewan a ene 20&5% 








BROILERS. Cable Log Chain 
eS Se a oe he ae Advance 25c per 100Ib. on Cable 
No. Goovn. Self-basting, 90 doz. Pe °% Coil. 
BUCKETS Coil Chains, German Pat. 
: | ARs Fae % 
Pump, Rubber. MMMM. 5. os caccetcece. 59%, 
_ Saar per gro. Mee So ive cbadacecs 65% 
eee 4 75 
Champion a Ree * 7 50|German Pat. Halter Chcins 
ae es MnO MMROIW CS os cc caeacewelsn q 
MNS ince icine e 5 00 ile eee 
BSecercsvevseves 6 75 EE AR Seae 
Well. German Machine Chain 
Galvd, Qts 10 12 14 ‘ 
de $290 325 3 40 3/0—2/0—1/O—1............. 50% 
Wooden, top ear, plain, pens doz. : 2 Picture Chains. 
swive Light Brass, 3 ft..... oo, doz. $0 50 
BUCKS, SAW. Heavy Brass, 3 ft. 75 
Ny Fed's osc savin ais per doz. $2 40 “ om . — 
ralvanized, per 100 Ibs...... $5 5 
. Segue’ a Safety Chain. 
eT | RPP Tree eee or 
Tinners’ Iron Burrs only....... 65&5% BEAM... . 2 eens eee scenes 65% 
Sash Chain. (Morton's) - 
BUTTS. Steel, per 100 ft. 
ee omer i&5% Dadi <i ais waeane <9.dar . $1 20 
Wrought Brass (New List) . ** s0m10% MIEN cece weean owiabews 1 60 
Wrought Steel, Bright............ 65% eC eer trae 2 40 
Wrought Steel, Japanned.......... Net 
Copper 
CALIPERS. - ee aah als atrakals © Bins 2 . 
Double. «5-4 sriai adc) aes TE a ckWsciciaceiees 2 28 
Sc vatewcckasne 5 
ee ee en ee Champion Metal. 
' CALKS. ee es wie e ack 
Logger’s Boot. Cable Sash Chains. 
(Lufkin R. Co.’s), per M..... $3 75 I ire ade mined eas. ae ai0¥ oe 
< tb. ir COREE Or 
eee ey 
ae prc er fie wh Per i Special Steel Loading es 
NER. <0 64'v,<'o'd SAMS - 7c Inch....... ts 
ea Reaartontangse “ 8ic Per 100 lbs. $16 00 13° No 12 50 
7 Stretcher Chains. 
CANS : . a3 775 1001b 
Milk. fs-in., $8 50; }-in.,$7 75 per Ss 
Holstein. Tie-Out Chains. 
Nos...... 300 301 302 Es. aialcedw us < Réaimon 70&5% 
Gals. . 10 | Trace Chains. 
Per doz. “$20 25 2270 2395] Western Standard. 
nangy er i 
Gem Pattern, a 6 re per pair, = 
400 401 402 63 ERR ee 34c 
Roe. iis 8 10 t—10-2 ee e = 
pane _ Sah et 5 c 
Per doz. ‘$17 75 2025 «(21 45 Add 2c per pair for Hooks. 
Illinois Pattern. Add 2c for Twist Link. 
a 5 so aa E.2 E.3 | Wagon Stay Chains. 
is ab ais cinema 8 10 ES ts i 
Per dozen........ $23 50 26.50} Per 100lbs....$6 50 600 5 50 
a Pattern - én CHALK, CARPENTERS’. 
| See tl SIP INE s dic wae S-ofescala's. so -ass per gro., 80c 
DE cccwaee Sl ro A 70c 
mete 05.05. ppiean Wi 64053 $i 60c 
CAN OPENERS. Common White School 
See Openers. er lle 
CAPS, GUN. CHARCOAL. 
See Ammunition. IPT ET OLere per bag, 95c 
CARPET STRETCHERS. CHECKS, DOOR. 
See Stretchers. OS Se NE eee 

CARRIERS. ER ee 
a ta et CHIMNEY TOPS. 

iamon egular...... each, $3 8: ’ Unle Y 

Diamond, Mite... ce. ry) > og|lwan’s Voleano..........-....--50% 
yers’ Imperial........ om 3 85 . x 
Myers’ Clover Leaf... _ 4 00 Pee. CHISELS. 

Inches...... 10 12 14 

CARTRIDGES. Round, per doz$3 00 3.50 3 80 

See Ammunition. Flat 4 500 5 50 

Cold. 

CASTERS. Good quality, § in. and 
Standard—Ball Bearing... ... .50&10% IN id aecraliaian we per lb., 13c 
BN aan 6 Sd vd «rnin bapa ice ater> ia 60%| Smaller size, per doz......... ° 
Common Plate Socket, Framing and Firmer. 

ps ee ee eee 0% ere eee 75&10% 
Iron and porcelian wheels, new ; 
RPE Si Seater? 0% | Tanged, Firmer. 
ea gu Plate, new list... .60%| With handles................-20% 
0 RP Se ae 60% . . 
Vw. ssn Choppers, See Cutters, Meat. 
CATCHERS, GRASS. ae oe “ag 
cine oodell’s, for Goodell’s Screw 
Carroll %, No. Gusia se per doz. $4 25 Tinie per doz. $6 25 
Wildermuth’s, - Yankee, for Yankee Screw 
a +r 3 ce ee ee rr oer 5 00 
tnd MEN «6.0 $5 60 5 75 6 25 sshd 
_ =e + 5 6 CHURNS. 
Pet doz...... $675 950 10 00) a.ti-Bent Wood, 
r r r yal peeeeesecece ‘ 7 10 
CHAIN AND CHAINS. ate $390 460 485 
Breast Chains. Belle, Barrel.......... . .65&74% 
Doubleslack....... doz. pairs, $5 75 | Common Dash, “ 
With Covert Snaps: “ 5 00 ° ee . 4 ) 6 
With Slide........ - 3 25]. Perdoz...... $9 — . e 
Without Slide..... ie 2 g5| Union, Gal..... 7 10 
Pe $3° 75 4 35 5 40 
Bright Ox Chains. 
3-in., $7 25: I-in., $ CLAMPS. 
3-in., $7 25; j-in., $5 45 per 100 Ibs. Adjustable. 
Cable Coil . SCC ORT eee 30% 
Inch. 5 3 ’ 
— 100 tbs. sid ‘80 8 00 | ES ig oy 25% 
Per 100 Ibs. 6 “00 5 90 5 75 5 65| Hose. 
... esa i 1 A Sherman's, brass, {-in., per doz .42c 
Per 100 tbs. ....... $35 $35 5 65 Double, brass, }-in., 90c 


Saw Filers. 
Disston’s list, $30.00........... 30% 
Stearns’, No. 0, $3.50; No. 1, 
$11.50; No. 3, $5.00 doz. 


Wentworth’s, No. 1, $6.25; No.3, 
$8.75. 
CLAWS, TACK. 
Cast, wood hdle....... per doz.45@60c 
Forged steel,wood hdle. . $0 80 
ane ee : 1 00 


CLEANERS. 
Drain. 
Iwan’s Adjustable.............55% 
Iwan’s Stationary........... 40&5% 
Pot. 
MR CGE Hoes vn ni nss per doz. $0 7¢ 
Side-Walk 
| Sa per doz. $3 25 
ad b'vin sk nnk.co anctaw ae 65&5% 
CLEAVERS. 
Family. 
Beatty’s, Inch 7 8 9 
Per doz...... $8 75 9 75 10 75 
ee ..per doz. $2 25 
Butchers’. 
ED Oe, eee” 
CLEVISES. 
| a: SS ae ee 6c th. 
CLIPPERS. 
MUNG nate ean eee an $1 90@4 75 


Ty RS AN nan heme 65&5% 
Damper. 
NE a5. bs chtaagaon per doz 70c 
fee eee 7 38c 
Mild axis kak mare eae n ~~ 
CLOTH 
Emery 
0 SE See ee .50% 
OS Se eee 50% 


Hardware W: ire—tall rolls (100 ft.) ’ 


2 to 3, incl., Galv.—in full roll.. $3 00 
4 and 5 ‘ # eS 
6... 3 50 
| eae ‘ 4 00 

Screen Wire. 

12 mesh, painted, per 100sq.ft. 1 20 


COCKS AND FAUCETS. 
Compression Plain Bibbs......... 65% 


Lever Bibb Cocks............... 5% 
Compression Hose Bibbs...50, 10&5% 
Telegraph Faucets (new list) . . 50&5% 
Racking Cocks (new list)......... 60% 


C ompression Lock C *ks (new list) . 60% 
Andrew's Brass Faucets......... 

Angle Plug Faucets, per doz. $0. 4 
Milk Can Faucets, per doz.2 "60—4 20 
Petroleum Faucets.............. 70% 


COLLARS, STOVE PIPE. 
Inches.... 5 6 7 


Plain Tin, per gro$1 90 240 3 50 

Japanned Tin “ 300 350 4 25 

Lacquered Tin “* 360 420 4 80 

COMBS, CURRY. 

Nos. Per doz. Nos. Per doz. 

000 . $0 37 299... .$1 O05 
cs .. 60 320.. 85 
= 1 90 a 1 35 
39. 90 7 1 20 
89. . 2 620.. 75 
2 80 1400.... 1 40 

COMPASSES. 
Carpenters’ 60% 


Pencil—Faber's....... per doz. $1 00 


COPPER—See Metals. 


COPPERS. 
Soldering. 
1 a \ eR Aap 2 ae per tb. 344c 
1} tb 314¢; 2%. “ 304c 
3 tb and larger. . Kees “ 2c 
CORD. 
Picture. 
White Wire (new list).........85% 
Sash. 


Regal Brand : 
Puritan Brand..... 


CORKSCREWS. 


...per tb. 35c 
sg = 25c 


Walker’s...... 334% 

Williamson's Regul: ar. * 40& 10% 0 

Williamson's Forged Worm. 50% 
COTTERS, SPRING. 

All sizes (new list).... 90% 


COUPLINGS, HOSE. 





Brass..... re ..per doz. $ 100 
Brass Plated........... = 85 
COVERS, WAGON—See Tents. 
CRADLES, GRAIN. 
Morgan's Grapevine. ..per doz. $22 25 
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CRAYONS—See Chalk. EMERY CLOTH—See Cloth. _ | Wood Pails. HANGERS. 
. Frazer's, 15 tb, 80c; 25 Ib, $1.30each, | Barn Door. 
CROW BARS. EMERY, TURKISH. Hub Lightning, 15 tb, 55c; 25 ¥b,| U. S. Rolled Bearing...... 608 1.7, 

Pinch or Wedge Point...... per Ib. 34c 5-tb. 70c each. Matchless . soda athe <tc OR 105° 

: ARE ae pkgs. } kegs kegs,| Tin Cans. Wor ning; ote e eee ceweenens, 60% 
: CUTTERS. No.60 to 150, per, 7». 6c 4c 4c Chamellene Graphite, Wagner's Adjustabie,"*”’ 708, ¢ 

Glass. SE -c 3c 3c 1 th. per gross.............. $959] Warehouse Big Twin...” Loy, 
Red Devil......... per doz. $0 75 fa eee 2 Bete oe a c 
Smith & Hemenway Co........ 50% ‘ENAMEL, IRON 5 tb rrr 37 00 Conductor P. 

MORON. ... css anvheovisawen 40% a : x Iwan’s Perfection 

Meat. A-B Iron Enamel, 3 doz. case, GRIDDLES. a ee ee eee ( 

Enterpirse Nes. $00, 22,22, Bag geehn tio: "521s per gro., a = SURINE 5565. eS ae sNeases 333% | Eave Trough. 
°° ee 250 | Peerless....--.-- 0s eens eens : 
No. 202, list, $1.50 ea... 408&74% __ GRINDSTONES. Baker's... .+.+..+.., Per gro. $2 35 

bee EXTRACTORS, PIG. Family. Amperial.......-.. 2002054... 52 

5 ou Seo Posceps, Pe. RE . sof rt tte etteses se sdaae, 5.3. 
Seniors a g0'75 = eS Per doz...... $775 975 12 50|Parlor Door. 

Slaw and Kraut. EYES. Loose. on ae — Per pet, $3 75 
oe OS SE per doz. 11 50 pis gpa ae: Ghats. 2 o- kaa $22 00@$23 00] Lane's Brand “heey re ; . 
1-knife Slaw......... we 1 75 TY gS re , 10&5°9 a i Ce “ Y 90 
2-knife Slaw... .... “9 50 | Hooks and— ° | Mounted. ne ae gg B. 3'0 

Wella. oases aE fe | 2, —~ysetdaenneleabsce op o> O5R10% |: Be Beatie. ts see geal ee se sa chesiies 40810% 

DAMPERS, STOVE PIPE. Common Bear's 3 
Ae TE FASTENERS, STORM SASH. =| “™*******" bie sic HASPS 
American. ............+.-+++20% 50% Schroeder’s............ per doz. $0 85 GUN WADS. Mlnge, Wrought. i.........55... 40% 
DIES AND STOCKS. SN. «05 so Somanisind 1 15 (See Ammunition). With Staples—See Staples. 

Re AEE rere s eT 40% FAUCETS—See Cocks. HAFTS, AWL. 

DIGGERS. : Brad HATCHETS. 

Post Hole. FILES AND RASPS. aarp per doz. $0 19| Crescent. ........ 000 ..cc.0,.. 50% 
ae per, doz. $9 9g | Delto..... 2... eecneeesceesees 70% Pa, icant Claw....... per doz. $1 10@1 35 
DG@as: <....<. es a 9 00] Nicholson’s— Cc . Ger aes... tteeeeee 1 25 
Eureka. ............ ct 7 Sen ieee... 3... ...0eeanse 75&10% Patent, plai into... “ F2 EDs + tesa ce stevees.. 30% 
Hercules. ........... -- OWO6t oie... cg. ;3. cuneate ae! tas Gall! os 
Iwan's Split Handle. 7 50! Black Diamond. 70&10 — ——* 60 
Iwan’s Perfection.... “ fon - “GaPtegEpe eat... 75&10% | Sewing maT RHATER. 

Iwan's Hercules pattern ‘* 1000] Great Western.............75&10%| Com: “ See Knives. 
Ryan’s.............. 17 00] Kearney & Foot........... 75&10% io Wibienoatts Sek “ 2g 
See also Augers—Post Hole. PED ain & «o's pxc'n wie Riga RAE te en he es HA 
Divid Wind 5& i. RS eee 70& 10% Y RACK BRACKETS. 
eRe, WOME. 6.5 oes cave 65&10% J. Barton Smith 75&10% HALTERS. Wenzl N 
bis thea eue eman’s No. 1 
DOOR CHECKS—See Checks. X-F Swiss Pattern......... 40&10% he — te eee e eee per doz. $1 y Wenzleman’s No. 2.. a doz. $9 44 
< ee Cee rer  o.), - Seabeleneeea eo eamer mee 

: ‘“ ae “peer ee eee 75&10% porcey ee MS ions “< 8 50 HINGES 
-in. 4-panel, painted......} et prices , eather, leather tie..... Py : ¥ 

Hin. a “panel, ainied... ccc P Rag 5 or 70% te 11 50 gr so 

1}-in. 3-panel, naturel pine, HAMMERS, HANDLED. Ss vit 5 

RET ko POS Retina Cupie " FLUE STOPPERS—See Stoppers. Blacksmiths, Hand. ss Parkee’s. ..:.... Ee a i. 
DOOR HANGERS—See Hangers. FORCEPS, PIG. meena’ Shao beak vecen ks NRG eee ee aoa 0 
ee PPR OCP a ry es i ee] [ak OR ES ees 50&10 
DRILLS. Whisson’s Imp......... a4 ) Farriers’. % | Gate. 

Se OT Beare =. 5. 2 Sa epee ee oc wk Gn va aa bast 40&10%| Clark’s....... 3 

Blacksmiths’ Twist..........+.2+.:+ 60% FORKS Machinists Hgs & Ltch, doz. $2° 50 3 * 4 25 

Benet, Riedie, 3 ee ae aes NMR a Cale ay <P pain ae 60&5 % uae wy". 20 20... 
Fray’s No. 9.... ..each,$ 175] Steel, new list............. 60& 10% | Nail. Knuckle. he Niet wh on $6 00 
Millers Falls No. 12., ™ 2 00} Wood, 4-tines........ " pefhersn ck szckbmast WEL! Tee rey Pc 40&73%| Leed’s......... “ sets, 6 75 

Hand. Hay. — City per doz. $3 7 Superior. : 21 .::) “prs.” 9 50 
Goodell’s Automatic, i eS ie a a ieee sa eg ee 
en O1 03 3 20 oa ahbtbe ate hin. S008 Maydole Doss vnchaemeurbeese 30&5% | Screen Door 
Perdoz.$7 75 1150 125011 00) 4.6 60%, | Riveting 1 baeiteehe adage oa. 3° 
Goodell's Single Gear, per, doz. 15 75! Digging. . oe ea 65&5%, pie id: 0/00. 4,0 70 eoaiges 4-6 Se ¥en eA i en a SRE ee pe ee me 6 75 
Millers Falls * OF FO + OMNI. son < sna onde totekeses 30% Shoe. Spring 

Double“ ere ee ge ee ee We Et xc iis 02 So8 per doz. $1 25] pomme 

Reciprocating. Header Tack ean Teese ee eeeeeeee eee, = a4 
Goodell’s............ per dos. 16:00) S-ABS-~.-> +++ 0> nr ene pore] ee ee doz. $0 35] Columbia Dbl: Acting. 4081085: 

Bit Stock. -  - See ereveccesesseveses % Pol’d Iron, Hickory kat - ER ee a a 
Standard List.............-+-- 65% | Manure Mall. Iron, Inlaid. ; (4 ee ee si1'00 

ree 60% ny Reg aN a a 2 3 N may UDNw'4 cn 0's 0 bois Haw Ss 40% 
Pree! is ervey ec “gee nla 70 O80 1 00 ers Sst es ea per gro. $7 20 

Stand ae ERS, wen" GAUGES Magazine a PS ee per doz. 4 75 NG oh OM re ovis Lids ces 20% 
BE Bk 5 cudeatasae A > 

Lock Porrule....-.-.--scsesseus 60% | Butt and Rabbet. HAMMERS, HEAVY Wrought Iron. 

RE” PN mars pees = 50% DOT NN 

Champion Pattern.............. 70% Cream Pail. Heavy Hammers and Sledges. Light Strap Hinges......... 65& 10%, 

— s Interchangeable.......... 30% Fairmount.......... per doz. $3 75| Under Slbs............... 00. 75% ee ee mes, EE 70% 

Reed's Lightning... 48 596 | Marking, Mortise, ec. .......... gene aaa omit fy — eae 104 

Goodell’s Spiral........5 50, 10, sane Pes 0.6n0'4)6 56 hes 46 Ase ewes Bie he Nets | Masons’. Extra Heavy T Hinges...... . 661% 

Yankee Ratchet. TT aah + SOY Saw. Single and Double Face. . . .70&10%| screw Hook and Strap 

Ta ° ” 
Smith & Heminway Co........ 40&5% Wire. HANDLES. 6 to i2in....... per 100 Ibs. $4 25 
aT eee 14 to 20in. |... «3 00 

EAVES TROUGH, GALVANIZED. UL. «oon ash cee unenee ve 25% yp prose an aoe $0 5s 22 to 36in....... “ “ ; 75 
Terms, 2% for cash. Factory ship- GIMLETS. ae) s Adjustable, Nos. 1 & 2, Screw Hook and Eye 

ments generally delivered. Discount 35@40% Phat 4 75 : . 
bi thik daisies ae ne ee 4 0 as -— S’ Adjustable poe ‘ per nt, 1 35 “ aT et per 100 Ibs. se 75 

: GLASS, WINDOW. Pailin io ie scoh ss ca I en ae ee a 8 75 
EGG BEATERS—See Beaters. |Single....................05 90&20% | Chisel q 
: eS EG Pe ee Er 90&25%|~ 1... : 
ELBOWS—Stove Pipe. a md) Sons. ty ml Assorted, HOES 

Adjustable Stove. 3 -inch GLASSES, LEV _ Hickory, as teen  aeseeteill Gard oO 
ENS 5 6 7 i+ RS per doz. $0 7 27c; Large size, 30c per doz. PRS Veen dann bineteedinwe 70% 
Smooth, per don $0 90. 090 2 SSR ee Applewood, Tanged, Firmer, As-|Grub. 

Plan’ 200 225 290 GLUE sorted, 34c; Large, 42c per doz. Extra. 

ieeaighnab thins Bulk. Agplamped, “Socket, Picmer Ass] Bansko... pee des. 15.0 
Inches... 6 7 7... Sear per Ib. 18c|Cogl Pick............. = : Ladies’ and Boys’............. 
Smooth, per doz $0 1S° ©90 ¢ 200 a We....;..-schenks mA see Sy BN it pea pot, Pipibersetesecseecsess 736 
Pol'd, 40 165 235] H.S.Amber.........:. “ 164 | Drifting Pick................04. 40%| Planter’s Eye................. 60% 

Rowis “ 238 29 378 Liewit File, assorted, 13c; Large, 16c perdoz | "O°" "ttt ttt 70% 

7 St e . 

- ot agg nace 6 7 Army & Navy.......s0+2-0s0: 40% | Hammer. 
nn RENE $0 © O06 095 be Pe one five Rvs: -, eR per doz., 36 to 75c HOLLOW WARE—See Ware. 
Planished “9175 (195 255) Gist Be. 2222TTIT| Machinists 12  — $Se@80e 

ELBOWS—Conductor Pipe. oF” a, og ee eae 3 Rities’........... “ 40] And Eyes. HOOKS. 
Galvanized Steel, Tin and Terne, GOODS Hay and Manure Fork........... 35% RE TIE A Rona See Sage 60% 

Z Revel Commented. . Ra Whe... «eek 90% | Hoe and Rake................00. 35% rom... .... 0s. cee eeee eee eeees 70% 
ize. Oz. SSR eee © doz. 75) Awming...........-. per gro. 80&10% 

en RE Be <s- Meey 5P $ 3 60 henner: ons" Varnished........... ies Belt. j 

a alee acti a 4 32] Weed Boxes. Screw Driver RE ER RES ras 70&5% 
Bubject to discount. sescecececsce © 75 | Shovel ond Spade.........c..e0 
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ARTISAN AND HARDWARE RECORD 








LINING, S1OVE. 


NAIL PULLERS. 


See Pullers. 
NAIL SETS. 
See Sets. 

NETTING POULTRY. 
Galvanized before weav he 80&20% 
Galvanized after weaving. " 80&15% 
Cut Pieces. . $ ‘ 65&5% 

NIPPERS. 
End Cutting. 
Stubb’s Pattern, Inches. 5 6 
Sa ee $4 65 675 
End and Diagonal Cutting. 
Swedish Side. Inches... 5 6 
ea $450 5 75 
Hoof. 
Heller’s...... 40&10% 
V.&B... 55&5% 
NOZZLES. 
Hose. 
Genuine Gem. per doz. $3 90 
Magic....... ; = 3 60 
PEON cca tee a 3 00 


NUTS, HOT PRESSED. 
Square Biank. 


am vs a 2 ee 

; she 8c 6}c Sic Sic Se 4%c 
Prost Teppet. 

ad 1 i ee Pe 

.124¢ 10}c 8c 7ic 63 c 64c 6c 


th 5-tb. boxes, add jc per Ib. to 


above prices. 


OILERS. 
Chase Pattern. 








Box. MDG as 3s Wi conte 1 2: Detcts 2 

Techs... ox ian 7 10 1 Each ‘* $0 60 100 PeeMS- «+s eee rece eee per crate, 42c 
0 2 10 2 25 2 65 ee es 

Per doz.. $1 9 Wilcox, 

Bush. Wess 0% 3 MACHINES. 

Common Axe Handle, per doz. $7 00 Each..... $0 85 120 2 90| Boring. Without With 
Chain. Augers Auger 
Inch 1& es i ve 4 KETTLES. Angular.. -per doz. . 00 4 40 
Pr 100 $7 60-8 10 9.75 11°50 12°60 Mea 05's 5 cosy nscvotsnns 15%|_ Upright. 60 4 00 

Clothes Lines. Sa wa: «os ae wa pe ag Leather Risding. 

c Pe a5: de Swe meee ke per fb.27c}] Chi ? Bees . $9 

Japanned,,......--Petos22e@2te] Copper. ---------------- perk 266 | Chicago. Pomeroy....per doz. $9 0 

penny phos oe Sets vb caning uiis anol «be » 50%). Hanty.............. “ 2 00 
Coat and fat. Little Giant......... - 3 00 

Cast Iron....... per gro. 72c@$1 50 KNIVES. Pony, Pomeroy 1 eee os 7 20 

Gem Wire... ..5++ssssateunne® 80% | Beet Topping. Wastin. 

& 

Conductor. Clyde, 9-in. Scimiter Blade, dz. ~ 85 I ne Oe ee 5 25 
Malleable. . < <:...s +s st espieeers re ee ree ee 3 40 Typhoon REPRE ty 6 00 
Wrought.....-...220ees eres 20% |Cooper’s Hoop..........-..s005- 15% SRR Sp 6 50 

Corn. ; C ee DAOUIR. ss. ccc c cee 12 00 
Commit riveted, painted wh d 1 75 als 

sas «age per doz. $2 25 ad ERAS ae a $ 5 MAIL BOXES. 

Little Giast 60 pee i 3 25 . ‘ 3 00 See Boxes. 

Gate. Woodford........... 2 2 25 MALLETS. 

See Goods, Bright Wire. Drawing. Carpenters’. 

. Standard......... (New List)...50% | Fibre Head, Small... per doz. $5 00 

apart tea 3 3 2. Bapeteble.....-......0ces--s 15% aaa el oe a : 78 

: ‘ Barton’s Carpenters’........... os Ns ee es “ 7 00 

Per doz $150 1 60 70 : g 

German.. ...i.sbe¥es per doz. 1 75} Folding Handle............. 583% Round Hickory...... ‘ 2 25 

Gypey.: «x <0<et een 50| Hay. Lignumvite...  “* : = 
Hammock. American, Sickle Edge..doz. $10 50 Square Leena. Sa 4 a 

With plate. sv's's+ 4s par dos. se Canton, Sick nt , aaecpteie eee 3 do Tinners’. 

With screw.......... 45 Iwan's, Sickie Edge. 1.“ oor R- _ 
Lambrequin, or Drapery, 55,650 -21¢} Iwan's, Impv'd Serrated “* 1000] Hickory. 0" “ $:@1 50 
Picture. : cc venmrerer’ 50% @50&10 669% Lightn'g, Holt’s Genuine “* 6 50] Hickory, Sheet Iron ef 
Potato and Manure............. @| Lightning Pattern...... “ 6 00 %e 5 
Screw. Wadsworth’s Sp’r Point. “ 9 00 

Brass. . .0civdmesinaceeeeeens 85% | Hedge. a MATS. 

(See Goods, Bright Wire.) —- Bec i eerts per dos. % - National Rigid......... 50&10&5% 

Seat SPring.....-ceeeeeenes sg oy, my | PCR aa Ma Acme Steel Flexible......... 334% 

Mincing. Stove 
Common, Single. .... 5 60 “_ a 

ee Common, Double.::: ‘| 90] No. $..21217772.77: PERF $3 38 

Blastic. «03% per case of 3 doz. $2 25] Streeter, 4-blade..... - 1 30] No.1 Asbestos Toasters. or 

Streeter, 6-blade..... 2 00 wire - covered Stove Mats, 
ee er doz. 1 10 

HOSE, GARDEN. Putty. = -+. oP 

Coupled. Comanen... -per doz. $0 oe 00 — Songer pe 

per ft. ander’s...... ee ee tee ete ees ? 

Velvet, 3S qiv-2" auat. Oey >~.« 280i swaping. 

mle “ # "''"1) §] Beech Handle........ _ 75@1 00 MATTOCKS. 

Geneva, “ 4, « 7...13 e| Lander’s............. aia ai, 70% 
Illinois, - 5 st l6c nD ee os 60% 
KNOBS. 

COTTON COV. RUBBER HOSE. | 2°: MAULS. 

ears 7 Mineral............. per doz. $ 80 

High Grade-?’’-guar. press.400 tbs. 11}4¢ | Porcelain.. ieee ee 90 | Iron, Ibs. . 10 13 16 18 

Special“ ce i Lee | WOR owe vsvnseersegss . 90| _ Per doz... ngs 450 525 5 60 

pects “ “ “ 100 “ 74 Wood Face, Ibs. . 10 12 14 

Leader 4oc LADDERS. Per doz......... “$3 00 550 600 

C Lo Wood Choppers’. 
HUSKERS. ee Lake Super’r & Oregon Pat, 75&5% 

Boss. es ai he cle du akae’ « 9c@14c 
Nos..... B E 200 | Extension 
Per doz..$200 2.00 175 80) Perft..........eeeeeeeeeee, l4e MEASURES. 

Jos..... P K | step. } pk. 1 pk. } bu 

Per gro..$5 40 600 600 10 50 Galvanized, doz. . -. $2 25 300 3 85 

000 Oo OS ee ae 74 Japanned, 175 245 315 

Per gro ce ae eee $3. 50 900 24 50 Common, with Shelf, add 10c. ee 

a eS 68 PRS ser 15c 

ten doz. .$2 15 s oe os: 4 4s eee 20c MILLS, COFFEE. 
Brinkerhof’s. LANTERNS. MI. wc hse ales ueio were 25% 

Por 900. 6ics.cso sess $14 40 Bull's Eye Police. oe aS e ee 

3 -in. Flash Light... .per doz. 4 iin a Ie ta 40-124&247, 
IRON. 2j-in. Regular....... . 50 
See Metals.—First column. «eigen ame 8 00 MITRE BOXES. 
Tubular. 3 —_— 
Dietz & Hams’..........Net prices : 
Curling _—— LEADERS, CATTLE. MOPS 
Rae. <.clg a greus per doz. $3 15 

C....dbya'sa alan eee r doz. $0 40|Nos............ 1 2 3 

B. ..ccikenee ee pers 50 |Per doz......... $0 55 070 2 75| Handled Cotion. 

Pe Ries Ki 58 Pounds... } | 1} 2 

Prinngitis ji hee co — c 70 LEATHER, LACE. Per dozen.$2 00 235 265 3 25 

TROMRG 548654 Sete - EN cite cos 334. 5 + adie eet wean 0 OO 
Pinkbage 3 3) oo Fx " 70 | Sides. - 7 
Plane. Ex. Quality...7... per sq. ft. $0 27 MOWERS, LAWN 

Wood Bench. ........3..... 20&5% LEATHERS, PUMP. aig B. e o - 

Sed. Valve and Plunger............ 10% a * "$6 50 725 8 00 

Charcoal........... per doz. $11 00 rpc oa: : re 

Common, polished, per 100 tbs. 3 75 S LIFTERS. King Universal—B. B. 

No. 70 Asbestos. ..... $1 20 net. | Stove Cover. a cecal $5 25 575 6 00 
No. 100 gO? eee 1 35 net Coppered....... per gro.1 75@3 65! = Toches._ 16 18 
Common, niche! plated...... 5 25 ee: (a ; r= Big Giant. ........ 3 ‘So 390 4 25 
: ; + ae 

Toe ere . isd oe } be Alaska, Nickeled “ § 00| Little Giant........ 20 26 275 

Laundry, No. 2...... " 6 25| Transom. 

— Pott’s, . SS: a ee 80% NAILS 

o. 50 terprise, t, 3 
No. 55 I ee ee ps LINES. Ee rates, =o 
No. 50 T, re ic 1 00 | Chalk. ING a a das ss cacvmecgaennsd 
r rie 7 . ” 96 Nongery in 20-ft. —— Wire. 
ailors’ Sad......... r lb 53 6 8 9 
Tailors’ Geese. ||| | Pee 5$| G?o$150 200 225 250 3 00] Smalllots................, $1 90 
NE ROOD. vin a 50.5 80s a 0:0 1 73 
Tuyere. _— in er ig aes 3 4 ae Ee 1 65 
eae $ 
ingle ck Hest. - + ‘DOr gos. $5 25] Per doz. ans she 35c 41c| Horse Shoe. 
ouble Duck Nest. . 6 25 Braided i in 20-ft. haste SEE er 55&5% 
Sutton h 2 60 
Cee ceeersseses ‘each... ie 2 3 Capewell rere ee 
Per doz “290 25¢ 3le 35¢ RG: 0 :'s'0%,ba'g nee ae 55&5% 
JACKS. Mansons’, in 100-ft. hanks. .doz. 80c] Putnam................... 20&5% 
. Clothes. 6 > 5 chm sk votes Ait a 5% 
me int tee) eae er ee eee 70% 604. | per doz. $0 95 Clover Leaf........ per Ib., net, 104c 
aeons % a _ ae “ 1 15| Picture. 

ss bg ae WW sbSe Wales bk vo co 50 ae 3 1 40 

Iver, ° 2 Retna “ 2 15! Se ee 25% 
Ne idee Rie i (1) 50-ft. Cotton........ ” D 4S BERS... 0. occ ccccessveccvccnces 85 
tteeceeeeees $0 60 $080] 50-ft. Braided Cotton. “ 25 Purmiture.. 6... eecececeesceees 3% 





Brass and nN: 70% 
a . .70% 
Engineers’. 
NE soso 0.0a0% .35% 
_ eae per doz. $2 00@$2 25 
Machine. 
Common......... . per doz. #0 58 
Copper Plated Steel. 00 
Malleable Iron.. 60% 
Japanned..... 65&75¢ 
OPENERS. 
Box. 
Serre ren 12 14 
, Saee oF; doz. $5 50 600 
Round ‘ 350 380 
Can. 
Delmonico....... ..per doz. $1 30 
Never Slip.......... . 65 
Craje. 
oY eee ee e 5 75 
OUTFITS, COBBLING. 
Combination........ per doz. 11 00 
Economy.............. = 4 65 
WON Sock sk ccs sig 9 75 
PADLOCKS 
“oe coe je: SO ee 40& 10&5% 
EE eee aaa 0 
PAILS 
Cream. 
14-qt., without gauge, per doz. $3 20 
20-qt., 3 80 
20-qt., with gauge. = 4 50 
Sap. 
10-qt., Galvanized, per 100. . bie 00 
12-qt., = 23 50 
14-at., “ re 
10-qt., IC Tin.. z ve, On 00 
12-qt., it ; 15 00 
14-qt., ‘ *, oa 
Stock. 
Galv'd, ~ 14 16 18 20 
Per doz...$3 909 410 500 5 50 
Water. 
Galvanized...qts. 10 12 14 
POPC. o.6.655 $150 165 1 85 
Wood. 
Cable, 2-Hoop..... per doz. $1 90 
Cable, 3-Hoop... 2 10 
Cedar, 3-Hoop..... _ ze. 
Standard, 2-Hoop ye 2 00 
Standard, 3-Hoop i 273 
PANS. 
Dripping........ 65% 
Fry. 
Common.... 75&10% 
Acme...... 60% 
Roasting. 
Paxton, 
Nos.. 2 3 + 
Per doz. $4" 76.5 z 650 7 50 
Neverburn 4 00 4 5 5 50 600 
Savory, No. 200..... per doz. $9 00 
PAPER. 
Building. 
ee eee -per 100 Ibs. $1 45 
co eee 1 55 
Tarred Felt. = 1 90 
No. 20, Red Rosin. . -per roll, 35 
No. 30, Red Rosin. . . 7 55 
Sand and Emery. ; 
ald iis 6 <n ¥ ws low list, 50% 
_ - eee 50% 
wees 
OO” SE ere per lb. $3 75 
eM eeeeeukvse “ 2 25 
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PARERS. 
Apple. 
Bay State........... per doz. 13 00 
TUUMIER. «0.2 cn ee “$i 7 00 
White Mountain... 3 5 00 
A 7 00 


Potato. 
Goodsell’s Saratoga, 10} in., dz.6 50 
Goodsell’s Saratoga, 5 in., dz.5 50 


S° 


PICKS. 
Daten Dive Dilbs io ee pics oss Wes eee 75% 
Drifting and Poll Picks.......... 70% 
ee eae ere 75% 
56> boa peuehs ov ip kae ee 70% 
PINCERS. 
Carpenters’, cast steel. 
Inches.... 6 8 10 12 
Per doz...$2 00 260 295 375 
ere 45% 
Heller’s..... ‘3 PA 40% 
PINS. 
Clothes. 
Common. ...per box of 5 gro. $0 75 
Hoyt’s..... “s 7 31 
oe ae " oo 70 
Picket. 
Fluted, 15-in per doz. $1 00 
Fluted, 2l-in........ 2p 1 60 
SSS sca taiaet 1 90 
PIPE. 
Conductor. 


Standard Gauge Conductor Pipe, 


plain or corrugated. 
BAO 5545 5 45:>% ¥ ; .80% 
In crates. TIP 75&10% 


L. to Dealers:— 
Terms 60 Ant 2% Cash 10 days. 
Factory shipments generally delivered. 
Lead. 


Pe Rs csv ete ote’ 
a eae ee 





Stove. 

Acme—Inches.... 5 6 7 
Smooth, per jt.. 8 c 84ic 104c 
Planished, “* ..30c 31 38c 

Peerless—Smooth. 7#¢ 8c 9c 
Polished.......14$c 15}$c 18 ¢c 

lanished......28 c 31 c¢ 35%c 

Made-up—lInches. 5 ie 
Smooth........ 7ic 8c 9c 

7 to 6 in. Smooth Tapers, pr. jt. .lle 

6 in. Smooth T’s 27c 

7 to 6 in. Planished T apers. .45¢ 

Yale Patent Lock Pipe—Stove. 
5” 6" 7 76g" 
Cents— 
Battle Axe, Blue.. 7 7% 9% 104 
Can't Slip, “ .. 7} 8 10 11 
Peerless, or 74 8} 10 #11 
Duplex, oes. ieee | 13 14 


Yale, Rus. Fin....15 16 17 18 
Duplex, Planished 29 31 37 38 
Galvano, Gal.....15 16 17 18 

If wanted made up, add per joint 
for grooved, Ic; rivete’® I}c. Crating 
made-up pipe extra. 


Wrought Iron Gas Pipe. 


$@j-in., black.... 
i@ 3-in,, black... 


discount, 60% 
“60, 10&5% 


i-in. to 6-in., black a 70% 
7-in. to 12-in., black. . os 624% 
4@}j-in., galvanized... is 42% 
1@}-in., galvanized. . it 50% 
#-in. to 6-in., galvan’d. “i 574% 
7-in. to 12-in., galvan’d. = 45% 
PLANES. 
Sargent Iron Bench..... ; 60% 
Stanley Iron Bench....(.... .Nets 


PLATES, TIN. 
See Metals in Column 1. 


PLIERS. 
Giant, Button’s—80% off list. 
Cutting. 
Bernard's : ee 
Lodi. : sins sae 
Upper End and Diagonal Cutting 


Swedish Side 70% 
Utica Drop Forge & Tool Co... Net 


Fencing. 
Black Bull........ per doz. $8 25 
Farmers’ Choice 2 8 00 
_  g Saee x 8 25 


Flat and Round Nose. 


| Se es 
re ere 65% 
ES ee epee 50% 
ee eee ere 
Gas.—Inches 7 8 10 12 


Tinners* 

BROW. oss vctvcocssvxtabiuee 40% 
eer yer each, 5 
PLUMBS AND LEVELS 
CS on nn cc vkcnp 8 etaasetes Nets 
erry ey rt 40% 
Ne ge See eres ror te Zs 
Davis’ Inclinometer........- 15% 
POINTS. 

Drive Well Points............ 75&5% 


POKERS, STOVE. 
Wr't Steel, str’t or moat, ae doz. $0 55 


Wr’t Steel, wood hand’ 80 
Nickel Plated, coil ee ls = 65 


POKES, ANIMAL. 
Cracker Jack, wr't steel, per doz. $4 50 


POLISH. 
Metal 


Black Silk, No. 50¢}-gallon, 

per doz. $7 00 
Black Silk, No. 60, 6-0z. cans, 

per doz. 1 00 
Black Silk, No. 70, 1-pt. cans, 

per doz. 2 25 
Black Silk, No. 80, 1-quart, 


per doz. 3 75 
Black Silk, No. 90, 1-gallon 


per doz. 12 00 
Shoe. 
Ae ee per doz.. tees 
A Se ee ee 
; i See ig 55c@$1 oS 
Imperial...... per gro....... 
Stove. 


Black Rage, 1-Ib. cans, pr. gr..$15 00 
Black Silk— 
5-tb. eo Pe EERE 2 Tae $0 70 
Paste, 5-0z. cans. ..per doz. 75 
“ 1 


Paste, }-tb. cans... 00 
Liquid, }-pt. cans. 9 1 00 
Liquid, 6-0z. cans. 75 
}-pt. Air Drying Iron 

ae eae “¢ 25 


Black Jack, }-Ib. cans. 
Dixon's Carb. of Iron. 
Nickel Plate......... 


POO 
wt 


POPPERS, CORN. 
Round or et bet ace doz. $1 00 
a 2-qt.. ca 1 
Ser oe re 


POTS, FIRE. 
Clayton & Lambert’s, each $4 00@6 00 


Se eRe each, 6 25 
OS SR ee er each,$6 75@8 50 


POWDER. 
See Ammunition. 


PRESSES, FRUIT AND JELLY. 
Enterprise Manufacturing Co... ..25% 


PRIMERS. 
See Ammunition. 
PRUNERS. 
Disston’s Pole... . per. i, Be: 50 
Henry's Improved..... &10% 
Water's Improved...... - 80% , 
PULLERS. 
Cork. 
es or ee each, $3 10 
RAs iti 1 40 
Quick and Easy...... 2 70 
Nail. 
| ee per 10 80 
Giant Pattern....... ‘ 9 00 
DD ics wilson Site “a 9 00 
Tack.—Giant.......... a 40 
PULLEYS. 
Awning—Jap’d................ 60% 
CREE BAR, och cca ss capenn te 50&10% 
Hay Fork. 
Iren. Wneei, S-in..... per doz. $1 75 
Wood Wheel, 6-1... . *, 1 80 


Wood Wheel, 6-ii'-, pass knot, 
....« erage. 2 $$ 


Hot House—Jap' d. a e% } oaks ees 
NP ORES 6s sé ose ones Sane 60% 
mae, peters seat oh 50&10% 
Sash. 

Common. .per doz. $0 js 


Common- -Sense, 2-in. 





Per doz...$3 00 3 50 450 5 50 


Empire Pattern, 2- -in.. 5 4 
Mae cas aals 8 ao - 20 
MS dce des cy me Hy 25 
PUMPS. 
Pitcher Spout. 
Se 3 4 
Each..... $1 00 115 130 1 70 
Spray. 
reer per doz. 14 50 
Cyclone, tin.......... @: 3 40 
Cyclone, copper...... ss 6 75 
Sc ods tabu eects = 9 00 
Little Giant......-.. each 2 25 


PUNCHES. 
Conductors’ 

Pe Bee vadewns. caxwe per doz. $2 50 
BM. WC hdcken ss teri per tb. 19 
Saddler s’. 

eS eer per doz. ene tre 

RT EE, ae = 72¢ 

PUTTY. 
In Bladders. 
Strictly pure.....per 100 Ibs. $3 00 
RAIL. 
Barn Door. 

Matchiess, tein. 2.05. .60865 85 $c 

Matchless, ERE oe ar 34c 

ee 4c 
Sliding Door. 

ae per ft. 44c 

Bronzed wrought iron... .per ft. 8ic 

RAKES. 
Coal or Wood.......... per doz. $5 20 
Garden 

See Stic,<-+ «ceo o <a 663% 

8 Pare ree 70% 

Malleable Iron, heavy......... 60% 
Hay. 

NE Koa Was we peap ee $2 20@$2 40 
Lawn—W 00d 

MRA iit alo 44. ohne per doz. $3 25 

Automatic:......... 3 Sige 

Lawn Queen...... ; si 2 75 

Jumbo, 36 teeth..... a 6 00 

RASPS—See Files. 
RAZORS. 
Oe pice . .50% 
i Sees, 
Rg 5a 6 ally. iy 6 parce itp 
ns > st kaa ve eae cate 60% 
RAZOR STROPS. 

Se REEOND ss cana vaweal bende 50% 
REGISTERS. 

(All Sizes). 
depenned. Bronzed & Plated..... + 
ite Porcelain Enameled....... 


Solid Brass and Bronze Metal. 08 
Single Valve (Baseboard and Side- 
ae eee ae 75% 
REGISTER FACES. 
Japanned, Bronzed and Plated, 


ae. Ee 75% 
Cy fe: Sn 80% 
Heavy Round Gratings.......... 75% 
White Porcelain Enameled. ...... 70% 
Solid Brass or Bronze Metal...... 40% 
RINGS. 
Bull. 
OD eee 2}-in. 3-in 
SS aa 160 $2 00 


Rea’s Improved Self- 


Piercing copper, doz. 2 00 awe 
Steel, per doz......... 90 100 
Nickel plated......... i 35 alka 

and Ringers—Hog. 
Blair’s Rings. ....... per doz. $0 58 
Blair’s Ringers....... Ay 75 
Brown's Rings....... a 50 
Brown’s Ringers..... i 80 
Champion Ringers... ee 1 60 
Hill’s Ringers........ “ 70 
Hill’s Ring, boxes... . y 55 
Major Rings......... Sa 60 
Perfect Ringers...... oe 1 20 
Wolverine Rings..... 3 1 40 
Wolverine Ringers. . . se! 80 
F ruit Jar. 
| ee ee eee per Ib.....30c 
Key. 
Split, round. . wart doz. $0 17 
Split, square... .. 32 
Ball, round.......... 33 40 
RIVETS. 
and Burrs. 
ee eer 40&10% 
Coppered Iron.......... 60&10&5%, 
SECO Ore ree 70% 
a erp per lb. $0 10 
Slotted ae ee per doz.40c@45c 


Tubular. 
Nes. 1 and 2 assorted sizes, doz. 45c 


RIVET SETS. 
ROPE. 
Cotton. 


, 5-16 in. Com. on reels. per Ib. ee 
, 5-16 in, Com. in coils. . 
f° 5-16 in. Imp’l in coils.. 
Sisal.» 
ist Quality.......... 11 
Hardware Grade, rates, per ib.. .10}c 
Pure Manila. 
ist Bence Bi a aol sham om tb. 144c 
ardware Grade, rates.. 12 


See Sets. 


2 He 


RULES. 


Boxwood........ 
BOS vive x oud 





SASH WEIGHTS. 
See Weights. 








SAWS. 
Buck. 
cc unl 30% 
SOM ss 0 CURR tere 25° 
Jackson's RViceces@bousenues 25% 
aa 
nara Gf LER EEE Te 4 0% 
ie SEE LO “ 30 
Circular. 
PRM. bon 50s eee Raa: < 50 
Sg Ra al a Saar 
pC OTS 50&10 
OMNIS 00.05 ci Fearn PDE: 50 
Compass. 
Me. sivas 1a ease. 


Common..... per doz. $1 8681. 60 
OEE ne neta 


Cross-Cut. 
OPEC eT 5% 
RMN iss Oo oo gs Bes 45 
Simonds’... ..,....5..25.....30% 
Dehorning. 
Pe arr ee per doz. $5 75 
Trees = 5 75 
rooving 
on _ ETE SF 2a 50° 
Hack. 
So POPES eee em 30% 
SEO Psi ee eh. isc k Volawec. 25% 
RNG hehe os cae bo wis: . 50%, 
EEC IEE 3 25% 
Hand and Rip 
OAS Se ea eee 35% 
SOON OBO. 2 i otceks i .. 30%, 
Disston’s Nos. 8, D8, 12, 76,112, 
D100, and 120 (new list): . 25% 
Keystone 28 ere PG Se 30%, 
Enterpirse, hand... .. per doz. $5 00 
Our Saw, hand....... 4 00 
Our Saw, rip. 4 50 
Keyhole—Disston’ tn opee i- 25% 
WE SG is oeas's bidoee et: 35% 
Narrow Band 
i avi Leet et ets... 50% 
a ET Pn ae 30%, 
PRIN eve viienas5 oss bwibew ks. 40%, 
BOOTIE I ea 40% 
Panel. 
I as leet sy fe eres: , 35% 
nL, te Se eae 30% 
Pruning. 
EPA eee rer 30% 
_ Pee re ny 25% 
PE ane 50% 
PNM LaWall. 0. d sss Sinn 's Fei 45% 
COME ia ao r doz. 50 
Clover leaf....:..... oS % 00 
SAW BUCKS—See Bucks. 
SAW SETS—See Sets. 
SAW TOOLS—See Tools. 
SAW FRAMES 
Common, plain...... cesar doz. $1 25 
Common, painted. . = 1 70 
SCALES. 
Counter. 
EE, ed ae 40&10%, 
Platform 
Es oa i wchakip ys fee ae» oa. 50% 
SCISSORS 
POUND ss nes cis Wie eey 4's's 3 ocd a Gee ok 60% 
SCOOPS. 
Grain. 
}-bu. “Hercules”. at doz. 13 70 
1-bu. “Hercules”... 15 00 
SCRAPERS. 
Box. 
Triangular. ......... per doz. $4 00 
Cabinet. 
Cast Steel........ per doz. 60c@75c 
Road. 


Crble Ghose... 7 5 3 
Without run’s, ea.$4 00 3 75 3.59 
With runners,ea. 4 25 400 3 75 

SCREEN DOOR HINGES. 
ae SN ee eee gross, $6 50 
ROE Sig Sere sie 6 75 

SCREWS. 
Bench. 


Iron, inches.... 1 1} 1} 
$3 673 420 5 25 


Wood, white maple... per doz. 3 67 
Hand—Wood........... 65% new list 
i NG pos Gi kirs.s Lax ees 70&5% 
ST BERTI See se eh eee 70% 
Lag or Coach — all sizes, gimlet 

ON SAE ie Seca 75&10% 
Saw—Centennial, 

Ee 1 2 a 3. 6 

Per doz...18¢ 20c 26c 30c 23c 25c 
Wood. 

ie tara 873&5&10% 

fy =" ae 85&5&10% 

i yo Saar 82$&5&10% 

F. H. . Sept aialaln 5H 80&5&10% 

SS > SS 774&5&10% 

R. H. Nickel Plated... .773&5&10% 

SCYTHES. 
Be Ve Be, grass........ per doz. $8 00 
Clipper, grass.......... si 8 25 
Clover Leaf Dutchman. 5 7 50 
Honest Dutchman..... " 7 50 
ng Sk RR ee “g 7 30 
SHAVING SETS. 
Smith & Hemenway............. 60% 
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TAPES, MEASURING. 


40% Asses’ Skin......... 
ee co ‘bluing, $2.50 per dos., net. * Skin... ss eeeeeeeeeeeee - 5 





( “up phos knurled. . 


TEE BEVELS—See Bevels. 
THERMOMETERS. 


Porcelain Lined, Wood.. 
Boss, malleable iron... . 
Iron Frame, porc’n bowl 
Iron Frame, glass bowl.. 
Little Giant, tin'd iron. 


Disston’ s Monarch. . 


POR ee 


Drum, nickel plated.... 


Cow—See “Chains.” 





ee, 's X-Cut.. 
SHARPENERS, ‘SKATE. 


nd 
Smith & Hemenway 


SHAVES, SPOKE. 


doz. $1 1 
rn 2 7 


Disston’s Universal 


Fence—less than carload. 


per 100 tbs. $2 00 Smith & Hemenway 
35 2 30 


Wrought Staples, 


C alifornia Pat., 9-in. 


t. No. 4.. sss a 
set ca Sure Catch Mouse 


0 
..$1 40 2 10 ing 2 80 


Brade See e cece eee eeeeees 15&5% 


Tinners'—See Snips. 
SHEAVES, SLIDING DOOR. 


Oil—Unmounted. 


SHELLS—See Ammunition. 
SHELLERS, CORN. 


Full Ironed...... ‘ 
Expansion Bolt Shields 





Green Mountain 


SHOT—See Ammunition. 
SHOVELS AND SPADES. 


QQAN S uae 


STOPS, BENCH. 


Neverbreak, hollow bck, blk. $15 575 STOPPERS, FLUE. 


Gem, fiat, painted... .. 
Gem, cor’d, decorated. . 


Iwan’s Perfection.............509 
Skinner’s Common Sense 
STOVE PIPE—See pipe. 
STOVE BOARDS—See Boards. 
STOVE POLISH—See Polish. 


3-ply Cotton Wrapping 


Extra e rapping. . 


WwW reblog ‘on —- 


per | doz. prs., $1 _80 


—_ Wott 1-tb bal s 


Enameled, White 


Painted, new list 
SLEDGES—See Hammers. 


SNAPS, HARNESS. 
Chm reo Ss. so « BERD 


tna 


“SPELT! eee ee zing “* Sinha’ 
3-ply, ““B” in hanks... 

a apr rr) cm 
Double Ring, vp Cc anton Tackle Block. 
Patent Loop, Bush 
Patent Loop, Grass.. 


SNIPS, TINNERS’. 


Silver Finsh, in hanks... .37 


SOLDER—See Metals. 
SPRINGS, DOOR. 


Parker's Parallel ee 


Parker’s Swivel Base 
Parker's Re-inforced 
Parker’ s X Series.. 


Upholsters Wire... 


. Jight, 90c; heavy, 











Hungarian Nails 








WARE. 
Stove Hollow Ware. 
Plain or Unground............ 50% 
SSS are eee 45% 
Enameled Ware.............. 331% 
Gente BWM... 6565 esss jee 60&5% 


Country Hollow Ware, per 100 ths. $3 00 
White Enameled Ware. 


Maslin Kettles............ 60&10% 
Neverbreak Flat and Round 
Bottom Kettles........... 60&5% 
00 Covered Ware. 

Tin’d and Turn’d..........35&10% 
CS | SES ae 45&10% 

Glue Pots. 
MIs a sds se iw abcd viel iach 25% 
ee re eee 30% 

Enameled. 


Cherry Blossom and Chrysolite.50% 
WASH BOARDS—See Boards. 
WASHERS. 


Standard O. G. cast iron... .per tb. 24c 
Wrought iron in bulk, per, Ib.: 

In. 4 1 
9c 64c Sc Sc ake 44c 4c 
Wrought steel in 5-Ib. boxes, per Ib.: 

In. } A 1 
10c 7c 6c Ste Se Sc 42e 


WEDGES. 
pO Sk aA es per doz. $0 30 
OES ee “r Tb. 7 
A Rae as ae 
WEANERS. 
Calf. 


Fuller’s, per doz......$2 00 to $2 50 


™ 
Tyler’s Safety, perdoz. 1 85 to 2 40 
Carroll’s, per doz..... 3 OO to 3 75 
Hoosier, per doz..... 3 50 to 4 60 
Shaw Perfected...... 3 00to 3 75 

WEIGHTS 
A eee per > 2kc 
Sash—f.o.b. Chicago....per ton, 23 00 
WHEEL ARROWS. 

Common Railroad...... OF doz. 17 00 

Heavy Railroad.. a 24 00 

Panama Steel Tray.. - = 39 00 

Klondike Steel Tray... sacs _ 28 00 

WHEELS. 

SS eee ee 7Q&10&5% 

IE occa aren ae acokio cideitet 75&5% 

Well. Ins... 8 10 14 
Per doz. .$3 00 4 20 s. 40 15 00 

WIRE. 
Barbed. Painted. Galv’d 


Carloads, per 100 tbs. $1 83 $2 18 
Less than car = 1 95 2 25 


Brass. 
BU I cere a nis a-4's ace .20% 
In 1-tb. spools, mew list....... 50% 
Broom—Tinned . -60& 10&10& 10% 
Cable—Same price as Barbed Wire. 
Copper. 
SE a Pe 20% 
1-Ib. spools, new list.. .- -50&10% 


Fence—Smooth. 
Nos. 6 to 9, An’eal’ je 100 Ibs. $1 80 





Nos. 6 to 9, Galv’d 2 20 
Hatr—New List... ..........2.. 60% 
Market. 

Bright, full bdles........... 75&5% 

Bright, broken bdles........... 70% 

Coppered, full bdles........... 70% 

Coppered, broken bdles... . .65&10% 

Tinned, ee 75&5% 

Tinned, broken bdies.. ec 65&10% 
Picture—In coils....... pk poet % 

In 5-fb. spools.......per Ib.....2 26c 

WRENCHES. 
Acme Standard.............. 50&10% 
SS eee 90c net 
Always Ready....°:............ 50% 
ee ee a re 75&5% 
Ellis Adjustable. . Pid Bute a¢Cusas 25% 
SS ee per fb. 08e 
ee **  08c 
2 aaa 75&10% 


Bemis & Call’s: 
Adjustable S, 40&5%; Adjustable S 
Pipe, 40&5%; Briggs’ Pattern, 
40%; C ombination Bright. . .50% 


Steel Handle Nut.......... 50&5¢ 
Combination Black..........50&5% 
Merrick Pattern.......... -50&5% 
Double End Adj. S......... 40&5% 
WRINGERS 
No. 500, Royal........ per doz. 33 00 
No. 350, Universal. .... 29 00 
No. 300, Novelty...... - 29 00 
No. 310 Keystone. ; _ 29 00 
No. 100, Rival..... [ S 25 00 
No. 380E, Universal... zs 34 00 
No. 790, Guarantee..... ¥ 38 00 
No. 770, Bicycle... , “¢ 34 00 
No. 110, Guarantee... . in 33 00 
No. 110, Domestic. .... ae 29 00 
No. 110, Brighton...... - 25 00 
No. 740, Bicycle....... - 34 00 
No. 22, Guarantee.... *n 33 00 
No. 22, Domestic..... = 29 00 
No. 2?, Pionmeer....... ee 25 00 
Ma” eee... = 22 50 





Se, 


~ 
oa 





ee 






me etiatins, 


pgrece l 





aes 














ern 






OO 0 BO ne ES pens eee 








sete 













oe ee eaten or 






petinade, Goteccea ae 





a 






—— 
















ice 


chiedemtintancsmmdtone Tkeesim.tigteaiorthtoans dé... tioe 


a SPO CPE ONS 


es. SR 






























SPAN HH oe 


VRE VE AR ot CERRY A aR 42 


CC Ot 
Eis sae Rg 


wo Oe etolieee Ngee 
“- 


Bess: 


pens 


ering 


wl AMR, eee 


| OE 








ee RE ee a 


Sige yrteen 

























60 AMERICAN ARTISAN AND HARDWARE RECORD 





ADVERTISERS’ INDEX 


ALPHABETICAL LIST. 


American Sheet and Tin Plate Co.... 75 
American Steel & Wire Co........-- 72 
Ashton Mig. Co. ......-.eceeeceees 70 
Auer Register Co. .....---ceeceeees 9 
Beacon Miniature Electric Co......- 63 
Berger Bros. Co......----seecceeee? 69 
Berger Mig. Co......-+--++++> 67-68-69 
Berns, Otto... . 2... cece ee eweeeees 70 
Bertach & Co... .. 1... ee ec cceeereene 71 
Bets Pierce Co. .......--++-+00e08% 8 
Black Silk Stove Polish Works....... 1 
Boynton Furnace Co......-.-++++++> 5 
Brauer, A. G., Supply Co.........-+- ll 
Bullard & Gormley.......-.+-+++++ 76 
Burgess Soldering Furnace Co....... 70 
Burton Co., W. J... ..-ecccceeceeees 68 
Canton Art Metal Co........-.-+++: 67 
Clark, Smith Hardware Co........-- 70 
Clayton & Lambert Mfg. Co......... 70 
Cleveland Castings Pattern Co....... 11 
Cleveland & Buffalo Transit Co...... ll 
Clipper Lawn Mower Co..........- 63 
Coleman Lamp Co.........-+++-++> 74 
Co-Operative Foundry Co ........-- 5 
Cooper Oven Thermometer Co 11 
Cope, Geo. W , Stove Pattern Works.. 11 
DeKalb Wagon Co......---+-se000: 74 
Delta File Works.........---.-+055 74 
Detroit & Cleveland Navigation Co 63 
Dieckmann Co., F........--ss+e08% 68 
Dixon, Jos., Crucible Co..........-. 63 
Double Blast Mig. Co..........-.-- 70 
Dreis & Krump Mfg. Co.........--- 71 
Filshie, Alexander...........-++--- 68 
Foster Stove Co.........6--eeeeees 3 
Priediey & Voshardt Co...........- 67 
Puller, Ota L.. 2... cece cc eecccccee 71 
Furnace Supply & Mfg. Co.......... 8 
Globe Ventilator Ce......... peannes 69 
Hanson & Van Winkie Co.......... 9 
Harringtos & King Perforating Co... 67 
Baynes-Langenberg Mig. Co........ 4 
Heller Bros. Co..... 6OReoeKedecves 74 
BEOMD & CO... ccc cccccccccccccccese ll 
Henry Furnace Co., T. E............ 6 
Eg Bes ea 0c 0nescenccecces 69 
Blooper, C. N......-eee+- oennee eons 63 
Hussey & Co.,C.G......... bone wade 67 
Ideal Sad Iron Mig. Co............- 73 
Inland Steel Co..........+65 aaseabe 66 
Interstate Manufacturing Co........ 8 
Pere SGTRMETD. 5 oo. cece ccccccecci 69 
Kelsey Heating Co............00+5- 2 
Mma; 8. Gy. sc cccescccccsccees 70 
Kimball Bros. Co.... 2.2... .ccceees 63 
La Belle Iron Works............... 66 
Lalance & Grosjean Mig. Co 72 
Letman Bes... ..cccccccccscsssess 69 
Lufkin Rule Co. ......ccccecccceess 74 
Lyon, Conklin & Co........-.es.0+- 70 
Michigan Safety Furnace Pipe Co 10 
Mfwaukee CorrugatingCo.......... 75 
Monroe Fdy. & Furnace Co.......... 6 
Moser Pattern Works.............. ll 
Munsell Co., Eugene...... phahedas 11 
National School of Pattern Drafting.. 63 
Niagara Machine & Tool Works,..... 71 
Nickel Plate Stove Polish Co... 9 
North Bros. Mfg. Co..........-.++- 73 
Parker Supply Co.............s005. 69 
BN Bs Buca ccc caccccveccctvsesss 62 
Peck-Hammond Co................ 7 
Quincy Pattern Co......-. 2c. ceeees ll 
Ringen Stove Co... .......eseeeeeee 2 
Rochester Can Co. ........eeceeeees 73 
Rock Island Register Co............ 12 
Scheible & Moncrief Heater Co...... 8 
Schwab, R. J., & Sons Co 6 
I MER boo c vc ccccces ccccccces il 
Smith Co., Chas. ...... eee eeeeceees 8 
Smith & Hemenway Co............. 74 
Sprague Fdy. & Mfg. Co............ 8 
Standard Ventilator Co............. 69 
Stark Rolling Mill Co............+.. 65 
Stover Manufacturing Co........... 9 
Sullivan-Geiger Co. .......----e05> 63 
Symonds Register Co........-.+++-- 9 
Taylor & Boggis Fdy. Co...........- 73 
Vedder Pattern Works...........++- ll 
Weiss, H.& Co..... ipdhndawnteasee 71 
Weller Pattern Co... .....20eeeeees ll 
Wheeling Corrugating Co........... 64 
Yost Furnace Co. ......0.-.ee-0+e05 7 
Youngstown Furnace Co., The....... 7 


CLASSIFIED LIST. 


Barb Wire. 
American Steel & Wire Co., 


Batteries. 


Beacon Miniature Moctte 
— 'N. Y. 


Boilers—Steam. 
Boynton Furnace Co., Chicago, Ill. 
Schwab & Sons Co., R. J. 
‘Milwaukee, Wis. 


Boiler Handles. 
Berger Bros. Co., Philadelphia, Pa. 


Brass and Copper. 
Hussey & Co., C. G., Pittsburgh, Pa. 


Cans—Ash. 
Rochester Can Co., Rochester, N. Y. 


ig a Tools. 


North Bros. Mfg. Poliaaetpa Pa. 


6 ee Vo: BL Y 
ew York, N. Y. 


Ceilings. 
Berger Mfg. Co., Canton, 0. 
Burton Co., W. J., Detroit, Mich. 


Canton Art Metal Co., Canton, 0. 
Friedley-Voshardt Co. Chicago, Il. 


ee. ee 


Wheeling Curupetns & rae Ww. Ye 


Cellar Chutes. 
Interstate Mfg. Co., Oskaloosa, Ia. 


Chimney Caps. 


Standard Ventilator Co., 
Lewisburg, Pa. 


Conductor Pipe. 

Berger Bros. Co., Philadelphia, Pa. 
Berger Mfg. Co., Canton, 0. 
Burton Co., W. J., Detroit, Mich. 
Canton Art Metal Co., Canton, O. 
Clark, Smith Hdw. Co., Peoria, Il. 
Dieckmann Co., F., Cincinnati, O. 
Friedley-Voshardt Co., Chicago, Il. 
Hussey & Co., C. G., Pittsburgh, Pa. 
Milwaukee Cones Co. 

men, 


Wheeling Corrugatin ,& Nive W. Ve. 


Cornices. 
Burton Co., W. J., Detroit, Mich. 
Canton Art Metal Co., Canton, 0. 


Ohicago, Ill. 


Cornice Brakes. 
Bertsch & Co., Cambridge City, Ind. 
Dreis & Krump, Chicago, Ill. 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Crimping Machines. 
Bertsch & Co., Cambridge City, Ind. 


Niagara Machine & Tool a - 
Buffalo, N. Y. 


Culvert Machinery. 
Bertsch & Co., Cambridge City, Ind. 


Cutlery. 
Smith & messes | Co., A 
ew York, N. ¥ 


Cut-Offe—Rain Water. 
Milwaukee OCrerepetes Co., 
waukee, 


Sullivan-Geiger Co. 


Wis. 
The 
Indianapolis, Ind. 


Dampers. 
Parker Supply Co., New York, N. Y. 


Taylor & Boggis Fdy. Co., 
Cleveland, 0. 


Stover Mfg. Co., Freeport, Ill. 


Drills. 


Smith & Semone Oo 
ew 


York, N. Y. 


Eaves Trough. 
Berger Bros. Co., Philadelphia, Pa. 
Berger Mfg. Co., 
Burton Co., W. J., 
Canton Art Metal Co., Canton, 0. 
Dieckmann Co., F., Cincinnati, O. 
Milwaukee Cesmngnting Co., 
waukee, 


Wis. 
Wheeling a Co., 
eeling, W. Va. 


Elbows. 


Canton Art Metal Co., Canton, 0. 


Elbows—Conductor Pipe. 
Dieckmann Co., F., Cincinnati, O. 


Milwaukee Cooments Se be 
waukee, Wis. 


Electrical Supplies. 


Beacon Miniature Electric Co., 
New York, 'N. ¥. 


Elevators. 
Kimball Bros. Ce., Council Bluffs, Ie. 


Enameled Ware. 


Lalance & Grosjean aaty. Oe = 
bicago, z 


Facings. 
Dixon Crucible Co., Jos., 
Jersey’ City, N. J. 


Fencing—Wire. 
American Steel & Wire Co., 
Chicago, Il. 


Files. 
Delta File Works, Philadelphia, Pa. 
Heller Bros. Co., Newark, N. JZ. 


Flashlights. 


Furnaces—Hot Air. 
Boynton Furnace Co., Chicago, 0). 
Co-operative Fdy. Co., — m. 
Haynes-Langenberg 


Henry Furnace Oo., Pi 
ilicten: 0. 


Interstate Mfg. Co., Oskaloosa, Is. 
Kelsey Heating Co., Syracuse, Ny. 
Monroe Fdy. & Furnace Co., 


Monroe, Mick. 
Peck Hammond Co., Cincinnati, 0. 
Scheible Moncrief Furnace Co., 
Cleveland, Qo. 
Schwab, R. J., & Son Co., 
Milwaukee, Wis. 
Smith, Chas., Chicago, nl. 
Smith Co., Chas., Chicago, i. 


Sprague Fdy. & Mfg. Co. 
Council Bluffs, is 


Yost Furnace Co., Canton, 0. 


Youngstown Furnace Co., The, 
Youngstown, 0. 


Furnace Pipe and Fittings. 


Michigan Safety Furnace = o 
Detroit, Mich. 


Furnace Regulators. 
Furnace Supply & ue. Co., 
eveland, Ohio 


Furnace Rings. 
Furnace Supply & Mfg. Co., 
Cleveland, 0. 


Furnaces—Soldering. 
Ashton Mfg. Co., Newark, N. J. 
Bernz, Otto, Newark, N. J. 
Burgess Soldering Furnace Co., 
Colum oo. 0. 
Clayton & Lambert Mfg. 


Petree,’ Mich. 
Double Blast Mfg. 
North Chicago, Il. 
Lyon, Conklin & Co., Baltimore, Mé. 


Furnace Repairs. 


Brauer Supply Co., A. G. 
St. Louis, Me. 


Grease-Graphite. 
Dixon Crucible Co., Jos., 
Jersey City, N. J. 


Hardware Jobbers. 
Bullard & Gormley, Chicago, Ml. 
Clark, Smith Hdw. Co., Peoria, Dl. 


Hardware Specialties. 


Clipper Lawn Mower Co., 
Dixon, Mi. 


Lalance & Grosjean Mfg. Co., 


Chi nl. 

Lufkin Rule Co., = Saeinaws Hate. 

North Bros. Mfg. aphia, Pe. 
Phliadelp 

Smith & meas Oe York, N. ¥. 
ew Yor! 

Stover Mfg. Co., Freeport, Il. 

Taylor & Boggis Fdy. Cunvieland, }. 


Ice Cream Freesers. 


North Bros. Mfg. Co., 
Philadelphia, Pa. 


Iron Enamel. 


Black Silk Stove Polish Works, 
Sterling, Ill. 


Nickel Plate Stove Polish Co., 
Chieago, Ml. 


Kitchen Utensils. 
ean ee ts, 





Beacon Miniature Sate 





Friedley-Voshardt Co., Chicago, Ul 








ew York, N. Y. 


Stover Mfg. Co., 


Freeport, Il. 
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Lamps—Gasoline. 
man Lamp Co., Wichita, Kan, 


Lawn Mowers. 


lipper Lawn Mower Co., on, IL 


Lighting Systems. 
Coleman Lamp Co., Wichita, Kan. 


Lineman’s Tools. 
Smith & near eo feck, “. 


Metal—Perforated. 
K Perfora Co., 
Harrington & King co ting 7° 


Metal Polish. 


Black Sik Stove Polish Works, 
Sterling, Ill. 


Nickel Plate Stove Polish Co., 
icke Chi nm. 


Metal Shingles. 
Burton Co., W. J., Detroit, Mich, 
Canton Art Metal Co., Canton, 0. 


Milwaukee Corrugatiog. a oa 
Wheeling Corruse tre cine Ww. Va 


Mica. 
Brauer Supply Co., A. G. 
- St. Louis, Mo. 


Munsell Co., Bugene, 
New York and Chicago. 


Miters. 
Friedley-Voshardt Co., Chicago, Ill. 
Milwaukee Corrugating Co., 

Milwaukee, Wis. 


Nails, Roofing. 
Filshie, Alexander, Chicago, Ml. 


Electro-Plating Outfits. 
Hanson & Van Winkle Co., 
Newark, N. J. 


Ornaments—Sheet Metal. 
Canton Art Metal Co., Canton, 0. 
Friedley-Voshardt Co., Chicago, Ill. 


Paint—Silica Graphite. 
Dixon Crucible Co., Jos., 
jersey City, N. JZ 


Plumbago. 
Dixon Crucible Co., Jos., 
Jersey City, N. J. 


Pumps—Vacuum, 
Leiman Brothers, New York, N. Y. 


Punches. 
Bertsch & Co., Cambridge City, Ind. 
Niagara Machine & Tool Works, 
Buffalo, N. Y. 
Weiss & Co., H., New York, N. Y. 


Rasps. 
Delta File Works, Philadelphia, Pa. 
Heller Bros. Co., | Newark, N. J. 
Smith & Hemenway Co. 
ew York, N. Y. 





Razors. 
Smith & Hemen Co. 
New York, N. ¥. 


zB 
Auer Register Co., Cleveland, 0. 
Rock Island ee | Co. 
k Island, Ml. 


‘“ Louis, Mo. 
Freeport, Il. 


Symonds Register Bro 
Stover Mfg. Co., 


Boasters. 
Wheeling Curent Co., 
Wheeling, W. Va. 


Rolls Forming. 
Bertsch & Co., Cambridge City, Ind 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Roofers’ 
Filshie, Alexander, 


Supplies. 
Chicago, Ill. 


Roofing—Iron and Steel. 
American Sheet & Tin Plate Co. 
Pittsburgh, Pa. 


Berger Bros. Co., Philadelphia, Pa. 
Berger Mfg. Co., Canton, 0. 
Burton Co., W. J., Detroit, Mich 
Canton Art Metal Co., Canton, 0. 
Friedley-Voshardt Co., Chicago, Il. 
Inland Steel Co., Chicago, Il. 


La Belle tron Works, Steubenville, 0. 


Milwaukee Oyperegeting. ~ = Wie 
wau \ 


Stark Rolling Mill Co., Canton, 0. 
Wheeling Guresating oo 
Wheeling, Ww. Va. 


Roofing Flanges—Adjustable. 
Hessler Co., H. E. Syracuse, N. Y. 


Rope—Wire. 
American Steel & Wire Co., 
Chicago, Ill. 


Rules. 


Lufkin Rule Co., Saginaw, Mich. 


Sad Irons—Self-Heating. 
Ideal Sad Iron Mfg. Co., Cleveland, 0. 


Saw Sets and Saws. 


Smith & Hemenway Co., 
New York, N. Y. 


Schools—Sheet — Pattern Draft- 


National School + Sheet oo Pat- 
tern Drafting, , Mo. 


Screens—Perforated Metal. 


Harri & King Perforating Co., 
arrington 4 Chicage, Ti 


Screws. 
Parker Supply Co., New York, N. Y. 


Screw Drivers. 


North Bros. Mfg. Co., 
- a Pa. 


Smith & Same York, w. Y. 
ew 


Sheet Metal Tools. 
Bertsch & Co., Cambridge City, Ind. 
Fuller, Otis L., Goshen, Ind. 
Niagara Machine & Tool Works, 

Buffalo, N. Y. 
Weiss, H. & Co, New York, N. Y. 





Sheets—Black and Galvanized. 
American Sheet & Tin Plate Co., 


Pittsburgh, Pa. 
Berger Mfg. Co., Canton, 0. 
Inland Steel Co., Chicago, Ill. 


La Belle Iron Works, Steubenville, O. 
Milwaukee bass Co., 
lwaukee, 


Stark Rolling Mill Co., 


Wheeling Corrugating Co., 
Wheeling, WwW. Va. 


Wis. 
Canton, 0. 


Sheets—Toncan Metal. 
Stark Rolling Mill Co., Canton, 0. 


Sheets—Vismera. 
Inland Steel Co., Chicago, Ml. 


Shingles—Metal. 
Berger Mfg. Co., Canton, 0O. 


Sifters—Ash. 
Rochester Can Co., Rochester, N. Y. 


Skylights. 
Canton Art Metal Co., Canton, 0. 
Skylight Gearing. 


Weiss & Co., H., New York, N. Y. 


Slating Nails. 
Hussey & Co., C. G., Pittsburgh, Pa. 


Soldering Irons—Self Heating. 
Lyon, Conklin & Co., Baltimore, Md. 


Statuary. 


Friedley-Voshardt Co., Chicago, Ill. 


Steamship Lines. 


Cleveland & Buffalo Transit Co., 
Cleveland, 0O. 


Detroit & Cleveland Navigation Co., 
Detroit, Mich. 


Stoves and Ranges. 
Co-operative Fdy. Co., Chicago, Ill. 
Foster Stove Co., Ironton, O. 
Ringen Stove Co., St. Louis, Mo. 


Stove Patterns. 
Cleveland Castings Pattern Co., 
“orga 0. 


Cope Pattern Works, Geo. 
Detroit,’ "Mich. 


Moser Pattern Works, Newark, 0. 
Quincy Pattern Works, Quincy, Ill. 
Vedder Pattern Works, Troy, N. Y. 
Weller Pattern Co., Quincy, Ml. 


Stove Pipe and Fittings. 
Hemp & Co., St. Louis, Mo. 


Stove Polish. 
Black Silk Stove Polish Works, 
ee Til. 


Brauer Supply Co., A. 
se ‘Louts, Mo. 


Dixon Crucible as Jos. 
Jersey “City, N. J. 


Nickel Plate Stove — Co., 


hicago, Nil. 

Btove Repairs. 

Brauer Supply Ce., A. G., 
St. Louts, Mo. 





Tapes. 


Lufkin Rule Co., Saginaw, Mich. 


Technologist. 


Hooper, C. N., Dubuque, Ia. 


Thermometers—Oven. 


Cooper Oven Thermometer Co., 
Pequabuck, Coan. 


Tin—Perforated. 


Harrington & King Perforating Ce., 
Chicago, Ml. 


Tinsmith’s ‘cools. 
Bertsch & Co., Cambridge City, Ind. 


Double Blast Mfg. Co., 
North Chicago, Tl. 
Dreis & Krump Mfg. Co., 
Chicago, Hil. 
Fuller, Otis L., Goshen, Ind. 
Lufkin Rule Co., Saginaw, Mich. 
Lyon, Conklin & Co., Baltimore, Md. 
Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Weiss & Co., H., New York, N. Y. 


Tinplate. 


American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 


Berger Mfg. Co., Canton, 0. 


Milwaukee Conners a 
waukee, Wis. 


Wheeling Corrugating Co., 
Wheeling, Ww. Va. 


Tools—Garden. 


Clipper Lawn Mower Co., 
Dixon, DL 


Torches. 
Ashton Mfg. Co., Newark, N. J. 
Bernz, Otto, Newark, N. J. 
Burgess Soldering Machine Co., 
Columbus, 0. 
Clayton & Lambert = Co., 
troit, Mich. 
Double Blast Mfg. Co., 
North Ohicage, Ill. 
Lyon, Conklin & Co., Baltimore, M4. 


Transportation—Steamship. 
‘leveland & Buffalo Transit Co., 
Cleveland, 0, 
Detroit & Cleveland Navigation Co., 
Detroit, Mich. 


Ventilators. 
Berger Bros. Co., Philadelphia, Pa. 
Berger Mfg. Co., Canton, 0. 


Friedley-Voshardt Co., Chicago, DL 
Globe Ventilator Co., Troy, N. Y. 
Iwan Brothers, South Bend, Ind. 
Kernchen, J. C. Chicago, Il. 
Milwaukee Comets Co., 
Milwaukee, Wia. 
Standard Ventilator Co., 

Lewisburg, Pa. 


Wagons—Hardware Delivery. 


DeKalb Wagon Co., DeKalb, ML 
Wire. 
American Steel & Wire Co., 
Chicago, Mi. 
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Wants and Sales 


HELP WANTED. 











SITUATIONS WANTED. 








For paid yearly subscribers 
AMERICAN ARTISAN AND 
HARDWARE RECORD will insert 
under this head advertisements of 
six lines WITHOUT CHARGE. For 
employers wishing to secure em- 
ployes, parties desiring to purchase 
business, business for sale, partner 
wanted, to exchange, etc., not exceed- 
ing fifty words the price to non-sub- 
scribers is one dollar per insertion, 
payable in advance. To clerks and 
tinsmiths looking for situations, the 
price to non-subscribers is fifty cents 
per insertion. Those who respond to 
these announcements please mention 
that they ‘“‘READ THE ADVERTISE- 
MENT IN AMERICAN ARTISAN 
AND HARDWARE RECORD.”’ 








U. S. and Foreign Patents 


PATE NT secured. Trade Marks Reg- 


istered. Patent Validity and Infringement Opinions. 


Consulting Expert HERBERT E. PECK Patent Attorney 
Established 1895 WASHINGTON, D.C. Barrister Bidg 








BUSINESS CHANCES. 


—— 








Wanted—Some one to manufacture Pat 
Flue stop, on a royalty, or will sell same, 
will send full size sample stop for 25c. 
Address Wm. Weller, Mineral City, Ohio. 

21-2t 


For Sale—Small clean stock of hard- 
ware, tinning and plumbing shop in con- 
nection in Northern [llinois town. In- 
voice about $1,800.00. Address Lock Box 
3, Area, Illinois. 21-3t 

Address A-17, .care of AMERICAN 
ARTISAN, 910 South Michigan Boule- 
vard, Chicago, Illinois, get particulars 
about modern business and flat building 
for sale. 20-3t 


For Rent—General purpose modern 
store room. Fine hardware location. Ad- 
dress Andrews, 1328 South Michigan 
Street, South Bend, Indiana. 20-3t 

Established cornice and tinshop, good 
territory to get work. Address c. 
Simmons, 1046 North 17th Street, Lin- 
coln, Nebraska. 20-3t 




















For Sale—Owing to ill health must give 
up first-class tinning and plumbing shop. 
Fine location. Live town. More work than 
one man with several helpers could do. 
Only shop in town. Will sell tinning tools 
at a bargain. Address H. A. Stover, 
Yeagertown, Pennsylvania. 20-3t 


For Sale—Sheet metal and roofing busi- 
ness, established ten years, southwest- 
side of Chicago, Illinois. Good reason for 
selling. Address A-13, care of 
AMERICAN ARTISAN, 910 South Michi- 
gan Boulevard, Chicago, Illinois. 19-3t 


For Sale—About 3,000 feet of 1x3/16- 
inch, barn door rail, at 1%ec per foot 
for any part of it or all f. o. b. cars 
Marshfield, Wisconsin. Address Kliner, 
Lang & Scharmann Company, Marshfield, 
Wisconsin. 19-3t 











For Sale—Hardware, furniture and un- 
dertaking stock, Central Illinois town, 
making big money; little competition. 
Old-established. Address Box 183, 
Onarga, Iroquois County, Illinois. 19-3t 


For Sale — Well established hardware, 
plumbing and heating business. Stock 
about $8,000.00. Consisting of hardware, 
tinware, stoves, paints and oils, plumbing, 
hot air and hot water heating. Located 
in eastern Nebraska. Only one other stock 
in town. Good reasons for selling. For 
full particulars address A-14, care of 
AMERICAN ARTISAN, 910 South Michi- 
gan Boulevard; Chicago, Illinois. 19-3t 














HELP WANTED. 





Wanted—Tinner capable of doing or- 
dinary tin work and plumbing. Steady 
job the year around to right man. State 
in first letter qualifications, wages ex- 
pected and references. Address E. R. 
Gardner, Monticello, Indiana. 21-3t 


Wanted—Good all around tinner, one 
who can do some plumbing preferred. 
Must be steady and sober, can guarantee 
good wages and steady job to right man. 
Address W. H. Heinermann, Huntley, 
Illinois. 21-3t 

Wanted—Two first-class all arvund tin- 
ners and furnace men; must be strictly 
reliable. State wages, experience, age, 
etc. Address A-20, care of AMERICAN 
ARTISAN, 910 South Michigan Boulevard 
Chicago, Lllinois. 21-3t 








Situation Wanted—By first-class tin,e, 
and plumber in a small country tow) 
Am an_all around man, married ajq 
sober. Wages $18 to $20 per week. Haye 
had five years’ experience. Address 
Marion F. Evans, Severance, Kansas. 

21-lt 

Situation Wanted—By a first-class tin- 
ner and sheet metal worker, fifteen years 
experience, married and capable of rwn- 
ning and figuring on all work that comes 
into a country town and can also do some 
plumbing. At present working in eastern 
Montana, but like to make change. Not}- 
ing but to $20 a week considered. 
Address A-18, Care of AMERICAN 
ARTISAN, 910 South Michigan Boule- 
vard, Chicago, Illinois. 20-3t 








Sheet Metal Workers Wanted—Can use 
several first-class non-union sheet metal 
workers. Boozers need not apply. We 
aim to give steady employment to first- 
class men. Give reference and experience. 
Address The Klinsmann Company, 115-117 
Fifth Street North, Fargo, North ere 


Wanted—First-class tinner who can do 
plumbing, wages $3.50 per day and steady 
work the year round. No boozer need ap- 
ply. Address Carl A. Johnson, Escanaba, 
Michigan. 20-3t 


Wanted—Young man to clerk in hard- 
ware, also to help out in plumbing and 
tinshop. Married man preferred. Ad- 
dress Ebert Brothers, Preston, Minne- 
sota. 20-3t 


Wanted—aAn all around tinner and fur- 
nace man, one who can do any ordinary 
work, help in implements, stove, etc. A 
man who is willing to make himself gen- 
erally useful. Steady job to the right 
man. Married man preferred. No boozer 
need apply. Please state experience and 
wages expected. Address Lock Box l, 
Colchester, Illinois. 20-3t 


Wanted—Furnace salesman to sell to 
the eonsumer, competent to make esti- 
mates and lay out the work. Address 
A-16, Care of AMERICAN ARTISAN, 910 
South Michigan Boulevard, Chicago, Illi- 
nois. 20-3t 


Wanted—An all around good tinner, 
steady work the year around to good 
sober man. Must be able to commence 
work by July 1st, or sooner. State ex- 
perience and salary expected in first let- 
ter. German preferred. Address Louis 
Dahms, Truman, Minnesota. 20-2t 


Sheet Metal Worker Wanted—Give ex- 
perience on what class-of work you are 
accustomed to. What wages you want 
for 8 hours, married or single. Must be 
sober. Where you worked last and how 
long. Write fully in first letter. We 
work six and seven men the year around. 
Address S,/ J. Cochran, Care of Hamp 
Williams Hardware Company, Hot 
Springs, Arkansas. 20-3t 

Wanted—First class sheet metal worker. 
One who can do cornice and skylight 
work, work from plans and lay out work. 
Must be sober. Young man preferred who 
can give good references. Good opening 
for right party. Address Hoffman & 
Harpst Company, 1005 Cherry Street, To- 
ledo, Ohio. 19-St 

Wanted—A good, all-around tin and 
furnace man. Wages or run shop on 
per cent: in Illinois. Address A-10, care 
of AMERICAN ARTISAN, 910 South 
Michigan Boulevard, Chicago, Illinois. 





























Will pay $18.00 to $20.00 to a good all- 
around tinner, sober and honest, who can 
do anything that comes in a town of 
5,000 inhabitants. Steady job to right 
man. Address T. A. Leonard, Decatur. 
Indiana. . 19-3t 











TINNER’S TOOLS. 


For Sale—Tinning and plumbing tools. 
Here’s a real bargain for someone for 
am going to sell these dirt cheap. Ad- 
dress J. M. Knaebel, Crystal Lake, Tili- 
nois. 20-3t 


For Sale—One eight-foot double truss 
Cornice Brake in first-class condition. 
Address Henry Kreutz, Columbia, Mis- 
souri. 20-3t 

Wanted to Buy—One eight-foot second- 
hand Cornice Brake. State make, condi- 
tion and price in first letter. Address 
Box 651, Wayne, Nebraska. 20-3t 











Wanted—Competent foreman who un- 
derstands tin and valvanized iron work, 
hot air, hot water and steam heating 
perfectly. One who can figure and make 
estimates from plans. -German and Eng- 
lish speaking preferred. Address F. 
Geele Hardware Company, Sheboygan, 
Wisconsin. 21-3t 








SITUATIONS WANTED. 








Situation Wanted—By a first-class tin- 
ner, plumber. furnace worker and hard- 
ware salesman. Address H. J. Esser, 


Washington, Missouri. 21-3t 





Situation Wanted—By a good all around 
tinner, steady and reliable. Address A-12. 
care of AMERICAN ARTISAN, 910 South 
Michigan Boulevard, Chicago, Illinois. 

19-3t 

Situation Wantea—By first-class _tin- 
ner, steam, hot-water and hot-air heater, 
also gas fitting and some plumbing. West- 
ern states preferred. Address Tink, 1904 
8rd Avenue, Kearney, Nebraska. 19-3t 











SPECIAL NOTICES. 
GAS BURNERS 


Stove manufacturers who are now making or con- 
template making Gas Ranges or combinations of 
Coal and Gas can, if they will make their construc- 
tions to fit, avoid great trouble and expense by pur- 
chasing finished Fortune burners. Fully approved 
by Gas Companies and guaranteed by us. Prices 
on application. Address Thomas Roberts Steven- 
son Company, American and Dauphin Streets, 
Dept. A, Philadelphia, Pennsylvania. 20-2 


WANTED 


Four experienced salesmen in selling sheet 
metalwares. Excellent opportunity for 
capable salesmen. References required. 
Address Elliott Manufacturing Company, 
Warren, Illinois. 21-4t 


OUTSIDE TINNERS 


two, Al. Address 2439 
Central Avenue, Indian- 
apolis, Indiana. a 


PLUMBER'S HELPER 


experienced; young, married 
man. Address J. R., :Wash- 
ington, R. D. No. 1, Plain- 
field, Indiana. Sait 


WANTED 


General lines on. com- 
mission basis selling to 
retail hardware dealers, 
tinners and cornice mak- 
ers. Address B-78, care 
of AMERICAN 
ARTISAN, 910 South 
Michigan Boulevard, Chi- 
cago, Illinois. ieee 


AMERICAN ARTISAN 


ADS BRING RESULTS 
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BOOKS AND PATTERNS 











JOINT WIPING AND LEAD WORK.— 
Compiled from the experiences of actual 
reliable plumbers. _ Indispensable to be- 
ginners and invaluable to practical plumb- 
ers. Price, 25 cents. With AMERICAN 
ARTISAN 1 year (52 issues), $2.15. Ad- 
dress Daniel Stern, 910 South Michigan 
Boulevard, Chicago, Ill. 

INNERS’ PATTERNS.—Comprise 
me for a full line of tinware, in 
numercu: sizes, square and round elbows, 
cut-offs, ete. Full size, numbering up- 
ward 100, printed on manila paper, from 
which they are_ readily transferred to 
heavy sheets and cut out ready for use. 
Price, $1.00. With AMERICAN ARTISAN 
1 year (52 issues), $2.50. Address Daniel 
Stern, South Michigan Boulevard, 


Chicago, Ill. 


ELECTROPLATING.—By Henry V. 
Reetz. Practical instructions concerning 
the actual operation of electroplating. 
Free from technical detail. Indispensable 
to beginners. Price, 50 cents, cloth. With 
AMERICAN ARTISAN 1 year (52 issues), 
$2.25. Address Daniel Stern, 910 South 
Michigan Boulevard. Chicago, Il. 


TINSMITH’S HELPER AND _ PAT- 
TERN BOOK.—By H. K. Vosburgh. Con- 
tains useful diagrams, rules and tables 
for the reference of all workers in sheet 
metal. Illustrates a variety of patterns 
and also eo recipes for solders and 
cements. Cloth, $1.00. With AMERICAN 
ARTISAN 1 year (52 issues), $2.50. Ad- 
dress Daniel Stern, 910 South Michigan 
Boulevard, Chicago, Ill. 


HEATING BY STEAM AND WATER. 
—A practical treatise on House Heating, 
describing improved methods of installing 
heating apparatus in the home, and giv- 
ing short and accurate rules for comput- 
ing radiation, heat losses, etc. Two hun- 
dred and sixty-eight original drawings. 
By Chas. B. Thompson. Handsomely 
bound in_ cloth. Price, $3.00. With 
AMERICAN ARTISAN 1 year (52 issues), 
$4.50. Address Daniel Stern, 910 South 
Michigan Boulevard, Chicago, I. 


Up-to-date. treatise on Hot Water, 
Steam and Furnace Heating, and Steam 
and Gas Fitting. Subjects in the book 
are tully illustrated. any useful tables 
given. By Wm. Donaldson. Price, $1.50. 
With AMERICAN ARTISAN 1 year (52 
issues), $2.75. Address Daniel Stern, 910 
South Michigan Boulevard, Chicago, ill. 


TIN, SHEET IRON AND COPPER 
PLATE WORK.—By L. J. Blinn. Of the 
greatest value to sheet metal wvrkers. 
Describes the methods of laying out near- 
ly everything the metal worker will be 
called upon to make, supplemented by 
rules for mensuration and hundreds of 
valuable receipts. 296 pages with 169 
illustrations, bound in cloth. Price, $2.50. 
With AMERICAN ARTISAN 1 year (52 
issues), $3.85. Address Daniel Stern, 910 
South Michigan Boulevard, Chicago, IIl. 


A SHOW AT SHO’ CARDS.—By At- 
kinson & Atkinson. Valuable instruction 
in this necessary art, combines best meth- 
ods of various experts. Contains 300 
pages illustrated with 120 designs, and 
35 alphabets. Cloth, $3.00. With 
AMERICAN ARTISAN 1 year (52 issues), 
4.35. Address Daniel Stern, 910 South 
Michigan Boulevard, Chicago, II. 


C.N. HOOPER, “ion” 


VITREOUS 


ENameunc £ ECHNOLOGIST 


Designs, builds and starts new plants, improves 
quality and reduces cost, in those 
already established . 















































The “CENTENNIAL” 
Rain-Water Cut - Off : 


The strongest, most durable 
and cheapest CUT-OFF 
on the market. 
The only single 
made to fit Corru- 
gated and plain pipe 
and which can be used 


without extra pipe or 
elbows. 


For sale by all 
leading jobbers 


Moncinsteves only 


y 
THE SULLIVAN-GEIGER CO. 
501-509 Madison Ave., 








Cut-Off 


‘ iadtanapelle, Ind. 












Elevators 


Improved, Quick and Easy 
Rising, Steam, Electric and 
Hand Power. 


Send for Circular 


Kimball Bros. Co. 
1031 Ninth Street, Council Bluffs, lowa 


Kansas City Office: 
717 Commerce Bidg.. ° Tansee City, Mo. 











DIXON’S | 


SILICA-GRAPHITE || 
PAINT | 
| 


For fifty years the standard 
protective coating for iron, 


steel and all metal surfaces. 


Send For Booklet 18 
Made in JERSEY CITY, N. J., by the 


Joseph Dixon €Erucible Co. 


Established 1827 














stro 
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have them — if he -has 
Doz, drop us a line and we will 
= Send circulars and prices. 


Cli Lawn M Co. 
"Box 10, Dixon, Ill. 


TheCLIPPER 


There are three things that de- 
Ii lawns— Dandelions, 

lantain, and Crab Grass, 
ne season the Clipper will 














The Sign of 
Complete Service 


Is one Beacon 
Trade Mark. 
It stands fora 
line of high 
standard FLASH- 
LIGHTS, BATTERIES 
and BULBS embracing every- 





TRADE MARE 


| thing you need. 


Just write for details. 


Beacon Miniature 


Electric Co. 
110 A DuaneSt., NEW YORK 








“LEARN PATTERN DRAFTING” 





in this country. 


in any way. 


MARK 





shall GOVERN. the 


Men of trained ABILITY always have and always 
UNTRAINED MECHANIC, 


‘“WHERE DO YOU STAND?”’ 


You can, if you will; you will, if you try. 
Home Study courses in Pattern Drafting give you 
the most thorough and systematic training possible 


Our 


Full particulars sent you Free, without obligations 
“Do you want them?”’ 


3553 Olive, St. Louis, U. S. A. 





THE NATIONAL SCHOOL, °#%:.%0%!™ 





=e 





ANY 
‘ 


iJ 


1 


comforts on our palatial steamers. 


luxurious comfort of the popular 


“TTT 


@ A LAKE TRIP FOR REST AND RECREATION @ 
Hy Use D. & C. Line Steamers for Business and Pleasure Trips ) 
HE refreshing lake breezes, the freedom of the decks and the | 


D. & C. Line steamers are wait- 

ing for you. Whether you go north to beautiful Mackinac Island, 
the famous summer resort of the North country, or choose the “Water 
Way” on your trip from the east or west, you will appreciate the many 


Daily service between Detroit and Cleveland, and Detroit and Buffalo. 


Four trips weekly from Toledo and Detroit to Mackinac Island and way 
Delightful day trips between Detroit and Cleveland during July 
excursions every Saturday between 
Detroit and Buffalo, and Detroit and Cleveland. Special Steamer Cleve- 
land to Mackinac Island direct, two trips weekly, June 25th to Sept. 10th, 
making no stops enroute except at Detroit every trip. Daily service be- 


ports. 


and August. Popular week-end 


tween Toledo and Put-In-Bay, June 10th to September 10th. 
YOUR RAILROAD TICKETS, reading between Detroit and Buf- 


falo or Detroit and Cleveland, are available for transportation on D. & C. 


steamers either direction. 


AN INTERESTING PAMPHLET giving detailed description of 
various trips will be mailed you on receipt of two cenis 
Address L. G. Lewis, Genl. Passenger Agent, Detroit, Mi: 

DETROIT & CLEVELAND NAVIGATION COMPANY 
A, A. Schantz, Vice-Pres. and Genl. Mgr. 


Steamers arrive and depart from foot of Third Street, Detroit, Mich. 





Philip H. McMillan, President. 






ACKINA 


DETROIT, CLEVELAND} 
BUFFALO, NIAGARA FALL 
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to pay postage. 
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HEAVY COATED TERNE 
ROOFING PLATES 


Whitaker. ...Re-dipped, 47 lbs. Coating N Re-dipped, 25 Ibs. Coating 
Margaret. ...Re-dipped, 40 Ibs. Coating i 25 Ibs. Coating 

Re-dipped, 40 lbs. Coating ees eeeeRe-di , 20 Ibs. Coating 
Jessie Re-dipped, 30 Ibs. Coating >-di , 20 Ibs. Coating 
Louise.......Re-dipped, 30 Ibs. Coating li 15 Ibs. Coating 


These Brands are Standard. They are sold from 
Maine to Texas—from Key West to Spokane—and are 
known wherever Roofing Plates are used. 


> OPEN HEARTH BASE— 


which means a Soft, Ductile Sheet. 


m= RE-SQUARED— 


on Four Sides. 


m=—> GUARANTEED COATING 


The amount of Coating each Brand Carries 
is Stamped Plainly on Every Plate. 


Six weights of coating (Ten Brands) from 47 lbs. to 
15 lbs. per case of 112, 20x 28 inch sheets. 


These specifications assure honestly made, workable 
plates—a sufficient range of coating, finish and price to 


suit any class of work and to fit any pocket book. 
Stocks at Wheeling ard at Six Warehouses — no 
delay in filling orders. 
BRANCH OFHCES & WAREHOUSES 


NEW YORK,CHICAGO PHILADELPHIA,ST.IOUIS 
KANSAS CITY . | CHATTANOOGA 


ALSO SALES OFFICES AT: 


DALLAS DENVER DETROIT LOS ANGELES 
PORTLAND SALT LALE CITY SAN FRANCISCO SEATTLE 
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This Double-Diamond Stencil 









Represents the most durable corrosion resisting sheet metal it is physically 
possible to produce from iron ore, and means to the consumer— 





Economy and Dependability 





There is no more honest, more durable, more homogeneous sheet’ metal 
made from iron ore than Toncan Metal. 







The Real Test---Actual Service 


Toncan Metal in actual service for years is the most convincing and conclusive evidence 
in its favor. It has proven beyond dispute its ability to withstand the most severe cor- 
rosive influences better than any iron ore sheet metal product on the market today. 












<{OncA> Products | For complete 


The usual sheet metal formed data and proof 
products can be secured in cut this out 
Toncan Metal, namely: Pm 
Roofing, Siding, Eaves and mail it 
Trough, Conductor Pipe, etc. to us tod ay. 


































The Stark Rolling Mill Co. 
Canton, Ohio 





Jobbers Everywhere Sell Toncan Metal 


The Stark Rolling Mill Co. as 
° CANTON, OHIO 4 | IS) ce ae eo 
Sole Manufacturers res ee 


The Pedlar People Ltd., Oshawa, Ont. 


Canadian Distributers 






Send me without cost and without 
obligating me in any way a copy 
of your 








re ee 






Am. Art. 5-23-14 
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These 

are times when 
chickens come home 
to roost. 


HEN times are dull and even the most 

powerful mills are so hungry for busi- 

ness that they are painfully polite even to the 
smallest buyer— 


That is the time when each mill finds 
who are its real friends. 


And that is the time when buyers reward 
the mills that treated them fair and square 
when the shoe was on the other foot. 


And, above all, that is the time when buy- 
ers, with all the world to choose from, place 
their business with mills thatthey know can be 
depended upon to furnish a quality product. 


Is iit not significant, therefore that, 
through all this long “famine’’ in Steel 
business,: 2nmost plants are operating 
at from 30% to 50% capacity, the Inland 
works have been occupied practically to 
full capacity? 


Inland Galvanized Sheets 

Inland Roofing and Siding 

Inland Black Sheets 

Inland Vismera Pure Iron Sheets 
and Plates 


Inland Bars, Angles, Structural 
Sections, Plates, ete. 


deserve your patronage on the strict basis of 
their own quality. And the Inland Steel 
Company is being specially favored just now 
by hundreds of good customers with long 
memories. 

















INLAND STEEL COMPANY 


First National Bank Building, Chicago 
Works, Indiana Harbor, Ind. 


Branch Offices: 
St. Paul, Pioneer Building Denver, 1618 Stout Street 
St. Louis, National Bank of Commerce Building 
Dallas, Praetorian Building Milwaukee, Majestic Building 











LA BELLE 


La Belle Open 
Hearth Steel 1s 


used extensively by 
manufacturers of 
Automobiles, Gear 
Boxes, Threshing Ma- 
chines, Metal Barrels, 
Heater Drums, and 
other products requir- 
ing great ductility and 
uniformity of texture 
in the material from 
which they are 
stamped. 

La Belle Open Hearth is 
uniform in quality because 
of our perfect control of all 
materials and processes in 


its manufacture ‘“‘From 
mine to market.’”’ 


La Belle Black and Gal- 
vanized Steel Sheets de- 
serve your consideration 
for the same reason. 


La Belle Iron Works 


General Offices: Steubenville, O. 


Works: Works: 


Wheeling, W. Va. Steubenville, O. 














Conductor Pipe 


Roll Roofing 
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Charcoal Iron Ternes 


Tin Plate 


“CANTON” 


Metal Shingles 


Improved Steel Ceilings, 
Skylights 


Special Sheet Metal Work 
of all kinds 


Conductor Pipe 
Ventilators 





Large stocks carried at Factory 
and our Branch Houses. 


Get Our Prices. Write for Catalogs 


The Canton Art Metal Co. 


Formerly 


The Canton Steel Roofing Co. 


CANTON, OHIO 


Minneapolis Branch 
and warehouse 
221 11th Avenue 206 S. 3rd Street 


Galvanized Sheets — Black Sheets 
FREE TO SHEET METAL 
WORKERS 


A New Handbook of Information on 
Sheet Metal Material and Supplies 


Roll Roofing 
Eaves Trough 


New York Branch 
and warehouse 





Our new general sheet metal supply 
catalog will be ready for distribution 
in about four or five weeks. This 
catalog will contain detailed informa- 
tion on all sorts of sheet metal build- 
ing material, also important and 
handy tables of weights, measure- 
ments andrules. If you use or are 
interested in the use of sheet metal 
material, send us your name and 
address now. By so doing you will 
get one of the first catalogs off the 


press. 
Friedley-Voshardt Co., Chicago, Ill. 
GENERAL OFFICES: Works: 


733-735-737 S. Halsted St. 761-766-771 Mather St. 


C. G. HUSSEY & CO. 


Rolling Mills and Office, PITTSBURGH, PA. 


MANUFACTURERS 
Sheet Copper, Bottoms, Roll Copper, Tinned and Polished Copper, 
Nails, Spikes, Rivets, Conductor Pipe, Eaves Trough, 
Elbows, Shoes, Mitres, Etc. 
Branch Warehouses in New York, Chicago, St. Louis and San Francisco 
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PERFORATED METALS 
OF EVERY DESCRIPTION 


MANUFACTURERS OF 


Perforated Steel Plates and Sheets (Black and Galvanized) 
Perforated Sheet Copper, Brass, Bronze, Aluminum, 
Lead, Zinc, Monel Metal and Other Alloys. 
Screen Plates and Sheets for Ores, Coal, Stone, Cement, 
and all kinds of 
Grain Cleaning and Sorting Apparatus 
For Centrifugal Linings, Filter Press Plates, Drying Floors, 
False Bottom Strainers, Extractor Baskets, Revolving 
Screens, Shaking Screens, Chute Screens. 

Grilles and Ornamental Screens for Radiators, Ventilators, 
Air Vents, Heat Vents, in Private and 
Public Buildings, made to suit local requirements. 


Perforated Tin and Brass of Standard Sizes carried in stock. 
Anything in Perforated Metal. 


LL. HARRINGTON & _ PERFORATING (0 


610 NORTH UNION ST.- CHICAGO. ILL:.U. S A* of 


YORK OFF mot 



































Metal 
Shingles 









An attractive tile effect in 
heavy gauge metal—an or- 
namer“1l, serviceable roofing 
material’ for residences, 
bungalows, churches, schools, 


garages, etc 


Write for our catalog of hand- 
some colored designs. 


The Berger Mfg. Co. 
Canton, Ohio 
















For the best service address nearest branch 
New York Philadelph‘a 
Boston St. Louis 
Minneapolis 


San Francisco 
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CONDUCTOR ELBOWS AND SHOES 


(14,400 DIFFERENT KINDS) 


OF THE BETTER GRADE 


ADE in Galvanized Steel, Ameri- 
can Ingot Iron, Toncan Metal, 
Charcoal Iron, Newport Genuine 
Hearth Iron, 12, 14 and 16 ounce 
copper, Portsmouth Iron and Old 
Fashion Iron. 


Dieta 


TRADE MARK 


DIECKMANN ELBOWS are made in 


sizes from 2” to 6” in any desired 





angle. The elbows are made of one 
piece of metal and have no seams, 
Only the best materials are used 
and skilled labor employed. 


Square Corrugated—Style A 











oe Elbow and Shoe made of spx - 


cial material has name of materi: | 
_ stamped on it clearly and 
% plainly. No light gauge 
special material used. 


0 Fido 


TRADE MARK 





The ends of the elbows are securcly 
fastened with DIECKMANN’S patented 
clinch and are gauged to fit standard di- 
ameters of conductor pipe, thus requiring no 
clipping to make them fit and no solder to hold 


them in position. 


Send for,our latest catalog at once. Sample will also be sent free of 


charge if ‘requested. 


Get one and see for yourself their superiority. 


THE FERDINAND DIECKMANN CO. 


P. O. Station B, 


CINCINNATI, OHIO, U. S. A. 








Easy Nailing 





and a 
Perfect 
Joint 





























These features are assured by two new improvements 
in the construction of Berger’s Classik Steel Ceilings. 
The nailing is made easy by providing a eup shaped 
depression in each button, and the beads are made 
extra long in shape of half an oval, reinforcing the 
ceiling plates at joints, and fitting snugly over under- 
lapping bead. 












There's big money for you in handling Berger’s Classik 
Steel Ceilings if you get in touch with us right away. 


The Berger Mfg. Co. 


Canton, Ohio 

















For the best service address nearest branch. 
New York St. Louis 
Boston __ Minneapolis 
Philadelphia San Francisco 










We also manufacture Ferro-Lithic and Multiplex Reinforc- 
ing Plates, Metal Lath, Roofing, Eaves Trough and Conductor 
Pipe, and Sheet Metal Building Products of All Kinds. 


Export Department, 11th Ave. & 22nd St., New York, N. Y. 



























MANUFACTURERS OF 


Steel Ceilings and Side Walls 
Cornices, Skylights ana 
Fireproof Windows, Roofing 


Eastlake Metal Shingles 
Prepared Asphalt Roofings 


SEND FOR CATALOGUE 


The W. J. BURTON CO. 


Detroit, Michigan 




















S 7 wo Strong Points 


Lead Head Protects Hole in Iron Where 
Nailed. ee ee ee 
of the fron, Keeping Out Moisture and 
Preventing Rust. 


LEAD HEADED NAIL 


for Fastening Corrugated Iron - 
Renting” Sng Wood or Structural 





Send for Literature and Samples » 


ALEXANDER FILSHIE, manufacturer 


5606 South State St, Chicago, Illinois 
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Save 75% of Your Time and Labor 


and do better, neater, more satisfactory work 
by using PARKER STEEL SHEET-METAL 
SCREWS for connecting joints in ducts, cor- 
nices, etc. 

PARKER'S is specially adapted for this kind 
of work. Being made of steel and threaded all 
the way up to the head, you can draw the 
material right up to the head of the screw 
without fear of overturning or stripping its 
thread; because, our process of hardening the 
screw after manufacture prevents this. 


Our new booklet on these screws is intensely 
interesting. Shall we send you a copy? 


PARKER SUPPLY COMPANY 


511 West 45th Street. New York 


PARKER’ PRODUCTS will be on display at the 
National Sheet-Metal Contractors’ Exhibit to be held 
in Cincinnati in June. If you’re going don’t fail to 
see them. 


i 
| 
' 
f 
' 














An Unchallengeable 


Record of Success 







Has been attained by 
NEW ROTABLE STAND- 
ARD VENTILATORS. 
They are a sure cure for 
smoky chimneys. 
Low in cost andf 
high in quality. 


Write for particu- 
Jars at once. Delays 
are dangerous. 





Quick Forging and Annealing 


is accomplished only by having an intense heat at all times. 


This is instantly created by using 


LEIMAN BROS.’ 
ROTARY 
POSITIVE 
HIGH PRESSURE 


small, should have a blower for heating 
solder coppers and other heating work. 
All big shops use them. They save their 
cost in gas and time. Better than gasoline 
or bunsen burners. 


ALSO USED FOR VACUUM 
CLEANING 


CATALOG No. C4AR 
LEIMAN BROS., C4AR-62 John St., NEW YORK 





BLOWERS 


for supplying the necessary air blast. Every shop, however 





The “GLOBE” Ventilator 


in COPPER, GALVANIZED 
IRON and with Glass Tops 
for Skylight purposes. 


Absolutely Storm Proof 


For Perfectly Ventilating 
Schools, Churches, Halls, 
Mills, Factory and Audi- 
ence Rooms of Every Chare- 
acter. 
SMOKY CHIMNEYS 
CURED 


“Globe Ventilated Ridging” 


Send for Pamphlet 
Manufactured by 








Patented and 
Trade-Mark 
Reg. U.S. Pat. Off, 


GLOBE VENTILATOR CO., Troy, N. Y. 





Up-to-Date Methods 


Are cheapest as well as best 


That is why the McGUIRE ADJUSTABLE 
ROOF FLANGE has met with so much favor. It 
lessens the work of the installer. 


McGUIRE ADJUSTABLE ROOF FLANGES 
are made in Copper and Galvanized Iron. No. 1 is 
made to adjust from one-half to one-fourth pitch and 
No. 2 is made to adjust from one-third pitch to flat. 
Can be used on roof of any pitch. Union made. 

Send for illustrated circular and price list. It 
will be sent to you by return mail. 


H. E. HESSLER CO. 


Syracuse, New York 





AFTER A CHIMNEY IS BUILT 


you must accept its service, good 
or bad, unless you mount the reli- 
able Iwan VOLCANO Revolving 
Chimney Top on it. 

This top makes every chimney a 
steady smoke puller in fair or 
windy weather. 

Try an assortment of iron mount- 
ings. You can make the hoods in 
your shop as needed, as patterns 
are included with all shipments of 
iron mountings. 

Send us a post card for full par- 
ticulars and names of nearest 
jobbers. 


IWAN BROTHERS, Exclusive Mfrs. 
South Bend, Indiana 








Valves and 
Plungers 


Only the very best leather and 
rubber are used in these 
goods and all are carefully 
and evenly fitted making 
them the best of their kind. 


. BERGER BROS. CO. 
“4 PHILADELPHIA, PA, 


Office: 229-231 Arch Street 
Store: 237 Arch Street 















Berger’s World 


Ventilators 


Constructed on the relia- 
ble butterfly principle. 
The most satisfactory and 
practical for ventilation. 
A special adjusting attach- 
ment insures the damper 
being held rigidly in any 
position, and prevents 
moving of damper by air 
currents. 
The ventilators are made in various sizes for every size 
building. 
They are made with either metal hoods or glass tops. 

Write today or our Catalog. 


The Berger Mfg. Co., Canton, Ohio 


_New York Boston Philadelphia Minneapolis St. Louis San Francisco 

















Warerooms & Factory 100-114 Bread St. 
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PLECKER’S CORRUGATED EXPANDING CONDUCTORS 


HAVE MS Will not burst 
when full of ice. By 



































MADE _ OF. GAL- 
VANIZED IRON IN 
10 FT. LENGTHS. 


THE CLARK-SMITH HARDWARE CO. - -=  -« _ PEORIA, ILLINOIS 


Sims 
SOLDERING 
FURNACE 


is what you want for your 
SPRING WORK 


Write for latest catalog 
showing improvements. 
PARCEL POST will 
bring repairs to you. 




















THE 
NEW MARVEL 
Self-Heating Soldering Iron 


CAN ALSO BE USED 


as a 
BRANDING IRON 
by simply removing the copper point and inserting the 
, Beamer. Aay design Brander will be frases. . r 
Only 2c a day for fuel. eigh ly 4) Ibs. t t ol 
Send for full particulars. a ; artisan ia : 


[zou, Gitlin & @'lnc, Burgess Soldering Furnace Co. 


We also Manufacture 
, ‘ * Dept. A. COLUMBUS, OHIO 
Contenanes Bien, howeg Tet, Baltimore, Md. ; 


DON’T YOU WANT TO BE A 
a Fl 


















RST CLASS MECHANIC? | RESULTS ARE WHAT COUNT 


and you can obtain them by using a DOUBLE BLAST GASO- 
If so, you must use first class tools. Use none other | LINE Fire Pot for indoor and outdoor work. 
than the “ALWAYS RELIABLE” torches and B WHY? 


furnaces. 

_ We have been in business since 1876 and all mechan- 
ics who have used our goods know that they are what 
we recommend them to be. 

Each article is tested twice before leaving our factory 
and is guaranteed to be in first class condition when 
received by the user. 

We manufacture the largest line of gasoline and 
kerosene furnaces and torches and plumbers’ tools. 

Your nearest jobber will supply you at factory 
— or we will ship direct if cash accompanies the 
order. 

Write for our new catalogue today, it’s free. 


They always burn with a steady blue 
E flame. 

A tinner can heat his irons as fast as he 
C can cool them. 

They can be generated outdoors on a 
A windy day. 

They are noiseless. 
U They are the only Fire Pot with an inde- 

pendent generating valve. 

There are no springs on the pump to get 
S out of order. 

No heatis wasted with a DOUBLE BLAST 


E Fire Pot. 


Try one. The Fire Pot will demonstrate 
that it will do all we claim for it. Leading 
jobbers are handling them. Write us for circu- 


lias 


ho 2 Pup. gt ach, OTTO BERNZ, NEWARK; N. J. 
EXTRA GOOD SERVICE 


is obtained by using the “C. & L.” Gasoline Ps a s i Fone 
Fire Pots and Torches. Why? Because no ex- oP ars and prices. 
pense or pains are spared to make them right. i 
They are the best that experience and skill will . ere 2S DOUBLE BLAST MFG. Co. | 
afford. We have never experimented at the No. 25—Tinner's Fire Pot. North Chicago, Illinois 
expense of the user. 

The No. 1 Fire Pot has an established reputa- 
tion for superior quality. It produces an in- 
tense heat and will-melt a pot of metal and § 
heat a pair of soldering coppers at the same 
time, if desired. 

All leading jobbers will supply at factory price 
Send for Catalog—it’s free. 


CLAYTON & LAMBERT MFG. CO. 


No. | Fire Pot 7 DETROIT, MICH., U. S. A. ' T hat paper is the 


ee RELIABLE TORCHES 
and FIRE POTS cheapest which 


Price Each, 
that can be depended upon are always 


$3.75 Net 
rene ‘ 4 me " 6 
ao ghespt. Hap He Lie ot i brings the best re- 
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more heat units hecause they are made 


of the best materials, by skilled mechan- 


ics who know how, and perfect combustion © . 

is obtained. You can depend on a large SU ts 1n ro ortion 
saving in your fuel expense, for they are 

recognized by all mechanics as the great- 
est heat producers ever made and the 
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The last word in 
Natural Ventilation may be. 
“AREX” evAIREXHAUST 


Absolutely STORMPROOF 
yb «oe C. KERNCHEN 


107 So. Dearborn Street, CHICAGO 
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You Can Obtain Better Work 


By using RAPID SLITTING SHEARS. They are of the highest grade, 


both in material and construction. Will lessen your labor and better the 
quality of your work. 





some 


sma secret igh ? 
os PALA CD GEE LA lly TR ee 








No rough edges if you 
do your cutting with 
RAPID SLITTING 
SHEARS. All edges 
are as clean as if they 
had been cut with 
square shears. Cuts 
holes in center of 
sheets without cutting 
through edges. 


This type of RAPID 
SLITTING SHEARS 
is made in three sizes. 
No. 25 has a 25-inch 
throat, No. 36 a 36- 
inch throat, and No. 
48 a 50-inch throat. 
Will cut irregular 
shapes and reverse or 
serpentine curves. 


RING oe og Aa Sal _ - 
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RAPID SLITTING SHEARS No. 25 


wee 
CP Oe nee 
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For further information -and illustrated booklet, address 


Dept. A 


OTIS L. FULLER, 4 Goshen, Indiana 
4 TOOLS FOR SHEET METALS||| CHICAGO STEEL CORNICE BRAKES 


ee Used by Tinsmiths Who Know 
TINNERS’ AND ROOFERS’ 


TOOLS, 
SHEARS, PUNCHES, 
PRESSES AND DIES, CANe= 
MAKING MACHINERY 


© MOO ae eee 
Bi ent a talk 
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The Strongest and Lightest Brakes Mads 


8 CORE TM 
x 
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NIAGARA MACHINE & TOOL WORKS, **.'y"° 
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Skylight Gearing and 
4 Chain Lifts 


Tinsmiths’ and 
Plumbers’ Tools. 
Cornice Makers’ 





8-ft. for 16 gauge and lighter 











Toots. a Made in all sizes. 
smiths’ Tools. Pipe 
» Threading Ma- 
a. Our lightest 8-ft. Brake weighs only 1000 
Second-Hand__ Tins pounds and has a capacity of 18 gauge. Can 
Haad PudGh for. 8e;.10 tren. my te ETE readily be taken apart in three pieces and is 


easily transported. Handles operate independ- 


H. WEISS & CO., - OS eer ently (unless otherwise ordered). 
elaine need 


Full set of formers, angle extension for heavy 
bending and improved stop gauge furnished with 


31-INCH FORMING ROLL each machine. 


This Forming Roll is built in 
all standard sizes, with our Pat- 
ented Opening Dévice, by means 
of which it is opened and closed in 
& few seconds. 


We build a complete line of Shears 
and Punches, all sizes, for hand or 
belt power. 


Write for Catalog ‘‘F’’ 
BERTSCH & CO., Cambridge City, Ind. 








Write for catalog showing 116 different styles and sizes. 


DREIS & KRUMP MFG. CO. 
2915 S. Halsted Street. CHICAGO 


Canadian Factory, The Stee! Bending Brake Works, 
Chatham, Ont. 
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The Greatest 
Galvanizing Discovery 


of the Age 


HE American Steel & Wire Com- 

pany is the first to develop a PERFECTLY 

GALVANIZED WIRE. It has a thicker coat, 
a quality more refined, and a deeply adhesive contact 
of the zinc and the steel that solidly unites the two 
metals, highly flexible without injury, and having a 
finish and weather resistance unequaled—a thoroughly 
galvanized wire. 


This is put into 





Banner Poultry Fence brings big and 
quick profits to dealers, and great satisfaction to 
customers. 


Banner Poultry Fence is a true woven 
wire fence and not a netting. Larger wires without in- 
creased cost. It is made of 15 and 17 gage wires instead 
of 19 or 20 gage wires as used in old style fabrics, and 
has 22 wires in 4-ft. height, 16 wires in 2-ft. height, 
making a poultry fence of minimum close space and 
immense strength. é 


Banner Poultry Fence Wire is hard, 
stiff and springy. It carries a coat of zinc put on by 
the latest method—a discovery, a real improvement 
in galvanizing—a zinc covering more lasting; 7 stays on. 


Banner Poultry Fence costs about the 
same as poultry netting in the principal selling sizes, 
despite the use of heavier wires. The close spaced 
wires are at the bottom where needed, with gradually 
increased space at the top where close spacing is not 
necessary. Graduated spacing means a saving which 
is put into larger wires without iucreased cost to dealer 
or consumer. 


Banner Poultry Fence saves in cost 
of erection, because it requires fewer posts, while top 
and bottom rails are not needed to keep the fence in 
shape. 


Banner Fence makes a neat construc- 
tion, and forever does away with the ragged, saggy 
appearance of old style fabrics. 


FRANK BAACKES, Vice Pres. & Gen, Sales Agent 


American Steel & Wire Company 


Chicago, New York, Worcester, Cleveland, Pittsburgh, Denver. 
Export Representative: U. S. Steel Products Co., New Yo 
Pacific Coast Representative: U. S. Steel Products Co., San 
Francisco, Los Angeles, Portland, Seattle. 











For Thirty Years 
the Standard | 


AGATE 
NICKEL-STEEL 
WARE 





The superiority of Agate Nickel- 
Steel Ware over all other makes of 
culinary utensils consists largely in the 
fact that the enamel is so hard that the 
fusing point is not reached until the 
nickel-steel of which the articles are 
made is about ready to melt, thereby 
combining with the pure vitreous com- 
position and forming a clinch and per- 
fect union. No heat or acid can destroy 
that joint. 


Agate Nickel=Steel Ware is double 
coated with a hard vitreous covering, 
presenting a smooth, highly polished and 
beautifully mottled gray surface. 


MR. DEALER:—Do you realize the 
prestige of handling wares that are the 
best? Every customer that buys Agate 
Ware from you is satisfied —he -will 
come again. He knows you give Value. 


Send for catalogues and 
prices at once. 


Lalance & ‘Gecdean 
Mfg. Co, | 


1900 So. Clark St., CHICAGO, ILL. 
NEW YORK BOSTON 
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BUILDERS’ 
HARDWARE 


LIGHT GRAY 
IRON CASTINGS 






DAMPERS AND 
DAMPER CLIPS 


OIL AND 
GAS STOVES 


_ FURNACE LAMPS 
MOLASSES GATES 


WRITE FOR OUR COMPLETE CATALOG 


THE TAYLOR & BOGGIS 
FOUNDRY CO. 


Chicago Sales Office: Cleveland 


62 E. LAKE STREET 

















“Yankee 


Bench 
Drills 
with Automatic 


Friction and 
Rachet Feeds 









a No. 1003—One Speed 
Drills up to % in. 


No. 1005—T wo Speed 
Drills up to *2 in. 









With these new automatic feed features 
the ‘‘Yankee”’ is at once the quickest and most 
desirable Bench Drill made. A Baltimore 
Jobber -writes—‘‘We sold two Drills No. 1005, 
which you shipped on the 17th ult., as soon 
as we showed them up. Ship us two more.”’ 


Let your jobber quote you at once. 


NORTH BROS. MFG. CO. 


PHILADELPHIA, PA. 





























Why You Should Sell 
THE IDEAL 


1. Fuelconsumption 
is almost nothing. 
Less than One Cent 
of Gasoline per day 
to operate. 











2. A tank of gasoline 
will burn for four 






hours, accomplishing 
as much as any other 
iron in six. 





3. Theiron is always 
piping hot, while the 
handle and operator 
are cool. Hot kitchens 
or hot laundries are 
dispensed with. 


4. The heat can be 
increased or decreased 
accordingly. There 
is no odor, as the com- 
bustion is perfect. 


5. Absolutely safe 
andreliable. A child 
can operate it. 


6. The Iron is al- 
ways clean. Can be 
used anywhere, 













You can guarantee 
it, because we'll back 
* you up. 


Write us for prices, 
or ask your jobber. 


The Ideal Sad Iron Mfg. Co. 
Cplond (Grelond 











The Greatest Variety 


of Heavy Garbage 
Cans on the Market 


SEND FOR CATALOGUE 
OF THE 


“TRON 
HORSE 
BRAND” 


Galvanized 
Metalware 





FLARING CORRUGATED 
GARBAGE CAN 


Ash Cans—Truck Cans 
Oily Waste and Rubbish Cans 
Pails—Wash Tubs, etc. 


Rochester Can Company 


ROCHESTER, NEW YORK 
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“CHALLENGE” AND “CHALLENGE JUNIOR” 
“RIVAL” AND “RIVAL JUNIOR” 


YEKIN Measuring Tapes 


HAVE JUST BEEN MARKEDLY IMPROVED AND YET SELL AT THE OLD PRICE, 

All of these sagne gam Mave = PqReGREM iar cae ss aie al eed eee. a * somgias 
niepaiceal ioe i ae aitdie maa 

There Always Will Be More Selling Argument In The Name 


[UFKIN 


Than You Need To Sell [UFKIN Tapes. 


SAGINAW, MICH. 
THE [UYFAIN, ( fPULeE C a New York London, Eng. Windsor, Can. 






































RED DEVIL BITS 


SINGLE OR DOUBLE TWIST 
Honed Like a Razor, Not Simply Ground, but Trued on a Lathe 


Red Devil Bits are made with 10% greater clear- 
ance than any other. Will bore with or against the 
grain, in any kind of wood, and under any conditions. 

If your dealer can’t supply, send $5.25 for set No. 
2401 of 324 quarters in wooden box. 

At any rate, send for Booklet of 3,000 Red Devils. 


SMITH & HEMENWAY CO. 
151 Chambers St. NEW YORK CITY 
The Red Devil Bit—Always Makes a Hit. 














HELLER BROS. CO. 


NEWARK, N. J. | 


ESTABLISHED 1836 INCORPORATED 1899 














The SMITH & HEMENWAY Co., Inc., 
= | manufacturers of “RED DEVIL” tools havea very novel 
| way of assisting the dealer to dispose of “RED DEVIL” 
| Bits and Chisels. A request will bring this infor- 
| mation together with a new [net confidential illus- 
| trated price list. 





























The file you will eventually use 


DELTA FILE WORKS THE COLEMAN ARC LANTERN 


ry ‘‘An Outside Air-O-Lite”’ 
< 












z& Philadelphia, Pa. : ers 
“i It is more than a lantern, it is 
my BE gare tgs: useful for all kinds of outdoor lighting. 
DELTA £2 E. Lake st. 260 West St. 


Gives more light than 20 oil lanterns. 
Just as reliable as the Air-O-Lite. 
. Made of solid brass burnished and 
. lacquered. Sells to farmers, dairy- 
men, hotel and liverymen. Ideal 
light in front of stores, churches, etc. 
Profit good. From your jobber or 


THE COLEMAN LAMP CO. 


Wichita, Toledo, St. Paul 
KAN. OHIO MINN., 


i 


ro 
Put that | 
——- ADVERTISEMENT | 


.._ To every business house that uses one or more wagons we would 
like to send a copy of our big catalog showing the best wagons for every In 
trade. DeKalb wagons are built for service—better construction is not 


known. Catalog gives full details, Your request on a postalbringsit. MERIC RTISAN 
Dealers Wanted in Unassigned Territory A AN A 

A mighty good proposition for the right hardware or implement 

dealer. Full protection—sincere and complete co-operation. Details 


are yours for the asking. if you want results 


DeKalb Wagon Co. (Wr Yorks) Dekalb Tat: 


The highest grade file made | 











De Kalb Business Wagons 
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RAUUAA 
Sy Biwss a Satisfied Users of 


oe 
My OF tage ais C.8. OPEN AEARTH 


_ gmsies, Copper Bearing “=: 


4. NKEysTont gr the elements’ 


_ Sheets and Roofing Tin 


In1911 - 5,318 Tons 
In 1913 - 74,975 Tons 


and the demand for this superior product is con- 

stantly increasing. ‘Copper in Steel—the influ- 
| ence on Corrosion” gives full information about a 
| series of interesting service tests. Shall we send it? 


} American Sheet ain Plate Company 


| General Offices: Frick Buildina. Pittsburgh. Pa. 














DISTRICT SALES OFFICES: SS ae oe 
| Chicago Cincinnati Denver Detroit New Orleans New York Philadelphia _ Pittsburgh St. Louis 





Export Representatives: Unitep States STEEL Propucts Company, New York City 
Pacific Coast Representatives: UniTEp STATES STEEL Propucts ComPANy, San Francisco, Los Angaes. Portland, Seattle 



























Our 12 different cali of metal ine meet all demands of modern buildings. - PERMANENT and ECONOMICAL. 
Galvanized roofs last 30 years and longer. 





Investigate our prices. 











MILWAUKEE CORRUGATING CO., Milwaukee, Wisconsin. Branch: KANSAS CITY, MO. 
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NO ORDER ica GORMLEY Co NO ORDER 
TOO LARGE = TOO SMALL 

















al 








When a prospective purchaser wants an 
article you haven’t in stock, can you tell 
him definitely when you will have it? 


That is the question every hardware dealer cannot answer YES to. We 
pride ourselves with the fact that ALL dealers buying from us CAN. 
Don’t you think it is worth while to investigate this factP All orders 
received by us, no matter what size, are shipped the same day they are 
received. Send us a trial order and we will show you that we can 
stand the acid test of service. By this we meanthat we are ina position 
to deliver the REST. GOODS at a GIVEN PLACE inthe QUICKEST 
TIME 


LET US SEND YOU A CATALOG OF 


SPORTING GOODS and FISHING TACKLE 


GENERAL and BUILDERS’ HARDWARE 
or MECHANICS’ TOOLS and CUTLERY 





BULLARD & GORMLEY COMPANY 


WHOLESALE. HARDWARE 


173-175 North State Street 8-10 Couch Place 7-9 East Lake Street 









CHICAGO, ILLINOIS 
emma 
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